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Executive Summary 
We are the Association des radiodiffuseurs communautaires du Québec (“ARCQ”), l’Alliance 
des radios communautaires du Canada (“ARCC”), and the National Campus and Community 
Radio Association/Association nationale des radios étudiantes et communautaires 
(“NCRA/ANREC”). Our associations are not-for-profit organizations committed to non-profit, 
community-owned, and locally-reflective radio and online broadcasting. Together, we represent 
83% of Canada’s licensed community radio broadcasters.  
 
Community radio is a growing sector that employs more than 700 Canadians and is supported 
by 10,000 volunteers. Together they produce more than one-million hours of locally-produced 
programming each year. Community radio programmes are heard by nearly 40% of Canadians 
over various platforms and in numerous languages.1 Community radio stations are mandated to 
serve the needs and interests of their communities. They are diverse in terms of distribution 
technologies, and are becoming more so all the time, though this progress is slowed by the 
costs associated with continually developing and integrating new technologies.   
 
As one of the three elements of the Canadian broadcasting system (the others being private 
and public), community radio complements the other elements, providing local stories, news, 
and information that is developed by and for community members, as well as access to local 
and new Canadian music that is not carried by other broadcasters or easy to find on the 
Internet. However, in order for Canadian community radio to continue to fulfill its mandate and 
provide reliable accessible service across the country, it needs more and dedicated funding.  
This will help ensure that the sector can continue to contribute to the development of local and 
Canadian music, and support the sector’s work in promoting civic engagement and community 
development. Community radio stations also play important roles in emergency management, 
news/information distribution, and providing underrepresented voices with access to the 
airwaves. 
 
With respect to the Broadcasting Act, we recommend ensuring that our sector is explicitly 
recognized as a key element of the broadcasting system in the new legislation, retaining ss. 
3(1)(b) and 3(2), ensuring that regulation of community radio broadcasters is flexible and 
recognizes a variety of needs and realities, including those of non-profit and community 
services, and retaining the terms “financial” and “significant contribution” in s. 3(1)(s). 
 
Finally, we emphasize the importance of ensuring that community and non-profit media are 
consulted throughout the stages of researching, adopting, and implementing the new legislation, 
including providing financial support to ensure an easy and smooth transition into the new 
media landscape.  
 

                                                
1 Within one calendar year. Listenership is very high for OLM and French-language services, lower for primarily 
English-language services. 
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Recommendations  
 

1. All content distribution platforms within the scope of the new Broadcasting Act 
should be described in a way that recognizes that the system is composed of 
community, public and private elements. 
 

2. The important role that the community sector plays in providing local information 
should be recognized in the new Broadcasting Act.  
 

3. The role that the community sector plays in providing local information should be 
supported financially. 
 

4. If funds are allocated to our sector for local news, this funding should be tied to 
the development of a journalistic code of conduct.  
 

5. If additional funds are allocated to our sector, we strongly believe that the 
Community Radio Fund of Canada (CRFC/FCRC) must be the organization 
responsible for receiving and distributing them.  
 

6. Retain ss. 3(1)(b) and 3(2) of the Broadcasting Act. 
 

7. Regulation of broadcasters should continue to be flexible, and recognize a variety 
of needs and realities.  
 

8. The new Broadcasting Act should state explicitly that all services that benefit from 
participation in the Canadian broadcasting system should contribute in the 
creation and presentation of Canadian programming, and that a portion of these 
contributions should be financial and significant. Therefore, we suggest that 
“financial” and “significant contribution”, or similar terms be retained in s. 3(1)(s).  
 

9. If radio stations are to be regulated via common service agreements, then the 
campus and community radio sector as a whole should be subject to a common 
service agreement2 that allows  individual stations to apply for limited exceptions 
as needed, rather that having different service agreement apply to different 
stations. 
  

10. Financial and other support should be provided to our national associations to 
assist with legal and regulatory affairs.  
 

11. At least one Commissioner with experience in the community sector should be 
appointed to the Commision to ensure that community and non-profit 

                                                
2 CRTC Harnessing Change Report- service agreements 



6 

broadcasting sectors are represented, and a permanent department for non-profit 
sector support should be established at the CRTC and the Department of 
Canadian Heritage.   
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Sector portrait 
We are the Association des radiodiffuseurs communautaires du Québec (“ARCQ”), l’Alliance 
des radios communautaires du Canada (“ARCC”), and the National Campus and Community 
Radio Association/Association nationale des radios étudiantes et communautaires 
(“NCRA/ANREC”). 
 

● The ARCC currently supports and promotes 27 francophone and Acadian community 
radio stations in eight provinces and two territories outside of Quebec.3 The ARCC 
maintains partnerships with several French-language regional and provincial community 
radio associations: Association des radios communautaires de l'Atlantique, Association 
des radios communautaires acadiennes du Nouveau-Brunswick, Mouvement des 
intervenants/es en communication radio de l'Ontario, Association des radios 
communautaires de l'Ouest et des Territoires.  
 

● The ARCQ contributes to the progress and promotion of 35 French-language community 
radio stations within 16 regions of Quebec.4 
 

● The NCRA/ANREC represents 107 campus, community, and Indigenous radio 
broadcasters in nine provinces and two territories. Members include twelve online-only 
non-profit campus and community5 radio stations, eight Official Language Minority 
stations, of which two are bilingual, three Indigenous-licensed stations, and one Native-
exempt station, 36 English-language licensed campus stations, and 54 English-language 
licensed community stations.6  

 
Our associations are not-for-profit organizations committed to non-profit, and community-owned, 
and locally-reflective radio and online broadcasting. We work to ensure stability and support for 
individual community radio broadcasters and the long-term growth and effectiveness of our 
sector. Together, we represent 83% of Canada’s licensed community radio broadcasters.  See 
Appendix A for a list of all community radio stations in Canada and Appendix B for a map. 
 
Community radio7 employs more than 700 Canadians and is supported by 10,000 programming 
volunteers. Together these produce more than one-million hours of original locally-produced 
programming each year. 
 

                                                
3 ARCC website: https://radiorfa.com/ 
4 ARCQ website https://arcq.qc.ca/ 
5 Since the CRTC adopted a unified campus and community radio policy in 2010, in this submission we will use the 
term ‘community” universally, unless there is a reason to use “campus”. There are also differences within our three 
associations; the ARCC and ARCQ do not include campus stations among their memberships, and the 
NCRA/ANREC does.  
6 NCRA/ANREC website http://www.ncra.ca/ 
7 We use this term throughout this document to refer to both community and campus radio stations, as they are 
licensed to serve the same purposes. 
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There is at least one community radio station in nearly every medium to large-sized city in 
Canada. Numerous small cities, towns, and villages also have a community radio station. We 
estimate that at least 80% of Canadians live within signal range of a community radio station, 
and most who do not can still access a nearby station on the Internet. Community radio 
broadcasters reach Canadians in English, French, and more than 65 other languages, including 
more than a dozen Indigenous languages. 
 
There are 180 licensed community radio broadcasters in Canada,8 Community radio 
broadcasters make up 15.9% of the licensed radio services in Canada, and our sector is still 
growing; of the 15 new radio licenses issued in 2016, 11 went to community radio stations. Our 
sector is extremely diverse in terms of revenue, with annual operating budgets ranging from 
less that $5,000 to more than $1 million.9  
 

Community Radio Fundamentals 
History 

The world’s first campus radio broadcast was in 1922, part of an electrical engineering 
experiment on the campus of Queen’s University in Kingston, ON.10 During the 1950s and 
1960s, several closed-circuit campus radio clubs were formed at other universities. As interest 
in these radio clubs grew, volunteers began to meet nationally to exchange information and 
ideas, and more campus stations developed, all in medium-to-large urban centres.  
 
During the 1970s a number of both campus and community radio stations were established, 
mainly in Quebec, where community radio spread rapidly as a result of partial financial support 
for the operation of community radio stations by the government of Quebec.11 In 1979, the 
ARCQ was established, followed by the NCRA/ANREC in 1981. By 1985 there were 23 
community and 19 campus radio stations operating in Canada. That year, the Commission 
conducted a comprehensive review of community radio, developing regulations for different 
types of community stations, and this recognition was formalized in the Broadcasting Act of 
1991. That same year the ARCC was established. In terms of adapting to what was then called 
the “new media environment”, in 1996, CKUT in Montreal, QC was the first community station 
(that we are aware of) that developed a website and web streaming capabilities. 
 
                                                
8 CRTC’s 2017 Communications Report 
9 Community radio stations host shows in: English, French, Macedonian, Polish, Slovakian, Arabic, Hindi, Croatian, 
Serbian, Mandarin, Spanish, Cantonese, Somali, Polish, Italian, Ukrainian, Hindi, Punjabi, Pakistani, Hungarian, 
Assyrian, German, Vietnamese, Romanian, Japanese, Korean, Klahoose, Portuguese, Amharic, Khmer, Polish, 
Kurdish, Azesi, Armenian, Tagalog, Turkish, Mandarin, Finnish, Swedish, Russian, BerBer, Tamil, Haitian Creole, 
Caribbean Creole, Bosnian, Bangla, Farsi, Somali, Cree, Nepalese, Tigrinya, Greek, Eesti, Gaelic, Urdu, Inuinnaqtun, 
Inuktitut, Ojibway, Anishinaabemowin, Tr’ondëk Hwëch’in, N'syilxcen, Secwepemctsín, Tla’amin, Sn-səlxcin, 
Tŝilhqot’in, Lithuanian, Yiddish, Oromo, St'at'imcets, and more!  
10 Community Radio Fund of Canada history https://www.cfrc.ca/history 
11 E. Light, Public Participation and Community Radio in Québec, 2013, n: Kozolanka, K., Mazepa, P. and Skinner, 
D. eds.  Alternative Media in Canada. Vancouver: UBC Press, pp. 145–164. 
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Graph constructed by submitting organizations12 

 
The  Community Radio Fund of Canada (CRFC-FCRC) was founded in November 2007 as the 
result of a partnership among Canada's largest community radio associations: the Alliance des 
radios communautaires du Canada (ARCC), the Association des radiodiffuseurs 
communautaires du Québec (ARCQ), and the National Campus and Community Radio 
Association/Association nationale des radios étudiantes et communautaires (NCRA/ANREC). 
While established by these radio associations, the CRFC-FCRC is a distinct organization with 
its own membership, board of directors, and decision-making processes. In 2017-18, 100 c/c 
stations and associations were members of the CRFC-FCRC. It is the only organization 
mandated to provide financial support to licenced campus and community radio stations in 
Canada and to foster a well-resourced, dynamic, and accessible sector. It is an organization 
that distributes funds for the development and sustainability of local community radio 
broadcasting.  
 
When the CRTC published the new Campus and Community Radio Policy in July 2010 (CRTC 
2010-499), it included the CRFC-FCRC as a new funding mechanism for the sector. This was a 
significant step for the sector, although the Commission recognized at the time that the fund 
would not address all of the sectors financial needs.13   
 

                                                
12 Graph shows number of services at some crucial points. In 2019, the CRTC lists 73 campus and community radio 
stations operating in French, 103 operating in English, one community station, and one operating as an Ethnic 
community broadcaster. The 2019 data doesn’t include the growing number of English-language community radio 
services that operate online only. 
13 “that the campus and community radio sector will benefit from the funding mechanisms outlined above, it 
nevertheless maintains its view that the sector is best served when it receives funding from a diversity of sources. 
Accordingly, the Commission encourages the CRFC and individual stations to diversify the sources of funding, and 
maintains its positive view of funding for the sector from the private sector and other measures that could be taken by 
Government to ;reduce the financial burden that campus and community stations face.” (Emphasis added) CRTC 
2010-499 https://crtc.gc.ca/eng/archive/2010/2010-499.htm 
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Global context  

There are more than 100 countries with some form of community broadcasting in the world, and 
a number of countries recognise the community sector in policy and law.14 15  
 
The United Nations Educational, Scientific and Cultural Organization (UNESCO) Community 
Media Handbook defines community media as: 
 

         “… independent, civil society based media that operate for social benefit and not 
for profit.….They provide communities with access to information and voice, facilitating 
community-level debate, information and knowledge sharing and input into public 
decision making.”16 

 
The Media Pluralism Monitor is a research tool designed to identify potential risks to media 
pluralism in the Member States of the European Union. The 2016 results state that community 
media is:  
 
           “...critical for ensuring media pluralism and [...] an indicator of a sound democratic 

society.”17  
 

Listener Numbers 
 

The NCRA/ANREC hired Abacus Data and Nanos Research in late 2017 to conduct two 
national surveys, each with 2,000 adult Canadians asking about their awareness and use of 
community radio.18 
 
The surveys suggested that:  

● About one-fifth of Canadians listen to community radio. 
● Adults aged 18-29 and people born outside of Canada listen to community radio more 

than the average person: one-quarter in these groups reported that they are listeners. 
● People who describe themselves as active in community affairs and politics are very 

likely to listen to community radio: one-third of respondents in this group identified 
themselves as listeners. 

● One-third of all survey respondents reported getting local news on community radio.  

                                                
14 Examples include: Ireland, South Africa, UK, New Zealand, Australia, Uruguay, Denmark, France, Spain, Belgium. 
15 King notes the development of radio regulations in almost 40 countries between 1991 and 2013- King, G, History 
of Struggle: The Global Story of Community Broadcasting Practices, or a Brief History of Community Radio, 2013 
https://www.westminsterpapers.org/article/10.16997/wpcc.227/ 
16 Wijayananda Jayaweera ‘Forward’ in S Buckley, Community media: a good practice handbook, United Nations 
Educational, Scientific and Cultural Organization (UNESCO), Paris, 2011, p. 7. 
17 Media Pluralism Monitor, 2016 http://cmpf.eui.eu/media-pluralism-monitor/mpm-2016-results/#jump-to-download 
18 These third- party reports are in Appendix C.  
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A necessary review process 
We agree that the Broadcasting Act needs updates, as the last detailed review pre-dates the 
Internet.  Technology has changed, the number of platforms has increased, and consumption 
habits have developed that the current legislation was not drafted to address. Canada now 
faces a number of growing challenges, including a globalized media system, reduced production 
of  local news, the issue of discoverability of Canadian programming and music, high levels of 
media concentration, and increased vertical integration.   
 
There is a need to balance public and social good with economic impact within the system. In 
this submission, we offer our views about a few legislative changes would benefit the Canadian 
broadcasting system in a balanced way.  We encourage the government to hold further  
consultations with  stakeholders and to make extra efforts to include underrepresented and 
under-resourced voices from the non-profit and community sector. This sector  relies heavily on 
volunteers and often lacks capacity to meaningfully engage in these legal and regulatory 
processes, meaning that groups like us are not able to access the legal and regulatory expertise 
that is available to the commercial and public sectors. We also encourage the government to 
build ongoing support for this participation into the system, in order to support the community 
and nonprofit sector’s capacity to participate throughout the process of developing and refining 
the new legislation. It is our opinion that providing opportunities for meaningful inclusion of 
community and non-profit sector views will result in a stronger broadcasting system that better 
reflects the diversity of Canada.   
 

It’s all about the people 

Canada’s broadcasting system must continue to benefit Canadians and meet their needs, 
reflect their values, encourage their aspirations, and be mindful of their expectations. 
 
Canadians should have access to content that is of high quality, relevant, and diverse in source 
and perspective. This means that the system should include a variety of content, content 
producers, and content providers, and content should be available from a variety of local, 
regional, national, and international perspectives. 
 
It is also crucial that Canadians should have ready access to the voices of Canadian artists, 
journalists, and others within our broadcasting system. And it is important that Canadians  
continue to be supported in the creation of a variety of Canadian content, especially the content 
found on public, non-profit, and community media sources.  
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The Broadcasting Act states at s. 3(1)(a) that the Canadian broadcasting system “shall be 
effectively owned and controlled by Canadians.” As such, the system must benefit Canadians 
and meet the needs, values, aspirations and expectations for all Canadians. 
 
Community radio stations exist to serve the needs and interests of their communities. This 
public service mandate is their primary purpose, and they achieve it in a variety of ways which 
we will discuss in this submission. The sector contributes to community cohesion and cultural 
sovereignty and allows public access so that Canadians can create programs that speak to their 
individual and collective interests and community needs. Community radio broadcasters are 
often the only local source of media, news, and entertainment in their communities; particularly 
in small, rural, Indigenous, or OLM communities. Some of these communities have argued in 
the past that they are not well-served by CBC/Radio-Canada, and these markets are often 
deemed not profitable enough for private radio stations to operate in. A few of these 
communities even lack broadband access. 
 
Community stations also promote and support the activities of nonprofits and charities in their 
communities in a variety of ways. For example, CJPE-FM in Prince Edward County, ON gives 
tens of thousands of dollars worth of airtime to local nonprofits and charities in the region each 
year. Similarly, CJHR-FM in Renfrew, ON has raised over $1 million dollars for local charities 
through various station-led fundraising initiatives in the last ten years.  
 
Community radio supports social and cultural cohesion in communities by providing a platform 
for diverse community members to share their perspectives on local and other issues. For 
example: 
 

● CJRU in Toronto, ON has partnered with a local immigrant and refugee settlement 
organization to produce a program called “New Canadian Life” which highlights diverse 
voices and experiences of newcomers to Canada. Show topics range from utilizing 
employment services to newcomer impressions, to healthcare, to personal stories of 
immigrating to Canada., 

● In 2017, CFMH in Saint John, NB coordinated an on-air “Homelessness Marathon” 
focused on giving Canadians who are unhoused opportunities to share their experiences 
and raise awareness about this issue. This 11-hour marathon broadcast was broadcast 
simultaneously by 17 community radio stations across Canada.  

● CJNU in Winnipeg, MB focuses on serving seniors. Every month they relocate their 
portable studio and broadcast on-location from different retirement homes, hospitals, 
and other locations serving senior citizens. 

 
In researching this submission we spoke with some of our members about how they contribute 
to their communities, aside from the programming they broadcast. Several noted that they 
support their community by providing technical support for community events such as church 
fairs, town hall dances, community soccer tournaments, and assisting with fundraisers. They all 
noted the importance of operating as part of their communities, and supporting them not just 
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through broadcasting, but also as volunteers that engage with other community organizations 
and causes. 
 
Community radio stations play an important role in the provision of local news and information 
within communities, as well as news and information relevant to specific parts of those 
communities that are not adequately supported on other commercial or public media, such as 
refugees, new-Canadians, and LGBTQ+ people.. 
 
Community radio stations are intended to reflect their communities, and this also includes 
reflecting local Indigenous languages and culture. For example, CFPQ-FM, Paq’tnkek, Mi’kmaw 
Nation in Afton Station, NS, have made considerable efforts to welcome Mi’kmaw Elders and 
empower them to share their stories in the Mi’kmaw language. We estimate that approximately 
35 community stations broadcast programming by and for local Indigenous communities. 
 
Community radio plays a significant role in the promotion of citizenship and civic engagement. 
As traditional commercial news media close or reduce services, community radio stations have 
filled the gaps by contributing to their communities’ knowledge of municipal affairs, interviewing 
candidates for municipal and regional districts during local elections, and exploring local issues 
and ideas.   
 

The system 

In order to ensure that the broadcasting system can meet Canadians’ needs to the greatest 
degree possible, it should be diverse in both content and source, and the content should be 
discoverable. It should be: 
 

1. Fair, where rules are clear, transparent and easy to follow, and apply to all services. 
2. Technology neutral, accessible to all, and centred on Canadians. 
3. Flexible, so it can easily adapt to changing environments. 
4. Supportive of the creation and discoverability of a wide variety of Canadian content, and 

capacity-building of a variety of content producers. 
 

The Broadcasting Act states that the Canadian broadcasting system is made up of private, 
public, and community elements. They are all equal and they all have roles to play in achieving 
the various and numerous objectives of the Act.  
 
The private sector is composed of organisations owned by private interests and their business 
models are based on the targeting of markets/niches that have significant economic value. 
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The public and community sectors are based on business models that operate in niches that 
have lower economic values, but high social value.19 
 
The DNA of the public and community elements are very similar and their mandates share 
some similarities. One difference: the public element has the capacity and resources to operate 
on a national and (broad) regional level, while the community element is mandated to operate 
on the local/regional level. 
 
All three elements allow the system to meet a maximum of Canadian needs. New services have 
entered the system as well, and they also have roles to play. 
 
The CRTC’s Harnessing Change report20 suggests that there could be a loss of Canadian 
content within the system, especially content that is already costly or unprofitable to produce. 
Some of the content of concern addressed in the report includes: 

● News, particularly local news;  
● French-language content for Canadians outside of Quebec;  
● French-language music;  
● Content by and for Indigenous peoples; and  
● Canadian content in other languages. 

 
The report also noted that Canadian music might lose an important promotional tool if radio 
listening declines. 
 
Community radio makes key contributions in the above areas, and we believe that our sector is 
well-placed to create and provide content that is less profitable to produce.  However, we will 
require financial support to do it sustainably. 
 
 
 
 
 

Recommendation 1 
 

All content distribution platforms within the scope of the new Broadcasting Act 
should be described in a way that recognizes that the system is composed of 
community, public and private elements. 

 

 

                                                
19 We recognise that this is somewhat different in TV vs radio, as CBC TV must operate with some degree of 
economic viability to fulfil its role.  
20 https://crtc.gc.ca/eng/publications/s15/ 
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A comparative analysis of the three elements  

In July 2015, a Standing Senate Committee on Transport and Communications report that made 
a comparative analysis of the CBC and private broadcasters. The table below presents the 
portion of the analysis that pertains to staffing at radio stations. We have included data from the 
community sector for the same period alongside. It clearly shows how the three elements are 
working in very different economic realities and markets.: 
  
  
 
  Community 

radio21 
CBC FM 
radio22 

Private Broadcasters (FM 
only)23 

Number of stations 
 (reported) 

159 64 556 

Total staff number 703 1735 7892.7 

Average staff / 
station 

4.4 21.7 14.2 

Average Salary $31 121 $98 851 $67 170 

The role of the community element: a 
local perspective  

Current mandate of campus and community 
radio 
Licensed community radio stations are guided by the CRTC’s Campus and Community Radio 
Policy (CRTC 2010-499). The policy suggests that, because they are non-profit and arise 
directly from local needs, community stations are in a strong position to:  
 
                                                
21 CRTC, Non-Commercial Radio - Statistical and financial summaries 2013-2017 
https://open.canada.ca/data/en/dataset/01d6c3b2-3c1f-42db-8eb2-8d094079a44c 
22 Time for Change: The CBC/Radio-Canada in the Twenty-first Century, Report of the Standing Senate Committee 
on Transport and Communications – July 2015 
https://sencanada.ca/content/sen/committee/412/trcm/rms/14jul15/Home-e.htm 
23 Ibid. 
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1. Make maximum use of Canadian-produced programming 
 

2. Promote emerging Canadian talent with an emphasis on local musical and spoken word 
talent 
 

3. Broadcast local and regional content related to social, economic and community issues 
 

4. Guarantee local broadcasting through community ownership, because community 
stations cannot be privately purchased by a for-profit organization 
 

5. Facilitate communication among community members  
 

6. Stimulate socio-economic endeavours and the cultural enrichment of communities 
 

7. Provide distinctive programming opportunities for its listeners and volunteers and 
opportunities for access to the Canadian broadcasting system 
 

8. Provide exposure to new and emerging artists from underserved cultural groups 
 

9. Provide spoken word programming that reflects the perspectives and concerns of 
diverse cultural groups, including official language minority communities 
 

10. Provide programming that meets the needs and interests of the communities served by 
these stations in ways that are not met by commercial radio stations and the Canadian 
Broadcasting Corporation 
 

11. Distinguish themselves from other sector through the participation of volunteers 
 

Guarantee of local service   
Media concentration has been an issue in Canada for decades. Numerous privately-owned 
media services have disappeared or have been bought by networks. This has resulted in the 
diminishment of local content available to many communities. 
 
This has been recognized recognized by CRTC, notably in the Diversity of Voices policy (CRTC 
2008-4) and Campus and Community Radio Policy 2010-499, which stated: “Community radio 
guarantees local broadcasting service through community ownership, which means that 
community stations cannot be privately purchased by a for-profit organization.”24 
  

                                                
24 https://crtc.gc.ca/eng/archive/2010/2010-499.HTM 



17 

Content and operations 
Local programming 
Community radio stations play an important role in achieving the objectives of the Broadcasting 
Act. They are licensed to serve communities, so their content, governance, and outlook are all 
profoundly local, and they reflect the cultural, social, linguistic, and other diversity of their 
communities. They provide access, training, and support for all Canadians that are interested, 
especially those who may be underrepresented in both traditional media and digital platforms, 
including children, youth, seniors, new Canadians, refugees, people with disabilities, LGBTQ+-
identified people, and Indigenous people.  
 
Earlier this year, Martin Théberge, Chair of the Fédération culturelle canadienne-française 
explained to the Standing Committee on Official Languages:   
 

           “...local media are rooted in our communities. They understand us, and listen to 
us because they evolve with us. They are strategic partners to our organizations, 
because they help us to build relations with our communities through information, 
involvement and participation. They are catalysts for our actions and our activities.” 
(translation) 25  

 
Community radio stations create opportunities for networking and dialogue across cultural, 
social, and linguistic lines. Stations act as community hubs, providing people with low-barrier 
access to training and resources to create programs by themselves or in groups. This can 
increase understanding between people and allow marginalized people to play a more central 
role in society and the arts. For example: 

● CJSW (Calgary, AB) broadcasts “People’s Music”, a program that features 
recordings, interviews, and videos that showcase the music of local refugees and 
immigrants. 

● The Accessibility Collective at CiTR (Vancouver, BC) hosts “All Access Pass”, a 
program exploring equity, inclusion, and accessibility for people with diverse 
abilities   

● CJFO (Ottawa, ON) produces a socio-cultural program in French addressed to 
the Haitian community in the National Capital Region. 

 
Maggy Razafimbahiny told the Standing Committee on Official Languages about the important 
role that OLM community media play in welcoming newcomers to communities:  
 

           “Having been a newcomer myself, about twenty years ago, I can say that local 
media play an absolutely essential role in helping newcomers adapt to the new society 
to which they belong, and also in developing a sense of shared identity that we want to 

                                                
25 Standing Committee on Official Languages (“LANG”), Evidence, 42nd Parliament, 1st Session, 19 March 2018, 
1635 (Martin Théberge, President, Fédération culturelle canadienne-française. 
http://www.ourcommons.ca/DocumentViewer/en/42-1/LANG/report-11/page-66#_ftn12 



18 

have with other francophones here. The community media are really the only ones that 
can help us in that way.” (translation) 26 

 

Local and regional information  
In 2015, Influence Communications released a study on the evolution of local information in 
Quebec, and its conclusions were illuminating: between 2005 and 2015, the overall quantity of 
news available doubled, but the amount of local news available had diminished by 88%.27 This 
is reflective of a larger trend: Canadians have access to progressively fewer local information 
sources.  
 
Community radio stations share a variety of information, not just “hard news”: they also report 
about local sports, culture, events, municipal debates, local organizations’ activities, resources 
and services, etc. Information is shared about day-to-day life by people that live in the 
community.  
 
We believe that as local news has become less available, community media’s role has become 
more and more vital. In 2018, more than one hundred journalists and staff were employed at 
community radio stations, and thousands of local volunteers fill a variety of reporting roles: 
producing “hard” news, public and community affairs programming in a variety of languages.  
Not only is there the direct benefit of local news being available to communities, these 
thousands of volunteers are learning media literacy skills and being trained in the legal and 
policy requirements of broadcasting to a high standard in Canada. 
 
Our associations estimate that groups in about 20 Canadian communities express their desire 
to create a new community radio station every year. Many of these groups approach us to find 
out the process for obtaining a broadcasting licence. While not all groups do so, there are a 
significant number who do, and the community radio sector continues to grow; the number of 
new stations increased by 30% in the five-year-period between 2011 and 2016.  
 
Several of these new stations cited the closure of other local media as a motivator for their 
applications. For example, in Sidney, BC community members formed an organization to launch 
a community radio station in response to the closure of Metro Online and the Victoria News 
Daily, and the reduction of service by the Victoria Times Colonist. In Bay St. George, 
Newfoundland, the Georgian newspaper closed, and the Independent newspaper went online 
only, which led a community group in McKay’s, NL to apply to start a community radio station.  
 
Providing local and regional information is an essential contribution made by the community 
element to the overall broadcasting system, and community radio is perfectly tailored to this 
role, because we are rooted in our communities directly: the production of local news and 
                                                
26  LANG, Evidence, 42nd Parliament, 1st Session, 19 March 2018 Maggy Razafimbahiny, Director General of the 
Fédération culturelle canadienne-française 
27 Analyse sur l’état de l’information locale au Québec 23 november 2016  
(http://scfp.qc.ca/wp-content/uploads/2017/04/nov_161123-Etude-Info-locale.pdf) 
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information  has a high social value but a low economic value in relation to its cost, which is why 
the private sector struggles with its financial viability. 
 
Because the CBC/Radio-Canada must reach the entire country and provide up-to-the-minute 
updates on national and international issues, it is challenged to offer significant local news and 
information programming in less populated areas. It has 88 stations in communities across the 
country, and it reaches smaller communities through its network of more than 700 repeater 
transmitters28, but it cannot be in all of those locations every day to report on the many 
important local issues and happenings that matter to communities. For that matter, community 
radio can’t be in all of these communities either, but they can help make this more possible than 
it would be otherwise.  . 
 
CBC Radio Two’s elimination of many local news services results from this situation. For the 
public element of the broadcasting system, the costs and resources to adequately cover the 
local and hyper-local level would be hard to justify. For example, the West Kootenay region of 
British Columbia is 50,000 square kilometers, and is serviced by just one CBC reporter. Their 
closest CBC bureau is 5 hours away in Kelowna.  It makes more sense for the public element to 
concentrate its resources on broader level – regional, national and international. 
 
To summarize, we believe that all services can make contributions to covering local news in 
different ways, but community radio stations are in the best position to do this in a way that 
creates efficiencies in the system because: 

● It is the reason why they were created and the core of their mandate. 
● They are deeply embedded in their communities, community radio stations have a good 

understanding of local priorities and needs. They understand the deeper issues at play. 
● They are located within the communities they serve. 
● They are present almost everywhere in the country. 
● They are accountable to members of their communities directly, as they have a mandate 

to be open to participation by community members.  
● Their costs structure is lighter than that of the other elements. 
● Their not-for-profit business model allows them to justify activities in term of social value. 

 
It is clear that community radio stations want to broadcast more local news than they are 
presently able to produce. The Community Radio Fund of Canada notes in its 2017/2018 
Annual Report29 that more than 50% of the projects approved funding for had to do with 
increasing stations’ capacity to cover local news or recruiting qualified journalists. 
 
It is also important to address the multitude of new ways that news is available to community 
members: while there has been a steep decline of local news and information on legacy 
services like print, TV, and radio, there is the Internet and there are various social media 
services. These are indeed very effective in sharing news, information, and opinion with a broad 
                                                
28 http://www.cbc.radio-canada.ca/en/media-centre/2014/05/5a/ 
29 CRFC/FCRC 2017/2018 Annual Report https://crfc-fcrc.ca/wp-content/uploads/2018/11/FCRC_RapportAnnuel_2017-
2018_Web.pdf 
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swathe of the population, but they are not well equipped to create this content. Looking at 
solutions that keep these new technologies and systems in place is important as part of the 
holistic approach to local news.   
 

Emergency Broadcasting 
In 2014, the CRTC issued Broadcasting Policy CRTC 2014-44430, which requires broadcasting 
services to distribute National Public Alerting System (NPAS) emergency public alerts. The 
decision recognised that community radio stations: “may be the primary or only source of local 
information to their audiences”, and would therefore be well placed to provide emergency alerts 
and emergency programming to their communities. . An example:  in 2017, a state of 
emergency was declared in Minden, ON after substantial flooding. CKHA’s volunteer news 
reporters from nearby Haliburton  provided the only live and up-to-date information available to 
that community for emergency planning, weather updates, and official announcements. 
 

The cultural value chain: music 

Canadian artists are known all over the world for great music; these artists all started out in a 
community somewhere and have moved along the cultural value chain. We recently heard a 
great metaphor for the cultural value chain: you start with the grass, the cow eats the grass, the 
cow makes the milk, and you can make the milk into cheese.The creative process has to start 
somewhere, and we would argue that community radio stations are a great place to start (akin 
to the grass). It is often argued these days that artists can now distribute their creations on the 
Internet, and intermediaries like radio are no longer the only way to be heard. They can self-
distribute their music online in as many places as they want to. However, we offer unique 
supports for independent and emerging artists, and artists working in underrepresented genres. 
In fact, we help build discoverability from the ground up in our communities by creating a culture 
at our stations and in our communities that supports local artists. Because the community radio 
sector operates collaboratively, rather than competitively, the benefits of this local support can 
be scaled up to a national level, which also contributes to discoverability on the national stage.. 
 
For many local artists and creators, community radio provides networking and learning 
opportunities and gives their careers a needed push by: 
 

A) Curating and sharing high-quality music programming on multiple platforms. 
 

B) Organizing live-to-air performances by emerging and local artists. Sometimes these are 
presented in front of a live audience: 

● CJSW-FM (Calgary, AB) produces live performances for the CJSW 360 Video 
Project and presents all-ages shows in an urban neighbourhood venue. 

● CHRW-FM (London, ON) pairs trained station volunteers with interested local 
musicians and records free, professional quality live-to-air audio and video.  

                                                
30 https://crtc.gc.ca/eng/archive/2014/2014-444.htm 
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C) Featuring niche music genres such as experimental and avant-garde audio art and radio 

art. We estimate that our sector creates, broadcasts, streams, and podcasts more than 
50 radio programs promoting avant-garde music. Artists in these specialized genres can 
promote their work through other online streaming services, but our sector helps them by 
creating community consciousness and building interest, or, in some cases, even a 
“scene”. 

● Hildegard Westerkamp, creator of the World Soundscape Project, is a world-
renowned sound ecologist, audio artist, and composer. She describes her 
experience at CFRO (Vancouver, BC) as “pivotal to her career”. 

 
D) Hosting community awards: Recognizing musical excellence helps promote artists 

because winners receive certificates, money, contracts, or other perks, and also 
because they can share this recognition in their promotional materials and grant 
applications. 

● CJLY (Nelson, BC) hosts the Kootenay Music Awards, and last year received 
more than 200 artist submissions from southeastern British Columbia. 

● CIVL (Abbotsford, BC) hosts the Fraser Valley Music Awards, and last year 
received more than 100 artist submissions and distributed more than $100,000 in 
cash or in-kind goods or services from local businesses to the winning artists.   
 

E) Offering business and promotional training: Many stations offer free or inexpensive 
training in podcasting, effective use of social media, copyright, live sound reinforcement, 
product distribution, promotion, and creating publicity packs and artist bios. 

 
F) Partnering with venues and festivals: Community stations are well connected to musical 

and cultural resources in their communities. They build connections to live music 
venues, record stores, and festivals, and some produce festivals and events themselves. 

 
G) Sharing space and resources: Community stations house resources and technology, 

such as record collections, sound and recording equipment, technicians, practice 
spaces, meeting rooms, lending libraries, computers, mailing lists, bulletin boards, and 
newsletters. These resources can often be used by members to record albums, promote 
their shows, etc. 

 
H) Reviewing and charting: About one quarter of stations maintain weekly music charts 

based on what is being played by their programmers. Some stations also blog and a few 
produce print or online publications which review new releases, many of them local.  

● CiTR (Vancouver, BC) has published the Discorder print magazine and blog 
(readership 14,000) since 1983. It includes coverage of local artists, books, films 
and other cultural materials.The University of British Columbia Library recently 
digitized more than 30 years of back issues and made them available online. 
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The three associations work to amplify the work of individual stations through national resources 
and networks. For example: 

● !earshot: is a weekly national music chart compiled by about 40 NCRA/ANREC member 
stations. Canadian artists appearing on the chart can elevate their profiles, gain the 
interest of festival directors and promoters, and secure grant funding. Canadian artists 
usually make up 70-95% of the charting artists.  The Foundation Assisting Canadian 
Talent on Recordings (FACTOR) qualifies candidates for various funding levels based 
on the !earshot charts. 

 

● The ARCQ has created and maintained may partnerships promoting its stations impact 
in music with prominent stakeholders in the Quebec music industry like the Festival de la 
chanson de Petite Vallée and the Bourse Rideau.  

 

● Community Radio Exchange allows producers to share programs online. 

 

● The NCRA/ANREC developed the !earshot Digital Distribution system (!eDDs). 
Canadian music labels and independent musicians can upload and share songs to an 
online database to promote radio airplay.  

 

● Both the ARCQ and the ARCC produce exclusive programing for their members which 
showcase the work of Quebec and French-Canadian artists.  

 

Media Literacy, Training and Education 
Community radio stations provide thousands of Canadians with access to technical, 
programming, podcasting journalism, social media promotion, media literacy and other training. 
Each station in our sector offers an average of 350 training hours and 550 coaching hours (per 
station) annually, and this training helps support station volunteers and staff in creating one 
million hours of programming each year.  
 
Some community radio stations host specialized training in languages other than French or 
English, training optimised for people with various disabilities, for children, for older adults, and 
for other groups who may have special requirements. 
 
For example: 
 

● CKCU (Ottawa, ON) has optimized their studio and training program to accommodate 
programmers with disabilities by providing wheelchair-accessibility, soundboards marked 
with braille, and staff trained to provide additional support. 
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● Radio Regent (Toronto, ON) is a part of the Regent Park Focus Youth Media Arts 
Centre, a non-profit group in Toronto, Ontario's Regent Park neighbourhood that offers 
media training programs for youth in the neighbourhood, including programs in television 
and radio production, photography, magazine publishing, new media and social 
marketing.  

 
Community radio has provided training to numerous Canadians who have gone on to careers at 
CBC/Radio-Canada, in the private broadcasting sector, and in other public roles. Please see 
Appendix D, which is a list we have compiled of some of these individuals. 

 

Formal training at colleges and universities 
There are approximately 20 community radio stations that are connected to broadcasting or 
journalism schools. There are also a handful of high school or private schools which have formal 
media and radio programs.  The three associations are deeply integrated with these stations, as 
most are members of an association and rely heavily on our expertise. Hundreds of media, 
journalism, radio and broadcasting experts graduate and get work in the private sector. 
 
CHRY-FM ( VX3 Exchange), a community radio station at York University in Toronto, focuses 
on developing volunteers’ practical skills using radio and other media platforms. This program is 
so successful that broadcast training schools in the region sometimes send their students to the 
station to get real-life broadcasting experience. 
 

A cost for training 
Training staff or volunteers, has an associated cost. This includes includes turnover, hiring, and 
recruiting.  Stations receive no dedicated funding or support for this mission, and it is often a 
major area of expense for a station, especially in light of rapidly developing new technologies. 
The NCRA/ANREC received funding this year  from the Community Radio Fund of Canada to 
develop and implement standardized regulatory compliance training for its stations. The 
association expects the training to save hundreds of hours of staff time at stations, as they are 
able to direct volunteers to online e-learning. Additional national standards in training for 
common subjects are being rolled out over the next few years as part of the NCRA/ANREC’s 
Learning and Development Strategy. A major barrier in Canada is a lack of funding available to 
create Francophone equivalents, and ensure equal access to the e-learning in both official 
languages.  
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Between ideal and reality 

Financial portrait of campus and community 
sector 

In November 2018, CRTC released a comparative financial data of campus and community 
radios for the period between 2013 and 2017. A portrait of the sector and its financial evolution 
based on the study’s data is presented in the following table3132. 
 

 
 
Community radio 

Average Revenue: $303 056 
Average Expense: $279 000 

Revenue sources: Advertising (46%), Public Sources and Grants (18%), Others (eg. 
Membership & Fundraising) (37%) 
 

 
Campus Radio 

Average Revenues: $229,164 
Average Expenses : $213 200 

Revenue sources:  Advertising (7%), Public Sources and Grants (16%), Others (eg. Student      
      Fees & Fundraising)    (77%) 
 
 
Observations 

                                                
31 CRTC, Non-Commercial Radio - Statistical and financial summaries 2013-2017 
https://open.canada.ca/data/en/dataset/01d6c3b2-3c1f-42db-8eb2-8d094079a44c 
32 Note that “other revenues” refer mainly to local fundraising, student levies, membership dues and syndication. The CRTC’s 
Open Data information does not provide for division based on operating language. As noted earlier in the submission the 
Francophone stations and OLMC stations have additional funding that is not available to anglophone stations outside of 
Quebec. 
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1. Campus and community radio stations operate with limited capacity and little margin to 
invest or recover from sudden unexpected costs or equipment failure; 

2. Campus and community radio stations self-generate more than 80% of their revenue; 
3. The average station surplus of funds beyond those required to pay basic broadcasting 

expenses (which are used for a variety of non-broadcasting expenses including 
volunteer-support) has dropped by 49% between 2013 and 2017 to around $11,000 
per station, showing that community radio stations operate in markets with low 
economic returns that would not be attractive to the private sector, and which also 
makes it more difficult for the community stations to fund their services; 

4. Expenses have been growing almost two times faster than revenues between 2013 
and 2017;  

5. These numbers do not take into consideration inflation, which between 2013 and 2017 
was 7.69%33, effectively resulting in the sector losing funding capacity. 

 
  
As the CRTC acknowledged in 2009, the key issue in community radio is funding. Community 
stations are non-profit and they often exist in niches that are not profitable enough for private 
broadcasters. Annual budgets vary widely between $5,000 per year and over $1 million dollars 
per year. We estimate that 15-20% of the sector operates with annual budgets of less than 
$20,000 per year. This means that, of necessity, they have no staff, or insufficient staff. 
 
Stations typically support themselves through a combination of local advertising and 
sponsorship sales, community fundraising, membership fees, and project grants from the 
Community Radio Fund of Canada CRFC/FCRC. Most do not have access to a stable source of 
operational funding. In November 2018 the Government announced it would fund journalism in 
Canada, but it is unclear how much, if any, of this money will be directed to the community radio 
sector. 
 
Community radio stations also receive substantial financial support within their communities. In 
the past five years, Canadians have donated more than $130 million to stations across the 
country. This includes ordinary donations as well as money spent by community members on 
their local stations’ fundraising events, merchandise sales, bingo fundraisers, raffles, and 
membership drives. It requires a significant amount of effort to carry out these initiatives, and 
volunteer-run stations in small communities particularly struggle to raise enough funds each 
year to make ends meet. 
 
Over that same period, community radio stations received more than $108 million34 in earned 
income through local and national advertising. The community radio sector has seen a marginal 
increase in the amount of local advertising over the past five years, however, when adjusted for 
inflation, this has resulted in reduction of real-dollar value. Most stations do not yet advertise 
online, and those that do generally find that their online costs exceed the revenue they 
generate. Community radio advertising appears to be relatively stable when compared to 

                                                
33 https://www.inflation.eu/inflation-rates/canada/historic-inflation/cpi-inflation-canada.aspx 
34 Data compiled from information provided by the CRTC in English/Non-Commercial Radio Statistical and Financial 
Summary 2013-2017: data set: https://open.canada.ca/data/en/dataset/01d6c3b2-3c1f-42db-8eb2-8d094079a44c 
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community newspaper advertising revenue, which has dropped by more than 33% in the same 
period35. This means that advertising alone does not result in stable operational funds and is 
very volatile to local market conditions.  
 
Three types of stations have access to specific and somewhat predictable sources of funding: 

● Campus stations: Most receive a student fee levy but these are vulnerable to removal 
via student association referenda. Levies also vary in size from institution to institution. 

● Quebec stations:  are eligible for some operational funding from the provincial 
government through the Programme d’aide au fonctionnement pour les médias 
communautaires. Quebec’s government also has an objective in spending at least 4% of 
advertising expenses in community media. 

● Stations in OLM communities: are eligible for some funding from the new Strategic 
Community Media Support Fund announced 2018. 

 
Other community stations do not have access to funding sources aside from CFRC/FCRC 
grants, which are awarded through a competitive application process and some applicants 
receive nothing. 
 
The digital shift has impacted media in our sector, and income has declined relative to inflation 
at most community radio stations. Since broadcasting is shifting more and more online and 
listening devices are proliferation, this means they must constantly adapt to new technologies 
and often cannot recoup the costs of doing so, which means that they must do more with less.  
 
Because community radio is already generally under-supported in Canada, a continued, 
sustained decline in revenue would certainly result in the demise of most community 
broadcasters. For some services even a small decline would result in closures, furthering the 
gap in receiving local news. We have seen this occurring already, and several community radio 
stations have closed since 2013, most of them because of insufficient financial resources: 
 

● CJRD Drummondville (2012) 
● CKMO Victoria (2012) 
● CKIC Winnipeg (2012) 
● CHLI Rossland (2013) 
● CFCH Chase (2014) 
● CIDO Creston (2015) 
● CICV Lake Cowichan (2017) 
● CKGI Gabriola Island (2017) 
● CFAD Salmo (2017) 
● CHOC St-Rémi (2018)   

 

                                                
35 News Media Canada https://nmc-mic.ca/research-statistics/newspaper-revenue/ 
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Digital Transformation   
Community media has been challenged by the transition from traditional broadcasting methods 
to new, digital distribution platforms, but it has mostly risen to that challenge.  Each station must 
adapt to the size of their community, their financial and human resources (with volunteers and 
employees), their sources of income, as well as the presence or not of other media in the 
sector. While some of them are in an urban environment where they have to deal with 
competition, many others are located in rural markets where they are confronted with the 
problems of hiring and retention of qualified employees, barriers to accessing new technologies, 
and expensive Internet services.  Despite this, stations have found a way to operate in the 
digital world.  
 
Although all of our radio stations have an online presence (website, social media, simulcast, 
etc.), not all of them operate with equal resources or access. 
A significant number of stations have developed more than a basic digital presence, offering 
streaming or downloadable archives, podcasts, distribution on a variety of purpose-built or 
commercial mobile apps, and a significant social media presence. In the French sector, it is also 
common for broadcasters to include written news articles, many with embedded audio content. 
Some broadcasters also link to YouTube, or other external audiovisual providers. However, with 
more funding, more stations could do this more reliably, thereby reaching more local listeners in 
ways they desire. 
 
We have 12 members that are community radio broadcasters with no Over-the-Air (OTA) signal, 
and broadcast online only. 
 
A small number of stations have implemented integrated digital distribution strategies that 
include purpose-built video, secondary audio, significant written content (online, and in some 
cases print), and elaborate social media strategies; recognizing that listeners of different 
generations are not necessarily consuming the same content on different platforms, but in some 
cases consuming different content under the same branding umbrella. 
 
CFMU (Hamilton, ON) shifted their business model after it became clear that radio alone was 
not going to sustain the station. Part of their strategy was to create a new fully mobile website 
including streaming and podcasting, a blog, and video. They also developed a social media plan 
to promote the three elements (audio/print/video). But the main objective is: to have all new 
elements funnel back into radio programming, which is still the foundation of their operations. 
Because our members continue to be locally-focused, for both listeners and revenue. 
 
CJSW (Calgary, AB) set up a new podcasting system and website. They believe the cost was 
worthwhile since their web traffic has increased considerably, and built-in features will allow 
them to adapt to changing technologies. They podcast all Over-the-Air (OTA) programs and 
offer web streams in addition to their OTA content. These web streams enable them to fill 
specific community niches, train more volunteers, and offer them more programming 
opportunities, as well as flexibility in scheduling, show length, and content.   
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Better resourced stations are now adopting multi-platform training, integrating training on 
traditional methods as well as new digital formats as the platform is becoming less and less 
relevant.  
 
Our three associations continue to develop and ensure access to tools that will support 
community radio broadcasters in developing their digital services.  
 
Below is a visual representation of what we estimate the community radio sector’s digital uptake 
looks like: 

 

 
  
While developing new distribution technologies, community radio broadcasters must also 
continue to put energy and resources into their OTA services. It seems that for the short to 
medium term, OTA radio will continue to be a preferred listening method for listeners in some 
communities. As well, a handful of our members are located in areas not yet served by 
broadband, and, where it is available, costs may still vary between urban and rural areas. OTA 
radio has also proven to be an excellent tool for emergency broadcasting in rural areas. 
 

The Community Radio Fund of Canada       

The Community Radio Fund of Canada (CRFC) was founded in November 2007 as the result of 
a three-year partnership among our three associations. While established by the associations, 
and as mentioned earlier, the CRFC remains a distinct organization with its own membership, 
board of directors, and decision-making processes. The CRFC is a federally incorporated 
independent not-for-profit organization and is in compliance with the Canada Not-for-profit 
Corporations Act. It conducts an annual external audit and files annual reports each november 
with the Commission, funders, CRFC members and other stakeholders. 
  
In July 2010, the CRTC established a new regulatory policy for the community and campus 
radio sector. Based on the submissions received from stakeholders in the community sector, the 
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CRTC decided to direct some of the CCD contributions from private broadcasters to the 
CRFC/FRCR. The CRFC is currently primarily funded through CCD contributions.  

  
The CRFC provides support to licensed c/c radios under the following program priority 
areas :  

1. Local Community News and Access : Local reflection in news, public affairs, and arts 
and culture; community access and outreach programming, including training and 
production.  

i. Production of local news and community affairs programs 
ii. Training for community news production staff 
iii.  Support for official language minority and third-language news 

programming 
2. Community Music and Expression : Programming and projects that highlight and 

promote local music and emerging artists. 
i. Suport to stations for outreach, acquisition, and archiving of local music, 

particularly underrepresented genres 
ii.  Assistance to record, digitize, and distribute recordings from local artists 

3. Emerging Distribution Technologies : Planning and implementation of systems to 
support new program delivery technologies.  

i.  Training with staff and volunteers in the practical use of new 
communications technology 

ii. Research of digital distribution techniques appropriate for community 
radio content 

iii.  Support for station computer technology and connectivity 
4. Sustainability and Capacity-Building : Skills and knowledge central to the ability of 

community radio stations to effectively serve their local communities 
i. Assistance to stations in core competency areas including governance, 

management, programming, volunteer support, community relations, and 
development 

ii. Assistance to national community radio associations to provide key 
support services and resources to local stations 

iii. Support for stations in communities underserved by other media, 
including rural areas 

  
Since its beginnings, the CRFC has invested more than $14.6 million in the c/c sector. It has 
received a total of 871 requests for funding, and has awarded grants to support 542 initiatives 
implemented by 133 recipients. The CRFC/FRCR has provided support to 74% of the sector, 
making it a well known and recognised tool by and for the sector.   

 
 
The funds invested by the CRFC have contributed to:  

● Creating 1,249 jobs 
● Producing about 50,000 hours of new local programming 
● Recruiting and involving 3,396 volunteers in stations, which amounts to more than 
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175,000 hours of work 
● Developing 380 partnerships with community-based groups 

 

Result-based management 
In 2010, the Commission asked the CRFC to implement an approach to funding with “clear 
performance measures”36. Therefore, the CRFC is using a results-based management 
approach to funding and evaluation which focuses on specific and measurable outcomes. The 
establishment of services or programming by recipients will not alone define the success of the 
project. Rather, all program recipients are required to provide specific metrics on which their 
their projects will be evaluated. These metrics include the changes and future situation that a 
station and community expect to achieve as a result of the funded activity. 

  
In this sense, applicants start with looking at where they want to be and then outline the steps 
that these changes require in order to be realized. It is these steps that will be examined and 
evaluated.  

  
Under this approach, the CRFC, the Commissions, and other stakeholders are able to assess 
the success of funding through concrete means, and measure changes in the short, 
intermediate, and long term. Planning, monitoring and evaluating are based on expected and 
obtained measurable results.  

  
This method is also flexible enough to allow the funding of a variety of station activities. It 
provides the best balance between meeting the needs of the sector and of the goals of CCD 
contributions.  

  
The CRFC believes that this result-based management approach can be further applied to meet 
the needs of many funders as it allows the CRFC to :  

● Adapt to the requirements of funders and other external stakeholders  
● Measure the short-term changes within the sector, whether they be successes or  
challenges  
● Adapt to the needs of the sector  
● Measure the impact of its funding over time  
  

If additional funds are allocated to our sector, we strongly believe that the CRFC should be the 
agency responsible for receiving and distributing them through well-established programs.  
 

Making the system work 

In order to make sure the system meets its objectives, it is important to put in place regulations 
that will balance and complement the private, public and community elements, strengthen the 
roles they play in the broadcasting system, and consider new online services within that system.  
 
                                                
36 Broadcasting Regulatory policy CRTC 2010-499, paragraph 117 
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As we have mentioned, we believe that all of these services have something to contribute to the 
system, and this legislation should strike the best balance of individual services’ interests, while 
considering the larger public interest and the public service character of the system. 
 
As we also mentioned, this involves ensuring that services are sustainable, Canadian content is 
discoverable, Canadian artists, journalists, and others are supported, regulators are given the 
necessary tools to intervene, Canadians are kept safe and their privacy is respected, spectrum 
as a public resource is used in the most efficient way possible and allocated fairly, and there is 
flexibility within the system to recognize the varying levels of resources available to services 
within the system.  

 
For us, this means the private sector could have reduced regulation in terms of content 
requirements in order to allow them to effectively exploit the profitable segments and markets. It 
would also enable those organizations to react faster to changes in the environment 
(technology, competition, new opportunities, advertising trends, etc.,) directly meeting the needs 
of their stakeholders and the public's demands.  However, some regulation and oversight must 
be in place so that capital ventures remain fair and follow the rules.  We do not believe that self-
governance is an acceptable form of oversight of for-profit organizations.   
 
We also recognise that there may be competition or overlap between the community and private 
sectors for target audiences, advertising dollars, and other elements related to their stations’ 
operations. Finding a balance to reduce these conflicts is necessary and requires further 
research and study. The CRTC currently treats the public airwaves as a public resource, and 
weighs the best use of the airwaves for the public. This approach has enabled community radio 
to emerge and compete with financial behemoths in the private radio industry by offering 
significant public services. We believe that finding balance between the sectors requires that the 
airwaves continue to be treated as a public resource.  

 
We also believe that the mandates of the public and community elements of the broadcasting 
system should be clearly defined in a manner that enables them to complement each other.  For 
example: 

 
They both should provide content incorporating a wide range of programming that 
informs, enlightens and entertains. 

 
The programming of both sectors should: 

● be predominantly and distinctly Canadian; 
● have clear scopes - the public element should reflect Canada and its regions 

from a national and regional perspective while the community sector should 
reflect its communities to local and regional audiences; 

● actively contribute to the flow and exchange of cultural expression of their 
respective audiences; 

● contribute to shared consciousness and identity, on a national basis for the public 
element and on a local basis for community media, and work collaboratively to 
protect Canadian cultural sovereignty; 

● reflect the multicultural and multiracial nature of Canada and local communities 
served. 

  
We strongly believe in the importance of putting structures in place that will strengthen the 
capacity of each element of the broadcasting system to fulfill their designated role. We also 
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believe in the importance of  providing Canadians the relevant and high quality public affairs 
content needed to understand and act on the wold around them, from the local to the national. 

 
We also think that all the system’s resources should be allocated in the most efficient way. 
Therefore, community radio should (if financially supported to fully realize its local/regional 
information mission) be the solution to the urgent need to fill the deficiency that exists in local 
information services.  This is specifically related to rural and hyperlocal communities.   

 
If community radio’s information services could be adequately financed, they would not only 
offer better coverage for underserved communities, but also allow the public element to 
concentrate its resources on national and regional levels. Both the community and public 
elements could then play a very complementary role, offering a viable solution to information 
content production. This solution is also sustainable in the long term as both elements would 
offer Canadians a guarantee that they would continue to provide a guarantee of local service on 
a non-profit basis due to their governance and ownership models. 
 
This partnership could also include enhanced sharing of information.  As noted earlier, many 
CBC staff originated from community media organizations.  Information and services could be 
shared between the two sectors, enhancing access to local, regional and national information 
and allowing more coverage of all parts of Canada.  This could be done by sharing news, 
programming, training and technology.  This would require a new model that connects the two 
sectors together. 
 

Campus and community radio’s estimated needs 
in providing local information services 

 
We have estimated the cost of enabling campus and community radio to provide enhanced local 
information services using the following method: 
 
Defining market categories 
 
The main factor affecting the needs of station in offering proper local information to citizens, is 
the size of its community. We have separated our stations in four different categories according 
to population size and have evaluated the needs in journalists per category. Campus radio are 
less affected by population size and represented its own unique community so they have then 
been grouped into one category.  Also note that a total of 144 relates to member stations of the 
three associations who are operational, whoan be categorized and does not include 
independent stations.  
 
 
 
 
Market type Number of 

stations/market 
Number of 

Journalists per 
stations 

Total journalist 
per category 
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Micro markets 
Population below 10k 

34 0.5 17 

Regional markets 
Population between 
10k and 100k 

51 2 102 

Urban markets 
Population above 
100k 

18 2 36 

Campus radios 41 1.5 61.5 

Total 144  216.5 

 
With this method, we are able to estimate that the sector would need approximately 250 
journalists to efficiently fulfill its local information mission, at this current stage of station 
operations. Considering that the average salary for a journalist in our sector is around $30 000, 
we can then estimate the sector’s needs in funding at around $6.5 million per year. 
 

No funding without accountability 
A reinforced mandate in community radio should also come with accountability. Both for the 
funders to guarantee resources are well-allocated and for the citizens who need timely, relevant, 
and trustworthy information. To address this issue, we recommend that any  funding of 
community radio information services be linked with a responsibility and commitment to follow a 
national code of conduct in terms of journalistic approaches. Numerous examples of codes of 
conduct exists in Canada and could easily be adapted, or developed using a co-regulatory 
method of development. Additional funding would be necessary to oversee and coordinate at a 
national level. 
 
 
 
 
 
 
 

Recommendation 2 
The important role that the community sector plays in providing local information 
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should be recognized in the new Broadcasting Act. 
 
Recommendation 3 
The role that the community sector plays in providing local information should be 
supported financially. 
 
Recommendation 4  
If funds are allocated to our sector for local news, this funding should be tied to the 
development of a journalistic code of conduct.  
 
Recommendation 5 
If additional funds are allocated to our sector, we strongly believe that the Community 
Radio Fund of Canada (CRFC/FCRC) must be the organization responsible for 
receiving and distributing them.  

 

Adjustments to the Language in the 
Broadcasting Act 
There are  key elements that must be retained in an update of the Broadcasting Act.     
 
Recognition of our sector in s. 3(1)(b) of the Act has been of crucial importance to our sector. It 
acknowledges that the role we play within the broadcasting system  is an important one, and 
ensures consideration of our sector in policy development and competitive proceedings. In 1985 
there were 23 community and 19 campus radio services in Canada.  Our sector was first 
recognized in the Broadcasting Act in 1991. According to the CRTC’s 2017 Communications 
Report there are now 180 licensed community radio broadcasters in Canada In large part, this 
recognition in the Act is what has helped our sector succeed.  
 

Retain ss. 3(1)(b) and 3(2) of the Broadcasting Act 

We ask that the panel recommend that ss 3(1)(b) and 3(2) of the Broadcasting Act be retained. 
Specifically, we suggest that the Canadian broadcasting system should continue to be 
described as: 

a. a single system for the purposes of regulation and supervision  
b. made up of three elements (public, private, and community/nonprofit) 
c. primarily in the French and English languages 
d. a public service 
e. making use of radio frequencies that are public property 

 
We refer the panel to Marc Raboy’s presentation and responses to the Standing Senate 
Committee on Transport and Communications.37 Raboy’s comments reflect our own thinking on 
the above sections. He states: 
                                                
37TRCM, Wed, Oct 17, 2018  https://sencanada.ca/en/Content/Sen/Committee/421/TRCM/54290-e 
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“The Canadian broadcasting system [...] is “a public service” [..] that the system operates 
in English and French; that it is comprised of public, private and community elements; 
that it makes use of radio frequencies that are public property; and that it is “essential to 
the maintenance and enhancement of national identity and cultural sovereignty.” 
 

At the end of section 3, the act further reiterates that “the Canadian broadcasting system 
constitutes a single system” for purposes of “regulation and supervision” in order to meet the 
objectives outlined previously. 
 
These two references that essentially bookend section 3 are absolutely crucial. Canadian 
broadcasting constitutes a single system, and that single system is a public service. All of the 
constituent elements of the system operate within that framework. All of the objectives specified 
in the policy have to be aimed at within that perspective. 
 
Later Raboy shares an analogy: 
  

“Think about communication the way you think about health care or education. Those 
sectors are equally, or even more, complex and are made up of a wide range of specific 
services, some of them entirely publicly funded, some of them profit centres and some 
operated by non-profit organizations. They are fundamentally conceived, operated and 
overseen as public systems…. For example, our hospitals have multi-million dollar 
machines built by private companies making a profit on those machines. Those 
companies are not determining the orientation of the health care system. The health care 
system is fundamentally operated as a public service in the public interest.” (our 
emphasis) 

 
 
Recommendation 6 
 
Retain ss. 3(1)(b) and 3(2) of the Broadcasting Act. 

 
 

Regulation should continue to be flexible, and recognise a 
variety of needs and realities 

Changes to administration or regulations 
Significant changes to the administration or regulation of the broadcasting sector are likely to 
have a disproportionate effect on our sector because our regulatory work is done mainly by 
skilled volunteers because we lack the financial resources to hire legal experts. We have 
developed systems to work within the CRTC and government’s current frameworks, but it would 
take time and resources to adapt to new systems and regulation. If significant changes are 
made, we recommend that the CRTC and ISED offer community and nonprofit services 
temporary access to regulatory advisors, funding to attend hearings where important changes 
are discussed, and handbooks, webinars, or other special resources that explain the changes 
and new regulations.  
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Flexible approach 
We ask that future legislation ensures that a flexible approach to regulation be maintained when 
dealing with non-profits/community broadcasters, for the same reasons as above. The CRTC’s 
flexible approach to the community radio sector has been helpful to us in ensuring that stations 
remain in compliance with regulations. 
 
 
Recommendation 7 
 
Regulation of broadcasters should continue to be flexible, and recognize a variety of 
needs and realities.  

 

“Financial” and “significant”, or similar terms should be 
retained in s. 3(1)(s) 

All services that benefit from participation in the Canadian broadcasting system should 
contribute to the creation and presentation of Canadian programming.  The current 
Broadcasting Act provides that:  
 

           “private networks and programming undertakings should, to an extent consistent 
with the financial and other resources available to them, (i) contribute significantly to the 
creation and presentation of Canadian programming, and (ii) be responsive to the 
evolving demands of the public.” [emphasis added] 

 
The CRTC’s Harnessing Change Report suggests this could be revised to, which we support:  
 

          “Recognize that there are social and cultural responsibilities associated with 
operating in Canada and ensure that all players benefitting from Canada and Canadians 
participate in appropriate and equitable—though not necessarily identical—ways to 
benefit Canadians and Canada.” [emphasis added] 

 
We think it is important to state explicitly in the Act that a portion of these contributions should 
be financial, and should be significant. Therefore, we suggest that “financial” and “significant 
contribution”, or similar terms, be retained in s. 3(1)(s).  
 
We are concerned that removing these terms might imply reduction or removal of CCD or other 
direct financial contributions within the system. There needs to be an increase in funding into 
the system along with the recognition of the social value added by community radio.  
 
 
Recommendation 8 
 
The new Broadcasting Act should state explicitly that all services that benefit from 
participation in the Canadian broadcasting system should contribute in the creation 
and presentation of Canadian programming, and that a portion of these contributions 
should be financial and significant. Therefore, we suggest that “financial” and 
“significant contribution”, or similar terms be retained in s. 3(1)(s).  
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Service Agreements 
We recognize the potential benefits of moving from the current licensing and exemption orders 
system to a system based on service agreements, and we understand that the CRTC will seek 
stakeholder and public feedback before moving towards a service agreement system. We 
support the change, as it seems necessary in order to ensure that all services operating in 
Canada can be regulated, but we do have concerns that individual community radio 
broadcasters could end up subject to different agreements, which might make the community 
radio sector less cohesive, and put small stations with no staff at a disadvantage in terms of 
negotiating their own service agreements. This may also result in a compounding of support 
required from the associations, as our expertise would need to encompass a large range of 
agreements.  We therefore recommend that the community radio sector as a whole be subject 
to a common service agreement (with the ability for individual stations to apply for limited 
exceptions as needed) rather than having different service agreements apply to different 
stations. 
 
 

Recommendation 9 
 
If radio stations are to be regulated via common service agreements, then the campus 
and community radio sector as a whole should be subject to a common service 
agreement38 that allows individual stations to apply for limited exceptions as needed, 
rather that having different service agreement apply to different stations. 

 

Legal affairs and regulatory work 
Our three associations currently support 162 stations all across the country with only 8 full-time 
and  2 part-time staff. Much of our regulatory work is done by a small team of experienced 
volunteers, and all of our legal work including work relating to copyright and tariffs is done by a 
lawyer who works pro bono, because we have no financial resources to pay for this sort of 
expertise.  Funding to assist our sector in coping with an increasingly complex regulatory and 
legal environment will be important for our sector.   
 
 

Recommendation 10 
 
Financial and other support should be provided to our national associations to assist 
with legal and regulatory affairs.  

 
 

                                                
38 CRTC Harnessing Change Report- service agreements 
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The CRTC submission to the 
Legislative Review Panel  
We have reviewed the CRTC’s submission and have comments on what they have proposed. 
 
We acknowledge the need for administrative monetary penalties, though we hope that these will 
be applied with flexibility when the CRTC assesses penalties for community and public 
broadcasters.  
 
We agree that all future legislation should be technology neutral and avoid assumptions as to 
the communications environment of the future.    
 
Net neutrality is an important and fundamental principle.  
 
The current regulatory system of licensing and exemptions is not suited to the realities of 
globally interconnected networks.  We are in favour of simple, easy to understand service 
agreements. In terms of incentives, we support a change in funding structures, but only if it 
increases the amount of funding and reduces restrictions on use of that funding for community 
media. For example, CCD funding is restrictive and does not allow for core or capital costs. 
 
We understand and support the need for additional data for better decision making under the 
Broadcasting Act or Telecommunications Act, and we agree with the CRTC’s assertion that 
parties should be subject to consistent treatment when they are before the same regulator. 
 
We agree that the CRTC should continue to be enabled to develop codes of conduct. We also 
agree that “ensuring that Canadians have access to accurate, independent and trustworthy 
news and information sources regardless of platform” should be an explicit outcome of this 
legislative review. 
 
We support the viewpoints of the CRTC on enhanced accessibility needs and re-iterate the 
extremely important role that community media play in ensuring that all Canadians can both 
participate in the media, and have their experience reflected in it. As a sector we are pleased to 
see theses legislative changes being discussed.  
 
We are similarly pleased that the interests and needs of Indigenous individuals and groups have 
begun to be recognized as critically important and support the CRTC’s proposals to develop 
incentives to make content by Indigenous Canadians discoverable.  
 
We believe that the distinct interests and needs of Canada’s OLM communities should continue 
to be recognized. 
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We support the adoption of a model for enhanced public participation in proceedings and 
encourage further support when it comes to non-profit communities and designated positions at 
the CRTC, Canadian Heritage and Parliament as outlined in our submission.  
 
We also support the development of advisory committees that would provide additional forums 
for ongoing public engagement and expertise in setting the CRTC’s agenda, contribute to the 
effectiveness and agility of policy-making and allow for the implementation and monitoring of 
decisions. 
 
Overall, we support the recommendations and outlined by the CRTC in their submission. 
However, we feel it is important to comment on the fact that our sector rarely sees itself 
recognized in reports and it is concerning for us. We are the third pillar of the broadcasting 
system, but there is hardly any mention of our sector unless in a proceeding directly related to 
community radio. We believe we offer much to the Canadian broadcasting system, and 
continuing recognition of that contribution in reports and studies would only enhance that.  
 
 
 
 
 
 

Recommendation 11 
 
At least one Commissioner with experience in the community sector should be 
appointed to the Commision to ensure that community and non-profit broadcasting 
sectors are represented, and a permanent department for non-profit sector support 
should be established at the CRTC and the Department of Canadian Heritage. 

 

The Shattered Mirror Report 
The Public Policy Forum’s Shattered Mirror report included a number of recommendations of 
measures to strengthen the economic sustainability of news media. We agree with the Public 
Policy Forum that local news is a crucial and vulnerable aspect of the broadcasting system, and 
that it will need to be supported financially and in other ways. We would support the 
implementation of the initiatives listed below:   
 
Philanthropic support for journalism 
We believe that this initiative could result in additional grants for community and non-profit 
media services, including our sector, if these services were found to be eligible as journalistic 
enterprises. 
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The Future of Journalism & Democracy Fund 
We believe that the development of an independent agency to support news innovation and 
civic function journalism would be helpful to community and non-profit media services, including 
our sector.  
 
Local coverage via Canadian Press 
We believe that the creation of an open-source news service for local and regional coverage of 
civic function news would be helpful to community and non-profit media services, including our 
sector. 
  
Legal advisory service 
We believe that access to a legal advisory service would be helpful to community and non-profit 
media services, including our sector. 
  
Indigenous news by Indigenous journalists 
This initiative would involve APTN creating a support and training structure for coverage of 
Indigenous governmental institutions, public affairs, and community matters. We believe that it 
would help some of the NCRA/ANREC’s Indigenous members, as well as other Indigenous 
community, non-profit, and private media.   
  
Evidence-based research institute, starting with fake news 
We believe this initiative which would involve developing a research centre that would study the 
interplay between news and democracy would provide benefit to Canadians and Canadian 
news.  
 

 
 

 
 

  



41 

APPENDICES  
 

  



42 

Appendix A - List of community radio stations in    
Canada 
 
Alberta 
CJSW Calgary 
CJSR Edmonton 
CFED Edmonton 
CKRP Falher/Peace River  
CIAM-FM Fort Vermilion, 
Taber 
CKXU Lethbridge 
CHPL Plamondon  
 
British Columbia 
CIVL Abbotsford 
CFML Burnaby 
CJSF Burnaby 
CHET Chetwynd 
CKTZ Cortes Island  
Gulf Islands Community 
Radio  
CFBX Kamloops 
CHLS Lillooet 
CHMM Mackenzie 
CJHQ Nakusp   
CHLY Nanaimo 
CJLY Nelson, Crawford 
Bay, New Denver  
CFUZ Penticton 
CJMP Powell River 
CFUR Prince George 
CFIS Prince George 
Stoke FM Revelstoke 
CKVS Salmon Arm 
CICK Smithers 
CFRO Vancouver 
CiTR Vancouver 
Radio Emily Vancouver 
Community Radio Vernon 
CFUV Victoria 
CILS Victoria 

CFRD Wells 
 
Manitoba 
CJJJ Brandon 
CKXL Saint-Boniface 
CJUM Winnipeg 
CKUW Winnipeg 
CJNU Winnipeg 
 
New Brunswick 
CIMS Balmoral, Dalhousie 
CJUJ Bathurst 
CKRO Caraquet 
CFBO Dieppe 
CJPN Fredericton 
CHSR Fredericton 
CFAI Grand Falls 
CFJU Kedgwick = 
CKMA Miramichi 
CKUM Moncton 
CFBO Moncton 
CKRO Pokemouche 
CHMA Sackville 
CHQC Saint Jean 
CFMH Saint John 
CFJU Saint-Quentin 
CJSE Shediac 
 
Newfoundland and 
Labrador 
CHBI Burnt Islands = 
CJBI Bell Island 
CKVB Cornerbrook 
CJRM Labrador City 
CHBB Norris Point 
CHLR Rigolet 
CHUG Stephenville 
CHMR St John’s 
 

Northwest Territories 
CKHR Hay River = 
CIVR Yellowknife 
 
Nova Scotia 
CFTA Amherst 
CFXU Antigonish 
CKJM Chéticamp = 
CFEP Eastern Passage 
CKOA Glace Bay 
CKRH Halifax 
CKDU Halifax 
CKVE Hubbards 
CJQC Liverpool 
CICR Parrsboro 
CITU Petit-de-Grat 
CJBU Sydney 
Axe Radio Wolfville 
CIFA Yarmouth, 
Comeauville 
 
Nunavut 
CFBI Cambridge Bay 
CFRT Iqaluit 
 
Ontario 
CJLX Belleville 
CKOL Campbellford, 
Madoc 
CFWN Cobourg 
CHOD Cornwall 
CICW-FM Elora, Fergus 
CHES Erin 
CFRU Guelph 
CKHA Haliburton 
CFMU Hamilton 
CIOI Hamilton 
CFBW Hanover 
CINN Hearst 
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CKAR Huntsville 
CKGN Kapuskasing 
CHCR Killaloe 
CFRC Kingston 
CKVI Kingston 
CJIQ Kitchener, Paris 
CFRM-FM Little Current 
CIXX London 
CHRW London 
CFRE Mississauga 
CIWN Mount Forest 
CHOP Newmarket 
CKDJ Ottawa 
CKCU Ottawa 
CHUO Ottawa 
CJFO Ottawa 
CFRH Penetanguishene, 
Barrie 
CFFF Peterborough 
CJPE Prince Edward 
County 
CJHR Renfrew 
Fusion Radio Scarborough 
CFBU St. Catharines 
CJAI Stella  
CKLU Sudbury 
CILU Thunder Bay 
CHHA Toronto 
CHOQ Toronto 
CJRU Toronto 
CKHC Toronto 
CHRY Toronto 
CIUT Toronto 
Radio Regent Toronto 
CKMS Waterloo 
CKWR Waterloo 
CRNC Welland 
CIWS Whitchurch–
Stouffville 

CJAM Windsor 
 
Québec 
CFID Acton Vale 
CHOW Amos 
CJBE Anticosti 
CKBN Bécancour 
CFIN 
Bellechasse/Etchemins 
CFIM Cap-aux-Meules 
CIEU Carleton, Paspébiac 
CIHO Charlevoix 
CHAI Châteauguay 
CIGN Coaticook  
CFMF Fermont 
CHIP Fort-Coulonge = 
CJRG Gaspé, Murdochville 
CJEU Gatineau/Ottawa 
CFTH Harrington Harbour 
CILE Havre-St-Pierre 
CFIM Îles de la Madeleine 
CKAJ Jonquière 
CIDI Lac-Brome 
CFIN Lac-Etchemin, 
Armagh 
CKCJ Lebel-sur-Quévillon 
CKVL Lasalle 
CFNJ Lanaudière 
CKCJ Lebel-sur-Quévillon 
CJMD Lévis 
CHAA Longueuil  
CFBS Lourdes-de-Blanc-
Sablon 
CHGA Maniwaki 
CHEF-Matagami 
CIBL Montréal 
CISM Montréal 
CJLO Montréal 
CINQ Montréal 

CKUT Montréal 
CHOQ Online Montréal 
CKNA Natashquan 
CKBN-Nicolet/Bécancour 
CHIP Pontiac 
CJBE Port-Menier 
CKRL Québec 
CKIA Québec 
CHYZ Québec 
CIAU Radisson 
CKMN Rimouski,Mont-Joli 
CJAS Saint-Augustin 
CFNJ St-Gabriel-de-
Brandon 
CIHO Saint-Hilarion 
CHHO-Saint-Léon-le-Grand 
CIBO Senneterre 
CFUT Shawinigan 
CFAK Sherbrooke 
CFLX Sherbrooke 
CJMQ Sherbrooke, 
Lennoxville 
CJAS St Augustine 
CJTB Tête-à-la-Baleine 
CFOU Trois-Rivières 
CIAX Windsor 
 
Saskatchewan 
CFRG Gravelbourg  
CFMQ Hudson Bay  
CHXL Balcarres 
CJTR Regina 
CFCR Saskatoon 
 
Yukon 
CFYT Dawson 
CJUC Whitehorse 
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Appendix B - Map of Campus & Community 
Radio Stations Across Canada 
 

Source : http://mcmr.ncra.ca 

http://mcmr.ncra.ca/
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Source : http://mcmr.ncra.ca 

http://mcmr.ncra.ca/
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Source : http://mcmr.ncra.ca 
 
 
 

http://mcmr.ncra.ca/
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Source : http://mcmr.ncra.ca 
 
 
  

http://mcmr.ncra.ca/
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Appendix C - Sector listening numbers and 
reports 
 
Available here - http://www.ncra.ca/listener 
 

  

http://www.ncra.ca/listener
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Appendix D - Community radio as a cultural 
incubator 
Our sector has trained many notable broadcasters, artists, musicians, and others who have 

made important contributions to Canadian culture. Here are some examples of individuals who 

have been involved in the community radio sector, mostly in English community radio stations.  

 

A 

● John Ackermann: Radio/TV anchor, reporter, producer, volunteered at CJSF-FM in 

Vancouver, BC  
● Darin J. Addison: Artistic Director, Home County Festival, volunteered at CHRW-FM in 

London, ON 
● Joe Aiello: Rogers Media host, volunteered at CKUW-FM in Winnipeg, MB 
● Eric Ajello: Radio writer, producer, volunteered at UBC Radio Society (later CiTR-FM in 

Vancouver, BC 
● David Alter: Sportsnet host, volunteered at CHRW-FM, in London, ON 
● Brian Antonson: BCIT media instructor, radio broadcaster, worked at CJSF-FM in 

Vancouver, BC 
● Steve Argintaru: TV sportscaster, volunteered at CHRW-FM in London, ON 
● Denis Armstrong: Print journalist, volunteered at CKLN-FM in Toronto, ON 
● Adrienne Arsenault: CBC News Anchor, volunteered at CHRW-FM 
● Gregor Asch (DJ Olive): DJ, turntablist, volunteered at CJLY-FM in Nelson, BC 
● Thalia Assuras: TV journalist, media relations consultant, volunteered at CHRW-FM in 

London, ON 
 

B 

● Lauren Burrows Backhouse: Broadcaster, media arts specialist, volunteered at CiTR-FM 

in Vancouver 
● Dorwin Baird: Radio host, producer, author; was founder/volunteer at UBC Radio 

Society circa 1937, later CiTR-FM in Vancouver, BC 
● Bill Baker: Founder of Mint Records, volunteered at CiTR-FM in Vancouver, BC 
● Jeremy Baker: Radio host, volunteered at CITR-FM in Vancouver, BC 
● Matthew Barber: Musician, volunteered at CFRC-FM in Kingston, ON 
● Ayesha Barmania: 2015 Recipient: CBC Radio Peter Gzowski Internship, volunteered at 

CFFF-FM in Peterborough, ON 
● George Barrett: DJ, MC & live show promoter in Vancouver, winner of multiple 

Canadian Reggae Music Awards, West Coast Reggae-Caribbean Music Awards, 
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Outstanding Contribution to Reggae Music Industry award. Volunteers at CFRO-FM in 
Vancouver, BC 

● Heather Barrett: CBC , volunteered at CHMR-FM St. John's, NL  
● Skratch Bastid: Hip Hop DJ, volunteered at CKDU-FM in Halifax, NS 
● Tony Belcourt: Founding President of the Métis Nation of Ontario, current volunteer at 

Host at CKCU-FM in Ottawa, ON 
● Mike Bell: Print Journalist (Calgary Herald), volunteered at CJSW-FM in Calgary, AB 
● Ralph Benmergui: CBC, former ED of strategic initiatives and partnerships at Sheridan 

College, volunteered at CJRT-FM (defunct) in Toronto, ON 
● Phil Bergmann: audio-visual production, volunteered at CFMU-FM in Hamilton, ON 
● Rob Berridge: Radio host, commercial and promo producer, volunteered at CITR-FM in 

Vancouver 
● Pierre Berton: CC OOnt, 1920 – 2004: Author and TV journalist, chief announcer for the 

UBC Radio Club (later CiTR-FM in Vancouver, BC) in 1940 
● Dave Bidini: Musician (Rheostatics) volunteered at CHRY-FM in Toronto, ON 
● Trevor Biggs: Radio host, sales manager, volunteered at CITR-FM in Vancouver, BC 
● David Blair: CBC host, volunteered at CKUT-FM in Montreal, QC 
● John Bourne: Senior vice president (global channels and alliances) at Verint, 

volunteered at UBC Radio Club (later CiTR-FM in Vancouver, BC)  
● Joe Bowen: Hockey announcer, volunteered at CJAM-FM in Windsor, ON 
● Rob Bowman: Ethnomusicologist, volunteered at CKLN-FM in Toronto, ON 
● Kelcey Brade: Anchor and reporter for TSN Sportscentre, graduated from CFML-FM in 

Burnaby, BC 
● Rob Braide: Board chair of the National Music Centre, Canadian Association of 

Broadcasters Hall of Fame and the Canadian Music and Broadcasting Hall of Fame, 

former Joint Chair of Canadian Association of Broadcasters, former VP of Standard 

Broadcasting, Astral Media and Stingray Digital, Chair of Radio Starmaker Fund, 

volunteered at CKCU-FM in Ottawa, ON 
● Neil Bregman: TV producer, entrepreneur, volunteered at CKCU-FM in Ottawa, ON. 
● Kevin Brooker: Print journalist (Calgary Herald), has volunteered at CJSW-FM in Calgary, 

AB since 1984 
● Jesse Brown: Journalist and Media/Tech Entrepreneur (Canadaland podcast), 

volunteered at CFUV-FM in Victoria, BC 
● Jonathon Brown: Radio journalist, reporter, volunteered at CHLY-FM in Nanaimo, BC 

and CiTR-FM in Vancouver, BC 
● Rob Brownridge: Radio/TV host, producer, camera, volunteered CJSF-FM in Vancouver, 

BC  
● Stephen Brunt: Sports journalist, volunteered at CHRW-FM 
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● Buck 65 (Rich Terfry): Hip hop artist and current host of CBC’s Radio 2 Drive, hosted a 

late night music and DJ program at CKDU-FM in Halifax, NS as Stinkin' Rich 
● Basia Bulat: Musician, volunteered at CHRW-FM in London, ON 
● James Bullbrook: Strategic Consultant/Director of External Relations, volunteered at  

CHRW-FM, London, ON 
● Melissa Buote: Freelance food and culture writer, food stylist, worked at CIMN-FM in 

Charlottetown, PEI (no longer broadcasting) and CKDU-FM in Halifax, NS  
● Grant Burns: Theatre Administrator, Arts Administrator (One Yellow Rabbit Theatre, 

Calgary Folk Festival, Mitchell Award Winner), has volunteered at CJSW-FM in Calgary, 

AB since 1984 
● Dan Burritt: CBC Radio news reporter, host, producer, BCAB Broadcast Performer of 

Tomorrow Award 2011, volunteered at CITR-FM in Vancouver, BC  
● Gareth Bush: Musician, volunteered at CHRW-FM, London, ON 

 

C 

● Philip Cabrita: Radio host, actor, volunteered at CITR-FM in Vancouver, BC 
● Frank Cameron: CBC host, author, currently volunteers at CFEP-FM in Eastern Passage, 

NS 
● David Campbell: Radio host, actor, volunteered at CFRO-FM  and CiTR-FM in Vancouver, 

BC 
● Dr. Mark Campbell: Founder of Nia Centre for the Arts, Northside Hip Hop Archive, 

Ontario Arts Council, Academic and DJ, volunteer at CHRY-FM in Toronto, ON 
● Gillian Carr: UK-based journalist, former CBC radio freelancer, Gordon Sinclair Fellow 

2009/10, volunteered at NCRA/ANREC 
● Andre Carrel: author, freelance journalist, volunteered at CJLY-FM in Nelson, BC 
● Neko Case: Musician, volunteered at CiTR-FM in Vancouver, BC 
● Matt Catano: musician (North of America), volunteered at CKDU-FM in Halifax, NS 
● Régine Chassagne: Musician (Arcade Fire), volunteered at CKUT-FM in Montreal, QC 
● Ian Chiclo: Business Development, Publisher (Corkscrew Media), was CJSW-FM in 

Calgary, AB News Director 
● Lisa Christiansen: CBC traffic, music reporter, volunteered at CiTR-FM in Vancouver, BC 
● Kim Clarke Champniss: TV Personality, Much Music V-Jay, Author, volunteered at CiTR-

FM in Vancouver, BC 
● Tony Clement: Members of Parliament, Volunteers 2011 to Current (2018) at CKAR-FM 

in Huntsville, ON 
● Jenna Chow: Radio host, traffic reporter, producer, various and CBC, volunteered at 

CJSF-FM and CFRO-FM in Vancouver, BC 
● Christy Clark: Former Premier of BC, volunteered at CJSF-FM in Vancouver, BC 
● Emilie Clarke: Radio host, traffic, volunteered at  CJSF-FM in Vancouver, BC 
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● Kerry Clarke: Artistic Director of the Calgary Folk Music Festival, has hosted the music 

program, Alternative to What? On CJSW-FM in Calgary, AB since 1987  
● Alan Cross: Radio broadcaster and writer on music, best known for his syndicated radio 

series The Ongoing History of New Music, got his start at CKUW-FM in Winnipeg, MB 
● Bob Cole: Hockey Night in Canada, CBC-TV, volunteered at CHMR-FM St. John's, NL 
● Adam Copeland: Actor, hosted at CKHC-FM in Toronto, ON 
● John Copsey: Radio host/producer/sales, hosted at CJNU-FM in Winnipeg, MB 
● Leo Cripps: Founder, Calgary Reggae Festival, volunteered at CJSW-FM in Calgary, AB 
● Garry Cristal: Artistic Director, Vancouver International Folk Festival, volunteered at 

CFRO-FM in Vancouver, BC 
● Stephanie Cram: CBC Aboriginal, Journalists for Human Rights, volunteered at CFUV-FM 

in Victoria, BC and CKUT-FM in Montreal, QC 
● Caitlin Crockard: CBC host, Irish-dancing instructor, volunteered at CKMS-FM Waterloo, 

ON 
● Sean Cullen: Actor and writer, volunteered at CJAM-FM in Windsor, ON 
● Chris Cuthbert: TV sportscaster, volunteered at CFRC-FM in Kingston, ON 

 

D 

● Chris Dafoe: Print journalist, editor, Globe and Mail, volunteered at CiTR-FM Vancouver, 

BC 
● Rachel David: President, Hashtag Communications Inc. graduated from CFML-FM in 

Burnaby, BC 
● Tunde Dawodu: Artistic Director of Calgary’s Afrikadey! Music Festival, has hosted Oh 

Africa on CJSW-FM in Calgary, AB since the late 1980s 
● Tony Dekker: Musician (Great Lake Swimmers) volunteered at CHRW-FM in London, ON 
● Austin Delaney: TV reporter, hosted at CKHC-FM in Toronto, ON 
● Stuart Derdeyn: Arts and music print journalist, volunteered at CiTR-FM in Vancouver, 

BC 
● Richard Dettman: Radio and TV journalist, business reporter, volunteered at CiTR-FM in 

Vancouver, BC 
● Tafsir Diallo: Filmmaker, volunteered at CHRW-FM in London, ON 
● Rik Diespecker: Former radio host, CKMO-FM in Vancouver, BC, volunteered at UBC 

Radio Society (former CiTR-FM) 1948-51 
● Cheri DiNovo: Ontario MLA (NDP), volunteered at CIUT-FM in Toronto, ON 
● Len Dobbin: Radio host, Jazz scholar, volunteered at CKUT-FM in Montreal, QC 
● Kurtis Doering: Radio reporter/anchor, volunteered at CJTR-FM in Regina, SK 
● John Doyle: Globe and Mail, volunteered at CHRY-FM in Toronto, ON  
● Paddy Duddy: DOA drummer, volunteered at CJLY-FM in Nelson, BC 
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● Mat Dunlap: Founder of Just Friends Records, volunteered at CKDU-FM in Halifax, NS 
● Sam Dunn: Documentary Filmmaker, volunteered at CFUV, Victoria, BC 

 

E 

● Steve Edge: founder, Rogue Folk Club, co-founder Folk Alliance International, volunteers 

at CiTR-FM in Vancouver, BC 
● Sarah Effron: Globe and Mail small business reporter, volunteered CiTR-FM, Vancouver, 

BC  
● Rob Egan: Former President of the BC Film Commission, former head of CBC-TV, former 

Station Manager at CFUV-FM in Victoria, BC  
● Jen Eisler: Publicist, volunteered at CJTR-FM in Regina, SK 
● Tracy Elliott: 2014 Recipient: CBC Radio Peter Gzowski Internship, volunteered at CFFF-

FM in Peterborough, ON 
● Paul Evanov: VP of Evanov Communications, hosted at CKHC-FM in Toronto, ON 
● Dave Ewenson: Founder of Just Friends Records, volunteered at CKDU-FM in Halifax, NS 

 

F 

● Rob Farina: Head of radio, content, strategy and iHeartRadio at Bell Media, hosted at 

CKHC-FM in Toronto, ON  
● Jane Farrow: CBC producer, volunteered at CKCU-FM in Ottawa, ON, former staff at 

CKDU-FM in Halifax, NS, and CUIT-FM in Toronto, ON. 
● Rob Faulds: Rogers Sportsnet: volunteered at Radio Western before it became CHRW-

FM in London, ON 
● Matthew Fava: Director (Ontario Region) at Canadian Music Centre, volunteered at 

CHRY-FM in Toronto, ON 
● Avis Favaro: Canada's longest serving on-air medical correspondent, several Gemini, 

RTNDA, other  awards, volunteered at CHRW-FM in London, ON 

● Victoria Fenner: Executive producer, Rabble Podcast Network, former CBC roles, 

volunteered at CJAM-FM in Windsor, ON, worked at CFMU-FM in Hamilton, ON 
● John [Jay] Howard Ferguson III: Musician (Sloan), CBC Radio Host, volunteered at CKDU-

FM in Halifax, NS 

● Don Fleming: Former Chairman of the Board of Edmonton Public Schools, former 

director with the Alberta School Boards Association, selected by Alberta Venture 

Magazine as one of the 50 Most Influential Albertans of 2003, volunteered at CJSR-FM in 

Edmonton, AB 
● Adam Fox: Director of Programs at National Music Centre, former content director for 

CKUA-FM, worked at CJAM-FM in Windsor, ON 
● Pete Fowler: Radio host, volunteered at CKMS-FM in Waterloo, ON  
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● Elliotte Friedman: Sports journalist, volunteered at CHRW-FM, London, ON 
● Anna Friz: Radio artist and sound designer, volunteered at CITR-FM in Vancouver, BC, 

CKUT-FM in Montreal, QC, and CKUW-FM in Winnipeg, MB 
● Andy Frost:  long-time host at Q107 Toronto, started as a volunteer at CJUM-FM, 

Winnipeg, MB. 
● Corey Fuchs (1964-2016): Developer of www.mediajobsearchcanada.com resource, 

hosted at CKHC-FM in Toronto, ON 
 

G 

● Matt Galloway: CBC Host, former volunteer at CHRY-FM in Toronto, ON 
● Jeremy Gara: Musician (Arcade Fire), volunteered at CKCU-FM in Ottawa, ON 
● Nadine Gelineau: (1959 - 2016) Canadian Indie musician, promoter, and CBC host, 

started in c/c radio at CKCU-FM in Ottawa, ON in 1976, and volunteered at CKUT-FM in 

Montreal, QC in the early 1990s 
● Randy Gelling: Development Officer at Banff Centre of the Arts and Creativity (Alumni & 

Annual Giving), founder of Victoria SKA & Reggae Festival Society, worked at CFUV-FM 

in Victoria, BC 
● Alexander Gigeroff (1962-2011): TV writer, actor, worked at CKDU-FM in Halifax, NS 
● Neil Gillon: CBC radio host/producer, volunteered at CiTR-FM in Vancouver, BC 
● Kateryna Gordiychuk:  2017 Recipient: CBC Radio Peter Gzowski Internship, currently 

interning with Al Jazeera’s social videos team, volunteered at CKUT-FM in Montreal, QC 
● Janna Graham: Sound artist and radio producer, volunteered at CHMA-FM in Sackville, 

NB, board member at NCRA/ANREC 
● Peter Grainger: TV reporter, producer, volunteered at  Radio Carleton (now CKCU-FM) 

in Ottawa, ON 
● John S. Gray: Chief music archivist at the Canadian Music Centre (Ann Southam 

Archives), volunteered at CKDU-FM in Halifax, NS 
● Ashley Greco: Radio host, freelancer, hosted at CKHC-FM in Toronto, ON 
● Jeff Green: Multimedia artist, author, producer, sound design, interactive animation, 

volunteered at CKCU-FM in Ottawa, ON 
● Lorne Greene (1915–1987), CBC wartime announcer, actor (Bonanza, Battlestar 

Galactica), volunteered at CKCU-FM in Ottawa, ON 
● Tom Green: Actor, comedian, hosted an overnight program on CHUO-FM in Ottawa, ON 
● Stuart Greer: European Bureau Chief for Canada's Global News based in London, U.K., 

worked at CKUT-FM in Montreal, QC 
● Piotr Grella-Możejko: Composer and Multimedia Artist, volunteered at CJSR-FM in 

Edmonton, AB 



55 

● Grimes (Claire Boucher): Canadian record producer, songwriter, artist, interned at 

CKUT-FM in Montreal, QC 
● Adam Growe: Comedian, podcaster (Cash Cab),  hosted at CKHC-FM in Toronto, ON 
● Ariane Gruet-Pelchat: Radio-reportage (Radio-Canada, Bande à part), volunteered at 

CISM-FM in Montreal, QC 
● Brenda Grunau: Manager, BC Music Fund, staff at CiTR-FM in Vancouver, BC 
● Emm Gryner: Musician, volunteered at CIXX-FM in London, ON 
● Scott Guest: TV host, hosted at CKHC-FM in Toronto, ON  
● Steve Guimond: AD for Suoni per il Popolo Festival, works at CKUT-FM in Montreal, QC 

 

H 

● Ian Hanomansing: CBC TV journalist, volunteered at CHMA-FM, in Sackville, NB 
● Ken Hardie, MP: MP of Fleetwood-Kells (Lib), broadcaster and former spokesperson for 

TransLink and the Insurance Corporation of British Columbia, volunteered at UBC Radio 

Club (later CiTR-FM in Vancouver, BC) 
● Adrian Harewood: Television and radio journalist, volunteered at CKCU-FM and CHUO-

FM in Ottawa, ON, worked at CKUT-FM in Montreal, QC 
● Hugh Harrison: Radio jazz host and historian, musician, former manager of Vogue 

Theatre (Vancouver), creative consultant, volunteered at CFRU-FM in Guelph, ON 
● Tom Harrison: B.C. Entertainment Hall of Fame winning music critic, author of History of 

Vancouver Rock ’n’ Roll, volunteered at CiTR-FM in Vancouver, BC 
● David Hawkes: Producer, creator, host, The Creators TV show, Radio host, volunteered 

at CITR-FM in Vancouver, BC 
● Cam Hayden: CKUA-FM host, volunteered at CJSW-FM in Calgary, AB 
● Ronnie Hayward: Musician, volunteered at CJLY-FM in Nelson, BC 
● Jeff Healey (1966 – 2008): Musician, Grammy-winner, volunteered CIUT-FM and CKLN-

FM, Toronto, ON 
● Peter Hemminger: Print journalist (Calgary Herald), arts administrator, volunteered at 

CJSW-FM in Calgary, AB 
● John Hinnen: VP, News for Rogers Media Television and Radio, hosted at CKHC-FM in 

Toronto, ON 
● Mike Hodsall: DOA guitarist, volunteered at CJLY-FM in Nelson, BC 
● Belle Holder: Producer/host Caribbean Broadcasting Corporation Barbados, volunteered 

at CFRO-FM in Vancouver; BC 
● Deborra Hope: BCTV News, Canadian Press, volunteered at CITR-FM Vancouver; BC 
● Bradford How: MuchMusic VJ, volunteered at CKUW-FM in Winnipeg, MB 
● Care Humphries: Rogers TV I On Music Host started at CKMS-FM in Waterloo, ON 
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I/J 

● Randy Iwata: Founder of Mint Records, volunteered at CiTR-FM in Vancouver, BC 
● Otis Jiry: Radio host, producer, sports director, voice actor, podcaster, volunteered at 

CFRO-FM in Vancouver; BC  
● Emily Joveski: Canadian Press, CBC, volunteered at CJLY-FM in Nelson, BC and CJRU-FM 

in Toronto, ON 
 

K 

● Jed Kahane: TV host, volunteered at CKUT-FM in Montreal, QC 
● Gary Kanofsky: Chief Content Officer and Executive VP of News, RFD-TV, former Al 

Jazeera America, NBC, Bloomberg Television, volunteered at CKUT-FM in Montreal, QC 
● Gordon Katic: Cited documentary podcast, started at CiTR-FM in Vancouver, BC 
● Joey “Shithead” Keithley: musician (DOA), volunteered at CJSF-FM in Vancouver, BC 
● Casey Kenny: TV news anchor, volunteered at CKCU-FM, Ottawa, ON 
● Sharmeen Khan: Associate editor, Canadian Association of Labour Media, volunteered 

at CKLN-FM in Toronto, ON 
● Zofeen Khan: Fashion photographer, volunteered at CKDU-FM in Halifax, NS 
● Vish Khanna: CBC Radio host/producer, print journalist, festival producer, works at 

CFRU-FM in Guelph, ON 
● Karen Khunkhun: Radio host, promotions, weather, volunteered CFRO-FM in 

Vancouver, BC 
● Patrick Kiernan: TV news anchor, volunteered at CJSR-FM in Edmonton, AB 
● Ken Kilcullen: General Manager, Bell Media BC Interior, graduated from CFML-FM in 

Burnaby, BC 
● Mike Killeen: Co-anchor, CTV News Vancouver weeknights graduated from CFML-FM in 

Burnaby, BC 
● Tanya Kim: TV host, volunteered at CKLN-FM in Toronto, ON 
● Bill King: Musician (Bill King Quintet), volunteered at CIUT-FM in Toronto, ON 
● Heather Kitching: Freelance journalist for SiriusXM and CBC, volunteered CiTR-FM in 

Vancouver, BC 
● Leora Kornfeld: Digital Media Researcher and former CBC host, Harvard media 

professor, volunteered at CITR-FM in Vancouver BC 
● Craig Korth: Musician (Jerusalem Ridge), former CKUA-FM host, volunteered at CJLY-FM 

in Nelson, BC 
● Jill Krop: News Director and Station Manager, Global BC, graduated from CFML-FM in 

Burnaby, BC 
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L 

● Theresa Lalonde: CBC reporter and producer, volunteered at CHUO-FM in Ottawa 
● Deborah Lamb: started CBC's Venture, Global TV, volunteered at CJSW-FM in Calgary, 

AB 
● Eve Lamont: National Film Board of Canada, volunteered at CKUT-FM in Montreal, QC 
● Don Landry: Sportscaster, hosted at CKHC-FM in Toronto, ON 
● Melissa Langley (DJ MelBoogie): Musician, DJ, Freelance writer and publicist, 

volunteered at CHRY-FM in Toronto, ON 
● Kirk LaPointe: Former senior VP, CTV News, former managing editor, Vancouver Sun, 

former  ombudsman, CBC, former Self-Counsel Press publisher and editor-in-chief, 

former Billboard Magazine Canadian editor, worked at CKLN-FM in Toronto, ON 
● Grant Lawrence: CBC host, musician (Smugglers), author, volunteered at CiTR-FM in 

Vancouver, BC 
● Dominic LeBlanc: MP (Lib), Minister of Fisheries, Oceans and the Canadian Coast Guard, 

volunteered at CIUT-FM (board of directors) in Toronto, ON 
● Eric LeBlanc: librarian for the Herzberg Institute of Astrophysics, Blues historian, author, 

volunteered at CFUV-FM in Victoria, BC 
● Sunny Lenarduzzi: Social Media Entrepreneur, graduated from CFML-FM in Burnaby, BC 
● Aaron Levin: Founder of Weird Canada, volunteered at CJSR-FM in Edmonton, AB 
● Laurin Liu: MP of Rivière-des-Mille-Îles (NDP), volunteered at CKUT-FM in Montreal, QC 
● Sophie Lui: Co-anchor, Global BC Newshour graduated CFML-FM in Burnaby, BC 
● Kevin Lynn (King Cobb Steelie) Musician, volunteered at CFRU-FM in Guelph, ON 
● Jane Lytvynenko: freelance journalist and web developer, former national executive 

and editor-in-chief of the Canadian University Press, volunteered at CHUO-FM in 

Ottawa, ON 
 

M 

● Gloria Macarenko: Host, CBC Radio One On The Coast graduated from CFML-FM in 

Burnaby, BC 
● Tod Maffin: Journalist, marketing strategist, volunteered at CiTR-FM in Vancouver, BC 
● Christine Maki: CBC producer, volunteered at CKCU-FM and CHUO-FM in Ottawa, ON, 

CIUT-FM in Toronto, ON, and CKUT-FM in Montreal, QC. 
● Wayne Mason: Halifax City Councillor, former Halifax Pop Explosion ED, volunteered at 

CKDU-FM in Halifax, NS 
● Terry McBride: Founder, CEO, Nettwerk Records, volunteered CiTR-FM in Vancouver, BC 
● Dave McCormick: Radio host, volunteered at CiTR-FM in Vancouver, BC 
● Arthur McGregor: Founder of Ottawa Folklore Centre, helped create the Canadian Folk 

Music Awards, volunteered at CKCU-FM in Ottawa, ON 
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● Duncan McHugh: Multimedia Developer at University of British Columbia, technology 

seminar series, digital storytelling course, supporting student-created podcasts, 

volunteers at CiTR-FM in Vancouver, BC  
● John McKenna: TV news executive producer, volunteered at CHRW-FM in London, ON 
● Allan Lindsay "Chopper" McKinnon: Musician, volunteered at CKCU-FM in Ottawa, ON 
● Aiden McRae: 2016 Recipient: CBC Radio Peter Gzowski Internship, volunteered at CFFF-

FM in Peterborough, ON 
● Don McSwiney: Director, Communications and Marketing, UCalgary, volunteered and 

worked at CJSW-FM in Calgary, AB 
● Ian Mendes: Sports broadcaster, volunteered at CKCU-FM in Ottawa, ON 
● Farrah Merali: CBC radio/TV host, writer, producer, volunteered CKUT-FM in Montreal, 

QC 
● Sarah Michaelson (DJ Mama Cutsworth), CBC host, volunteered CKUW-FM in Winnipeg, 

MB 
● Peter Milliken: Former Speaker of the House of Commons, author of Milliken Report, 

volunteered at the KC radio club (now CKVI-FM) in Kingston, ON 
● Stuart Mills: CBC Radio host, volunteered at CFRC-FM in Kingston, ON 
● Ethan Minovitz (1963 - 2013) archivist of Jewish music and long time volunteer at CFRO-

FM and CiTR-FM in Vancouver, BC 
● Sandy Miranda: musician (F*d Up), volunteered at CIUT-FM and CKLN-FM in Toronto, 

ON 
● Dan Misener: CBC host, volunteered at CKDU-FM in Halifax, ON 
● Peter Moore: Producer (Cowboy Junkies’ Trinity Sessions), musician, composer, Genie, 

Grammy, Gemini awards, founder of MDI Productions, volunteered CHRW-FM in 

London, ON 
● Tracy Moore: Television journalist, CBC reporter, volunteered at CKUT-FM in Montreal, 

QC 
● Jeffrey Morgan: Music critic, author, volunteered at CKLN-FM in Toronto, ON 
● Michael Morreale: CBC host, was a volunteer and staff person at CFRC 
● Jason Moscovitz: Former host of The House on CBC, volunteered CKCU-FM in Ottawa, 

ON 
● Andrew Mosker: Founder and President of National Music Centre, worked CIRL-AM in 

Montreal, QC 
● David Mowbray: Senior consultant at Farm Radio International, volunteered at CKCU-

FM in Ottawa, ON 

● Carrie Mullings: CARAS chairperson 40th Anniversary Juno Awards, Reggae Committee, 

2013 International Women Achievers’ Women in Media Award, volunteered at CHRY-

FM in Toronto, ON 
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● Michelle Mungall: BC Minister of Energy, Mines and Petroleum Resources, MLA for 

Nelson-Creston riding, volunteered at CJLY-FM in Nelson, BC 
● James Muretich (1952 - 2006): Music writer and journalist at Calgary Herald, 

volunteered at CJSW-FM in Calgary, AB 

● Meghan Murphy: journalist, volunteered CFRO-FM in Vancouver, BC 
● Matt Murphy: musician (Super Friendz, Tuns), actor, volunteered CKDU-FM in Halifax, 

NS 
 

N 

● Patrick Nagle: CBC North Area Manager, volunteered at CKLN-FM in Toronto, ON, 

worked at CHRW-FM in London, ON, worked at CKCU-FM in Ottawa, ON, volunteered at 

NCRA/ANREC 
● Ron Nelson: DJ, Concert Promoter, UofT professor, volunteered and worked at CKLN-FM 

in Toronto, ON 
● Naheed Nenshi: Current Mayor of Calgary, AB, read news on CJSW-FM in Calgary, AB 
● Cherylann Nesbitt: Web Content Producer at MTV Canada, volunteered at CFUV-FM in 

Victoria, BC 
● Kliph Nesteroff: Author, stand-up comedian and CBC radio contributor, volunteered at  

CJLY-FM in Nelson, BC 
● Kevin Newman: TV news anchor, volunteered and worked at CHRW-FM in London, ON 
● Tyler Noble: Radio sports reporter, worked at CITR-FM in Vancouver 2005-07, BC 
● Arif Noorani: CBC Podcasts executive producer, volunteered at CKLN-FM in Toronto, ON 
● Casey Norman: Radio host, volunteered at CKUW-FM in Winnipeg, MB 

 

O 

● Ben O’Hara-Byrne: TV news anchor, RTNDA award winner, volunteered at CKUT-FM in 

Montreal, QC 
● Arda Ocal: TV Host on The Score, started at CKMS-FM in Waterloo, ON 
● Irwin Oostindie: Founder, W2Media, Under the Volcano Festivals, volunteers at CFRO-

FM in Vancouver, BC 
● Wally Oppal, QC: lawyer, former judge, former politician, volunteered at CiTR-FM in 

Vancouver, BC 
● John Orysik: Founder, Vancouver international Jazz Festival, volunteers at CFRO-FM in 

Vancouver, BC 
● Kevin O'Toole: Radio film correspondent, volunteered at CITR-FM in Vancouver, BC 

 

P 
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● John Paolozzi: Former CBC Radio 3 social media manager, social media consultant, 

current volunteer at CJLY-FM in Nelson, BC 
● Amanda Parris: CBC host, volunteered at CHRY-FM in Toronto, ON 
● Steve Patterson: Comedian, CBC host, volunteered at CHRW-FM in London, ON 
● Digby Peers: CBC Radio producer 
● Don Pennington: CBC Radio 2 and 3, volunteered at CJSW-FM in Calgary, AB 
● Geoff Pevere: Film critic, print journalist, volunteered at CKCU-FM in Ottawa, ON 
● Amanda Pfeffer: CBC radio and TV journalist, volunteered at CKUT-FM in Montreal, QC 
● Cameron Phillips: Freelance radio reporter, volunteers at CJMQ-FM Lennoxville QC 
● Chris Chang-Yen Phillips: Edmonton’s Historian Laureate, CBC news reporter, works at 

CJSR-FM in Edmonton, AB  
● Ken Pickering, founder and artistic director of the Vancouver International Jazz Festival, 

founder, Black Swan Records, volunteered at CFRO-FM in Vancouver, BC 
● Ford Pier: Musician, volunteered at CJSR-FM in Edmonton, AB 
● Tom Plasteras: Director of Broadcast and Communications, Vancouver Whitecaps FC, 

graduated from CFML-FM in Burnaby, BC 
● Jon Pole: Founder and CEO, My Broadcasting Corporation, hosted CKHC-FM in Toronto, 

ON 
● Geoff Poulton: President, Vista Radio Ltd. graduated from CFML-FM in Burnaby, BC 
● Tom Power: CBC radio host, volunteered at CHMR-FM in St John’s, NL 
● Ian Pringle: Director at Farm Radio International, volunteered at CFRO-FM in Vancouver, 

BC, NCRA/ANREC board, CRFC board 
● Dave Prowse: musician (Japandroids), volunteered at CJSF-FM in Vancouver, BC 

 

Q/R 

● Stephen Quinn: Host, CBC Radio One The Early Edition, Graduated from CFML-FM in 

Burnaby, BC 
● Dr. Dana Reason: musician and composer, volunteered at CKUT-FM in Montreal, QC  
● Jeffrey Remedios: President of Universal Music Canada, founder, Arts and Crafts 

Records, was a staff member at CFMU-FM in Hamilton, ON 
● Scott Remila: musician (Wintersleep), volunteered at CFBU-FM, in St Catharines, ON 
● Gail Rice: Sports reporter, first female radio sports director in Canada, volunteers at 

CFEP-FM in Eastern Passage, NS 
● Alan Rinehart: musician, co-founder, of the Vancouver Guitar Quartet, volunteered at 

CJLY-FM in Nelson, BC 
● Scott Rintoul: Radio sports reporter, volunteered at CiTR-FM in Vancouver BC 
● Ron Robinson: CBC host, founder of McNally-Robinson Books, volunteered at CKUW-FM 

in Winnipeg, MB 
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● Ron Robinson: Vancouver/Victoria radio host, Canadian Association of Broadcasters 

Half Century Club 2001, volunteered at at UBC Radio Club (now CiTR-FM)  
● James Rocchi: Film critic (Netflix, freelance print and podcast): worked at CHRW-FM in 

London, ON  
● Ken Rockburn: Radio and television journalist, volunteered at CKCU-FM in Ottawa 
● Jack Roe: CBC Correspondent, volunteered at CFFF-FM in Peterborough, ON 
● Janet Marie Rogers: Mohawk/Tuscarora author, 2014 Victoria’s Poet Laureate, 

volunteers at CFUV-FM in Victoria, BC 
● Shelagh Rogers, OC: CBC Radio host, producer, Chancellor of the University of Victoria, 

honorary witness for the Truth and Reconciliation Commission of Canada, volunteered 

at CFRC-FM in Kingston, ON 
● Mike Ross: Sports host, volunteered at CKCU-FM in Ottawa, ON 
● Malcolm Rowe: Former Provincial Policy Adviser, Supreme Court Judge in 

Newfoundland and Labrador, volunteered at CHMR-FM St. John's, NL 
● John Ruskin: (Nardwuar the Human Serviette): Canadian interviewer and musician 

(Evaporators), volunteers at CiTR-FM in Vancouver, BC 
● John Rutherford: Blues musician, Blues historian, volunteered at CJSW-FM in Calgary, 

AB 
 

S 

● Chad Saunders: Director of Operations and Special Projects for the National Music 

Centre, volunteer and former station manager at CJSW-FM in Calgary, AB 
● Richard Saxton: Actor, newscaster, volunteered at CiTR-FM in Vancouver, BC 
● Patti Schmidt: Former host of CBC’s Brave New Waves and current host of Inside the 

Music, MUTEK curator, volunteered at CKUT-FM in Montreal, QC 
● Dave Seglins: CBC Radio host, investigative journalist, worked at CFRC-FM in Kingston, 

ON and CFMU-FM in Hamilton, ON 
● Sid Seixeiro: Sportscaster, hosted at CKHC-FM in Toronto, ON 
● Semhar Woldeyesus: multimedia journalist, volunteered at CKLN-FM in Toronto, ON 
● Paul Shaffer: Musical director, producer, performer, and David Letterman sidekick, 

volunteered at CIUT-FM in Toronto, ON 
● Alka Sharma: Executive Director of Ontario Council of Folk Festivals, former Senior 

Manager of Operations at the Toronto International Film Festival, former Executive 

Director of the Toronto Reel Asian International Film Festival, former CBC producer, 

volunteered at CKCU-FM in Ottawa, ON, worked at CFRU-FM in Guelph, ON, worked at 

CHRY-FM in Toronto, ON, former board member, NCRA/ANREC 
● Ramraajh Sharvendiran: Host of CBC Manitoba “North Country (2018), former host at 

CJRU-AM, Toronto, ON. 
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● John Shorthouse: Lead Vancouver Canucks play-by-play commentator, Sportsnet Pacific 

graduated from CFML-FM in Burnaby, BC 
● Zena Sharman: ICVHealth Director of Strategic Relations and Operations, volunteered at  

CHRW-FM, London, ON 
● Denise Sheppard: Journalist (Rolling Stone, Xtra West, Georgia Straight), volunteered at 

CKCU-FM in Ottawa, ON 
● Daniel Shulman: ESPN sportscaster, volunteered at CHRW-FM in London, ON 
● Les Siemieniuk: Former General Manager of the Calgary Folk Festival, volunteered at 

CJUM-FM in Winnipeg, MB 
● Mark Sikstrom: News correspondent, CTV, volunteered at CJSW-FM in Calgary, AB 
● Jeffrey Simpson, OC: print journalist, Governor General's Award non-fiction, National 

Magazine Award political writing, National Newspaper Award, Hyman Solomon Award 

for excellence in public policy journalism and the Donner Prize for the best public policy 

book by a Canadian. Volunteered at CFRC-FM in Kingston, ON 
● Gord Sinclair: musician (Tragically Hip) multiple Juno awards, Governor General's 

Performing Arts award, Canadian Music Hall of Fame, volunteered CFRC-FM in Kingston, 

ON 
● Lister Sinclair, OC (1921 – 2006): CBC radio host, CBC executive vice-president of 

English-language services, actor, former president of the Canadian Conference of the 

Arts, co-founder, ACTRA, volunteered at UBC Radio Club (now CiTR-FM)  
● Ryan Somers: Professor at Nova Scotia Community College’s Radio and Television Arts 

Program, hosted longtime show “Smooth Grooves” at CKDU-FM, Halifax, NS 
● Mike Specht: Sports reporter, volunteered at CJAM-FM in Windsor, ON, worked at 

CFMH-FM in Saint John, NB 
● John Stall: Radio host, public speaker, hosted at CKCH-FM in Toronto, ON 
● Jaime Stein: football commentator, volunteered at CFRC-FM in Kingston, ON 
● Jon Steinman: Food journalist, speaker, volunteered at CJLY-FM in Nelson, BC where he 

launched the popular Deconstructing Dinner podcast 
● John Harris Stevenson: Researcher in contemporary information technology practice 

and policy, Friends of Canadian Broadcasting, help found CRFC, volunteered at CFRU-FM 

in Guelph, ON, and sat on NCRA/ANREC board, CRFC board.  
● Andy Stochansky: Musician, volunteered at CKLN-FM in Toronto, ON 
● Stephen Stohn: Executive Producer (Degrassi, The Juno Awards), volunteered at CFFF-

FM in Peterborough, ON 
● George Stroumboulopoulos: CBC TV, MuchMusic, hosted at CKHC-FM in Toronto, ON 
● Gregory Strong: Canadian Press sports reporter, hosted at CKHC-FM in Toronto, ON 
● Mike Sullivan: former MP (NDP), former CBC radio operator, volunteered at CIUT-FM in 

Toronto, ON 
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● Kurt Swinghammer: Musician, volunteered at CKLN-FM in Toronto, ON 
● Mark Szyszlo: CBC host, volunteered at CHUO-FM in Ottawa, ON 

 

T 

● Susanne Tabata: Filmmaker, volunteered at CiTR-FM in Vancouver, BC 
● "Long" John Tanner: Radio host, print music columnist, volunteers at CiTR-FM in 

Vancouver, BC 
● Charles P. B. Taylor (1935–1997): radio/TV/print journalist (Reuters London 1955-'62; 

Globe & Mail China 1962-'70s), author, volunteered at CKCU-FM in Ottawa, ON 
● Jowi Taylor: CBC radio host, creator of Six String Nation project, volunteered at CKLN-

FM in Toronto, ON 
● Brian Tobin: Former Premier of Newfoundland and Labrador, Former Federal Fisheries 

Minister. Volunteered at CHMR-FM St. John's, NL 
● Liz Trinnear: MuchMusic fashion reporter, volunteered on CHRW-FM in London, ON 
● Chris Trowbridge: CBC radio and TV, MuchMusic, was staff at CKDU-FM in Halifax, NS 
● John Turner: Former Prime Minister of Canada, volunteered at CiTR-FM in Vancouver, 

BC 
 

U/V 

● Adam Vaughan: TV reporter, current MP, for Spadina—Fort York, and the Parliamentary 

Secretary to the Prime Minister for Intergovernmental Affairs, Worked CKLN-FM, 

Toronto, ON 
● Rufo Valencia: Radio-Canada International, volunteers at CKUT-FM in Montreal, QC 
● Kim Vallière: sports reporter, Radio-Canada, volunteered at CHUO-FM in Ottawa, ON, 

worked for the NCRA/ANREC 
 

W 

● Gavin Walker: Former CBC host, musician, volunteers at CiTR-FM in Vancouver, BC 
● Max Wallace: Canadian journalist and historian, volunteered at CKCU-FM in Ottawa, ON 

and founded the CKCU Folk Festival (now called the Ottawa Folk Festival) 
● Christopher Ward: Songwriter, MuchMusic host, volunteered, CFFF-FM, Peterborough, 

ON 
● John Ward: CBC International Service, volunteered at UBC Radio Club (later CiTR-FM in 

Vancouver, BC)  
● Roger Ward: The Canadian Press Toronto, Local Executive, volunteered at CiTR-FM in 

Vancouver, BC 
● Peter Watts: football commentator, volunteered at CFRC-FM in Kingston, ON 
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● Lise Waxer: author, musician, ethnomusicologist and Professor of Music at Trinity 

College, Hartford, volunteered at CIUT-FM in Toronto, ON 
● Bryan Webb: musician (Constantines), worked at CHRW-FM in London, ON, currently 

works at CFRU-FM in Guelph, ON 
● Frieda Werden: Former president of the International Association of Women in Radio 

and Television, founder of WINGS: Women's International News Gathering Service, 

volunteered at numerous c/c stations in Canada and the US and worked at CJSF-FM in 

Burnaby, BC 
● Hildegard Westerkamp: Composer, sound artist, volunteered CFRO-FM in Vancouver, 

BC 
● Gord Westmacott: Producer CBC Radio, volunteered at CHRW-FM, London, ON 
● Roz Weston: Radio entertainment reporter, hosted at CKHC-FM in Toronto, ON 
● Nikki Wiart: Freelance journalist, print and TV, CBC Aboriginal,  2015 Emerge Media 

Award in the Written Word category, Canadian Journalism Foundation’s Aboriginal 

Journalism Fellowship. Volunteered as a reporter at CJSR-FM in Edmonton, AB 
● Don Wilkie: Co-founder, Constellation Records, volunteered at CKUT-FM in Montreal 
● Jill Wilson: Winnipeg Free Press, volunteered at CKUW-FM in Winnipeg, MB 
● Marlon Wilson: Musician, DJ, founder of Music for Mavericks Entertainment, 

volunteered at CJSR-FM in Edmonton, AB 
● Wilson Wong: Sports reporter for CBC Radio, volunteered at CiTR-FM in Vancouver, BC 
● Treena Wood: News Director, CBC British Columbia, graduated from CFML-FM in 

Burnaby, BC 
● Jon Woodward: TV news host, Jack Webster Awards, 2013, 2015, volunteered at CiTR-

FM in Vancouver, BC 
 

X/Y/Z 

● Shelley Youngblut: Print journalist, TV and radio commentator, (Western Editor, Globe 

and Mail), Post Media, ESPN Magazine, ABC news, volunteered at CJSW-FM in Calgary, 

AB 
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Appendix E - The FM chip 

In April 2016, the NCRA/ANREC began a nationwide awareness campaign 
(freeradioonmyphone.org) to inform Canadian consumers about the fact that many 
telecommunications service providers and cell phone manufacturers in Canada are currently 
blocking access to already installed FM Radio receivers (“FM chips”) in android phones. If 
unblocked, these phones could work as radio receivers with the simple addition of a pair of 
headphones to act as an antenna. 
 
The FM chip works exactly as an FM radio does, allowing listeners to connect at any time with 
no need for 
data plans and a savings of at least three times longer battery life . This is a system that will 
allow users to access emergency information when needed at any time, in both urban and rural 
settings, irrespective of whether there is cellular service nearby. We believe enabling FM chips 
would advance the National Public Alerting System requirements. For example, if the FM chip 
was enabled during the evacuation of Fort McMurray , more cell phone users would have had 
improved access to free information. Instead, some encountered overloaded cellular networks, 
and anyone streaming radio on their phones would have incurred high data roaming charges. 
We cannot rely on telecommunications providers to respond to emergencies on a case by 
case basis by providing users with certain discounted or free services. 
 
 


