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This submission reflects some of the findings of a volunteer think tank of book industry 
professionals who came together in December 2017-March 2018 to document, analyze 
and propose steps to increase awareness and reading of Canadian-authored books in 
English Canada. This initiative was triggered by data which show that, though writing 
and publishing of Canadian-authored books continues undiminished, there has been a 
steady and substantial decline in awareness and reading of Canadian-authored books by 
Canadians in English Canada over the past 15 years. (The same decline is not evident in 
Francophone Canada.) Reader surveys show that Canadian readers retain a high interest 
in Canadian-authored books, and a strong positive attitude towards Canadian books. The 
issue is an awareness and distribution failure, not a change in attitudes or reading 
interests. 
 
The 29 participants in our think tank worked to develop an analysis of the complex 
causes of this decline. We identified measures that would give book readers greater 
access to information about Canadian books and to the books themselves, and which 
would lead to a reversal of the decline. 
 
One key theme which recurred in our examination of the key channels for book 
awareness and distribution was the role of digital infrastructure originating from 
international, mainly U.S., vendors which does not support an identifying tag allowing 
for easy identification and discoverability of Canadian-authored books. This gap applies 
to software used by major online bookstores, to most Canadian public library systems, to 
school libraries, to most book wholesalers supplying libraries, and to most online sources 
of information about books. (The only significant exception we found was the made-in-
Canada software, Bookmanager, used by most independent bookstores in Canada to 
manage their inventory and book ordering.) There is an urgent need for a new generation 
of digital infrastructure supporting the publication, distribution and promotion of books in 
Canada, built to incorporate provision for distinguishing Canadian books and for giving 
them prominence and visibility to reflect their cultural value to Canadian readers. 
 
European policy-makers are moving to require digital content providers (such as Netflix) 
to offer a substantial percentage of national content in their content offerings and to 
ensure that recommendation engines deliver a substantial share of national content at all 
times. This could serve as a precedent for similar measures for Canadian content broadly. 
The approach has immediate and substantial relevance in digital channels offering 
information about books to Canadians.  
 



In our work we identified the Canadian broadcasting system, and CBC in particular, as a 
valuable and influential channel today for creating awareness of Canadian books and 
authors. CBC has long played a vital role in fostering Canada’s literary culture, a role that 
falls completely within its mandate as set out in the Broadcasting Act. We noted, 
however, that the cultural goals of the mandate are not being effectively translated by 
CBC into priorities and policies that ensure that Canadian books and authors are given 
first consideration in programming decisions over books and authors originating 
internationally. We also noted that major CBC digital initiatives which have the potential 
for enhancing public awareness of Canadian books and authors are drastically short of 
resources and reach across the regions of the country.  
 
Section 10 of your mandate focuses on Canadian content and creative industries. We urge 
you to consider measures which would crystallize the CBC’s mandate, and ensure that it 
is reflected in the concrete decisions and activities of management and programmers. In 
music, we were informed that CRTC regulations require CBC to adhere to a 50% 
Canadian content minimum. The result is that Canadian musicians can rely on CBC as a 
major ongoing platform for public exposure and audience access to Canadian music. You 
could consider recommending that targets, measurement and minimums be developed 
regarding CBC’s role in other cultural fields, and in particular with regard to books and 
authors. Specific targets could be valuable for radio programmers, and for digital content 
offerings.  
 
As our report explains in considerable detail, in the absence of such tools the role of CBC 
in Canadian literary life has diminished and the presence of Canadian books and authors 
in CBC programming and digital content has receded. This is happening at a time when 
the need for creating awareness of Canadian cultural work is greater than ever.  
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