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I. EXECUTIVE SUMMARY 
 
Methodology  
 
Industry Canada commissioned TNS Canadian Facts to undertake a national 
survey to explore a range of issues of interest to the department. A total of 1,200 
telephone interviews were conducted between February 5 and March 1, 2007 with 
a random sample of members of the general public, aged 18 years and older.  
Based on a sample of this size, results can be considered accurate to within  
+/-2.9%. 
 
Industry Canada Priorities and Performance 
 

Although certain activities are seen as more pressing than others, a majority of 
Canadians assign importance to a range of potential priorities that the Government of 
Canada could pursue to encourage economic growth. In fact, since 2005 there have been 
substantial increases in importance for several priority areas tested and only one attribute 
(encouraging innovation and research and development) for which slightly fewer 
Canadians award importance (a drop of 2 points since 2005).  

 
In terms of specific priorities on which Industry Canada can focus to support 

business and encourage economic growth, promoting sustainable development emerges 
as number one. Since the beginning of the Industry Canada tracking study in 2003, 
sustainable development has consistently been rated by the public as an important priority 
on which Industry Canada can focus to support business and encourage economic 
growth. This latest wave of research reveals that the importance awarded to sustainable 
development is on the rise, from 82% in 2005 to 90% in 2007.  

 
Other priorities identified as key in previous iterations of research, continue to be 

important. These include encouraging regional economic development (87%, up 
significantly from 75% in 2005), encouraging more investment in the economy and 
Canadian businesses (85%, up from 82% in 2005) and ensuring a fair marketplace for 
consumers (83%, up from 76% in 2005).  Inter-provincial trade, which had not been 
measured in previous waves of research, emerges as a top-ranked issue at 80%.  

 
A number of issues are ranked as mid-range priorities. These are the attributes 

that have seen the fewest shifts in importance since 2005. Encouraging innovation and 
research and development (R&D) among Canadian businesses is the only issue that has 
dropped in importance (78%, down from 80% in 2005). Other attributes considered to be 
moderately important include investing in growing sectors of the economy (77%, up from 
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70% in 2005) and supporting the commercialization or market success of products and 
services that are researched or developed in Canada (75%, up from 73% in 2005). 

 
Although still supported by a majority, fewer Canadians feel a high priority should 

be placed on making government services for business readily accessible on the Internet 
(70%, up from 60 in 2005), helping businesses in declining economic sectors adjust to the 
new economy (70%, up from 54%) and ensuring all Canadian communities have access 
to high-speed Internet (68%, up from 45%).  Interestingly, although they are relegated to 
the bottom of the list of priorities, the increase in importance awarded to each of these 
three issues is significantly higher in 2007 than in 2005 and surpass increases seen in 
most, if not all, of the other measures tested. 

 
On the question of performance on these same issues, with the exception of two 

attributes, fewer than half of Canadians award positive scores. That said, the performance 
scores have increased for every single measure since 2005 and many of these increases 
are large (more than 10 points).  

 
Making government services for business readily accessible on the Internet (56% 

up from 46% in 2005) and investing in growing sectors of the economy (53% up from 40% 
in 2005), two areas perceived to be relatively low in importance (70% and 77% 
respectively), are the only two areas tested, where the Government of Canada’s 
performance is perceived to be positive by a majority of Canadians.  

 
Performance scores for remaining areas tested range from 49% for encouraging 

more investment in the economy to a low of 36% for helping businesses that are in 
declining economic sectors adjust to the new economy. Within this range, the areas where 
performance improved the most from 2005 are: encouraging regional economic 
development (45% from 33% in 2005) and ensuring all communities have high-speed 
access to the Internet (42% from 31% in 2005). 

 
There are significant gaps between the priority and the performance scores 

Canadians attribute to a particular issue. At 52 points (an increase in 10 points since 
2005), the most pronounced priority/performance gap is for promoting sustainable 
development, followed by encouraging regional economic development (41-point gap). 
The priority area with the smallest gaps remain the same as in 2005: ensuring all 
communities have high-speed access (14 points) and making government services for 
business readily accessible on the Internet (15 points). 
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Role of Government and Business Assistance 
 

Overall, Canadians perceive that the Government of Canada is currently playing a 
minimal role in the economy, despite this being their least preferred role. 

 
When it comes to the economy, one third of Canadians (31%) think that the 

Government of Canada currently plays a small and limited role, while a smaller proportion 
(9%) think the government is very involved in a leadership role. It is, however, a 
leadership role (25%) or at least a partnership role (35%) that Canadians would prefer. 
Fewer than one in ten (9%) believe that the Government of Canada is taking an active 
leadership role in the economy whereas 25% would prefer that it assume this role. 

 
The desire for more government involvement is in keeping with the desire to have 

government provide business assistance. As in past iterations of the study, the notion of 
repayment does not increase support for assistance.1  Interestingly, there is almost equal 
support for the government providing assistance to businesses with a proven track record 
(86%), where there is presumably less risk, as there is for businesses which have trouble 
accessing capital (83%), where risk would likely be higher. One in five Canadians (20%) is 
of the view that government assistance to business is always wrong. 

 
Canadians place importance on several measures the Government of Canada can 

put in place to ensure responsible investment when it does play a leadership role in the 
economy by investing public funds. Measures consistently deemed to be important 
include those assuring accountability (ensuring clear reporting of investments and 
anticipated results, 91%) and those involving political considerations (safeguards against 
political influence, 90%; and regional equality, 86%). Although still considered to be 
important by a strong majority, slightly fewer award importance to basing investment 
decisions on recommendations from independent experts (80%), ensuring investments 
are repayable (78%) and ensuring other groups like local government and businesses 
support the initiative by cost sharing (78%). 

 
Perhaps not surprising given the priority attributed to sustainable development, the 

environmental technologies industry (95%) and natural resources sector (95%) are 
perceived as the most valuable for the future health of the Canadian economy. In 
comparison, fewer think that automotive (67%) or aerospace sectors (69%) are important. 
 

                                                 
1 Half the sample was asked the question with the word repayable and the other half was asked the 
question without signaling out that the assistance is repayable. 
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Research and Development (R&D) 
 

In line with previous waves of research, while Canadians think that R&D is 
important, they have difficulty naming specific economic benefits by which R&D is turned 
into economic advantage for Canada. Some specific benefits listed include improved 
standard of living (12%) and increased competitiveness (11%), but an overwhelming 43% 
are unable to name a single benefit to Canada of having the federal government support 
R&D activities.  
 

Canadians overwhelmingly feel that both R&D (97%) and innovation (98%) are 
important to sustained economic growth and a higher quality of life (94% and 92% 
respectively).  

 
The link Canadians make between the economy and R&D or innovation is evident 

across a range of attributes:  

• 89% agree it is important that Canada be more technologically advanced 
than other countries, with fully half (50%) indicating they strongly agree 
with the statement.   

• Although down from highs of 81% in 2005 and 2003, fully 74% are 
concerned with Canada’s ability to be a leader in the knowledge-based 
economy.  

• 97% think it is important that Canadian businesses are innovative, and 
continue to develop new products, services and ideas. 

• 92% think that Canadians businesses need to do a better job of using and 
marketing R&D output, and fully half (52%) hold strong views on this issue.    

 
 
 
Science and Technology (S&T) 
 

When it comes to the promotion of science and technology, public support is 
almost equally strong for both encouraging businesses to work with post-secondary 
institutions (93%) and direct support of the development of these skills within the 
educational sector (91%).   
 
 
Telecommunications 
 

The public is generally satisfied with telecommunications services in Canada and 
in particular with the level of innovation (80%), the strength of Canadian-owned 
telecommunications companies (77%) and the ability of Canada’s telecommunications 
system to help keep our economy competitive (77%). The Canadian public is less 
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satisfied with Canadian-based telecommunications R&D (69%), and access to 
telecommunications services in rural areas (58%).   

 
While overall many express a desire for the government to take a leadership role 

in the economy, the public strongly favours having government take an arms length 
approach with respect to telecommunications rules (62%) and the introduction of new 
services (58%). 

 
Perhaps because of their satisfaction with the current services, the public is 

against changing the rules with respect to the introduction of foreign competition in the 
telecommunications sector, even if it were to yield more innovation and new technologies. 
In this case, the desire for government to maintain the current course is evident. 
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II. DETAILED ANALYSIS 
 

1-0 Background and Objectives 
 

The overall purpose of this research is to survey the Canadian public’s views 
regarding Industry Canada priorities and performance — especially as related to 
government efforts to promote innovation and research and development in Canada and 
among Canadian businesses. 

 
The general public survey has four key objectives: 

• To enrich Industry Canada’s research program with custom research that 
allows for exploration of departmental priorities, performance, policies and 
communications. 

• To allow for greater dissemination of public opinion research (POR) 
findings within the department and outside of the department to portfolio 
members and to the general public. 

• To track findings from the 2002/2003 and 2004/2005 benchmark general 
public and the January 2007 business studies. 

• To help inform communications initiatives and policy direction. 
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2-0 Industry Canada Priorities & Performance  
 
2-1 Priorities to Encourage Economic Growth 

 
Although the support varies depending on the issue at hand, Canadians generally 

support the priorities that the Government of Canada could pursue to encourage 
economic growth in Canada. In fact, these economic issues continue to resonate with the 
public and are gaining importance. Since 2005 there have been substantial increases in 
importance for several priority areas tested and only one attribute (encouraging innovation 
and R&D) for which slightly fewer Canadians award importance (a drop of 2 points since 
2005). 

 
Promoting sustainable development, which tied as one of the top two issues in 

2005, emerges as the most important priority for Canadians in 2007. Nine out of ten (90%) 
give it a high priority rating. At 60%, it is also worth noting that this is the issue for which 
the greatest proportion of Canadians award the highest importance score (7 on a 7-point 
scale). No other issue comes close to this level of priority, which may be explained by the 
combination of events that drew considerable attention to the environment as an issue in 
the early months of 2007.2 

 
Among the other top priorities is encouraging regional economic development, 

which has significantly risen in importance (87%, up from 75% in 2005 and 81% in 2003). 
The third and fourth priorities are encouraging more investment in the economy (85%, up 
from 82% in 2005) and ensuring a fair market place for consumers (83%, up from 76% in 
2005). Inter-provincial trade, which had not been measured in previous waves of 
research, emerges as a top-ranked issue at 80%. 

 
A number of issues are ranked as mid-range priorities. These are the attributes 

that have seen the fewest shifts in importance since 2005. Encouraging innovation and 
research and development among Canadian businesses is the only issue that has 
dropped in importance (78%, down from 80% in 2005). The decrease is negligible given 
that it is within the margin of error. Other attributes considered to be moderately important 
include investing in growing sectors of the economy (77%, up from 70% in 2005) and 
supporting the commercialization or market success of products and services that are 
researched or developed in Canada (75%, up from 73% in 2005). Again, this change from 
2005 is within the margin of error.

                                                 
2 In addition to international developments such as the report titled “Climate Change 2007: The 
Physical Science Basis” (Intergovernmental Panel on Climate Change) that was released on 
February 2, the Government of Canada made a number of environment-related announcements in 
January and February of 2007.  
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Although still supported by a majority, fewer Canadians feel a high priority should 

be placed on making government services for business readily accessible on the Internet 
(70%, up from 60 in 2005), helping businesses in declining economic sectors adjust to the 
new economy (70%, up from 54%) and ensuring all Canadian communities have access 
to high-speed Internet (68%, up from 45%).  Interestingly, although they are relegated to 
the bottom of the list of priorities, the increase in importance awarded to each of these 
three issues is significantly higher in 2007 than in 2005 and surpasses increases seen in 
most, if not all, of the other measures tested. 
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Perceived Importance of Priority Areas

Encouraging more investment in the economy and 
Canadian businesses

Promoting inter-provincial trade

Q: The Government of Canada has identified a number of potential priorities it 
can pursue to support businesses and to encourage economic growth in 
Canada. For each of the following, please tell me how much emphasis you 
think should be placed on that particular area. 

Encouraging innovation and R&D among Canadian 
businesses

*Note: ‘Promoting inter-provincial trade’ was added in 2007
Don’t know/ Not stated removed
Base: 2005 (N=600/601) ; 2007 Bases vary by statement

Ensuring a fair marketplace for consumers and 
businesses

Promoting sustainable development

*

Encouraging regional economic development

Supporting the commercialization or market success 
of products and services that are researched or 

developed in Canada

Investing in growing sectors of the economy

Making government services for business readily 
accessible on the Internet

Helping businesses in declining economic sectors 
adjust to the new economy

Ensure all Canadian communities have access to 
high-speed Internet

Figure 2-1

% high priority (5-7)
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Table 2-a: Perceived Importance (5,6,7 on 7-point scale) of Priority Areas by Year 

 Year 
 2003 2005 2007 

Change from 
2005 

Base = actual 
(600/601) 

% 
(600/601) 

% 
(600) 

% 
 

     
Promoting sustainable development - that is 
economic growth that does not harm the 
environment 

86 82 90 8 

Encouraging regional economic development 81 75 87 12 
Encouraging more investment in the economy 
and Canadian businesses 87 82 85 3 
Ensuring a fair marketplace for consumers and 
businesses 82 76 83 7 
Promoting inter-provincial trade - - 80  
Encouraging innovation and R&D among 
Canadian businesses 

- 80 78 -2 

Invest in growing sectors of the economy 72 70 77 7 
Supporting the commercialization or market 
success of products and services that are 
researched or developed in Canada 

- 73 75 2 

Making government services for business readily 
accessible on the Internet 

63 60 70 10 

Help businesses that are in declining economic 
sectors adjust to the new economy 

58 54 70 6 

Ensuring that all Canadian communities have 
high-speed access to the Internet 

44 45 68 23 

     
*Note: Bases very by statement. 
 
 
Regional differences 

 

• Encouraging regional economic development is more likely to be a high 
priority in Atlantic Canada  (97%) than in the other provinces (Quebec, 
87%; Ontario, 89%; Prairies, 86%; B.C., 78%). 

• Regionally, Atlantic (87%) and B.C. (87%) residents are more likely to feel 
that inter-provincial trade is important compared to those in Ontario (77%), 
Quebec (83%) and the Prairies (75%). 

• Quebec residents (56%) are far less likely to feel that ensuring all 
Canadian communities have access to high-speed Internet should be a 
priority (Atlantic, 82%; Ontario, 70%; Prairies, 76%; B.C., 70%). 

 
 

 
 

 



 

TNS Canadian Facts  5 

 
2-2 Perceived Performance of the Government of Canada 

 
In each priority area, fewer than half of Canadians award positive scores to the 

Government’s performance. That said, the performance scores have increased for every 
single measure since 2005 and many of these increases are large (more than 10 points).  

 
Making government services for business readily accessible on the Internet (56% 

up from 46% in 2005) and investing in growing sectors of the economy (53% up from 40% 
in 2005), two areas perceived to be relatively low in importance (70% and 77% 
respectively), are the only two areas tested, where the Government of Canada’s 
performance is perceived to be positive by a majority of Canadians.  

 
For encouraging regional development and encouraging more investment in the 

economy, nearly half of Canadians feel that the Government is doing a good job (45% and 
49%, respectively). Encouraging regional economic development is also one of the areas 
that saw performance rise by a large margin from 2005 to 2007 (45% from 33% in 2005). 

 
In terms of promoting inter-provincial trade, a newly-added attribute in 2007, 

performance is slightly better than average, with just under half (46%) of Canadians 
stating that the Government is doing a good job.   

 
The two areas where the negative outweigh the positive are with respect to helping 

businesses that are in declining economic sectors adjust to the new economy (36% 
positive and 41% negative) and for promoting sustainable development (38% positive and 
43% negative). Although performance on promoting sustainable development did not 
improve significantly since 2005, there were considerable gains in the proportion who 
think performance improved on helping declining sectors (from 28% to 36% since 2005).  
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Performance in Priority Areas

Encouraging more investment in the economy and 
Canadian businesses

Promoting inter-provincial trade

Q: How would you rate the performance of the Government of Canada in each 
of these same areas? 

Encouraging innovation and R&D among Canadian 
businesses

*Note: ‘Promoting inter-provincial trade’ was added in 2007
Don’t know/ Not stated removed
Base: 2005 (N=600/601) ; 2007 Bases vary by statement

Ensuring a fair marketplace for consumers and 
businesses

Promoting sustainable development

*

Encouraging regional economic development

Supporting the commercialization or market success 
of products and services that are researched or 

developed in Canada

Investing in growing sectors of the economy

Making government services for business readily 
accessible on the Internet

Helping businesses in declining economic sectors 
adjust to the new economy

Ensure all Canadian communities have access to 
high-speed Internet

Figure 2-2

% high priority (5-7)

 
 
 
Regional differences 

 

• When it comes to sustainable development, an area of highest perceived 
priority, performance is relatively poor and B.C. residents are the most 
critical (25% are positive). In comparison, positive assessments are almost 
twice as likely elsewhere in Canada (43% of Atlantic; 42% of Quebec; 38%, 
of Ontario, and 40% in the Prairies).  

• Ontario residents are the most likely to think that performance is poor (31% 
are positive) for helping businesses in declining economic sectors adjust to 
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the new economy.  In comparison, 42% of those in Atlantic Canada; 41% 
of Quebec; 40% of Prairies, and 34% in B.C.) rate the Government’s 
performance positively on this measure. 

• Regional differences are evident when it comes to assessing performance 
on regional economic development efforts. Prairies residents (60%) are the 
most positive about regional economic development efforts, while Ontario 
(41%) and B.C. (39%) residents are the most negative. 

• Regionally, Atlantic (57%) and Quebec (61%) residents feel that the 
Government is doing a better job of investing in growing sectors of the 
economy than their counterparts in Ontario (51%) and western Canada 
(Prairies, 43%; B.C., 50%). 

• Similarly, Ontario (46%) and B.C. (40%) residents feel that the Government 
is doing a poor job of encouraging more investment in the economy. In 
comparison, more than half of the residents of the other provinces rate the 
performance positively (Quebec, 53%; Prairies, 54%; Atlantic, 52%). 

 
 

Table 2-b: Tracking Performance (2003, 2005, 2007) 

 Year 
 2003 2005 2007 

Change 
from 2005

Base = actual 
(600/601) 

% 
(600/601) 

% 
(600)*  

     
Making government services for business readily accessible on 
the Internet 

48 46 56 10 

Invest in growing sectors of the economy 42 40 53 13 
Encouraging more investment in the economy and Canadian 
businesses 48 42 49 7 
Promoting inter-provincial trade New New 46  

Encouraging regional economic development 40 33 45 12 
Ensuring a fair marketplace for consumers and businesses 39 37 44 7 
Supporting the commercialization or market success of 
products and services that are researched or developed in 
Canada 

New 37 44 7 

Ensuring that all Canadian communities have high-speed 
access to the Internet 

30 31 42 11 

Encouraging innovation and research and development among 
Canadian businesses 

New 35 40 5 

Help businesses that are in declining economic sectors adjust 
to the new economy 

27 28 36 8 

Promoting sustainable development - that is economic growth 
that does not harm the environment 

42 37 38 1 

     
Note: Bases vary by statement 
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2-3 Priority versus Performance 
 
As the discussion about performance indicates, there is a gap between the priority 

that Canadians assign to some issues and the performance score they attribute to the 
item.  

 
Since 2005, gaps have widened for:  

• Promoting sustainable development: 52-point gap, up from 45 points in 
2005. Note the gap has widened because of the priority increase. 

• Helping businesses that are in declining sectors adjust to the new 
economy: 36-point gap, up from 26 points in 2005. Note this is an  area of 
increased priority in comparison to previous years.  

• Ensuring that all Canadian communities have high-speed access: 26-point 
gap, almost double the 14-point gap in 2005.Gaps have lessened for: 

• Encouraging innovation and R&D among businesses: 38 points, down from 
45 points in 2005. 

• Investing in growing sectors of the economy: 24-point gap, from 30 points 
in 2005. 

 

Table 2-c: Gap between Priority and Performance (2003, 2005, 2007) 

 2007 Results Gaps 

 
Priority 
(5,6,7) 

Performance 
(5,6,7) 

2007 
 

2005 
 

2003 
 

      

Promoting sustainable development  90 38 -52 -45 -44 
Encouraging regional economic development 87 45 -42 -42 -41 
Encouraging more investment in the economy 
and Canadian businesses 85 49 -36 -40 -39 
Ensuring a fair marketplace for consumers and 
businesses 83 44 -39 -39 -43 
Promoting inter-provincial trade 80 46 -34 New New 
Encouraging innovation and research and 
development among Canadian businesses 78 40 -38 -45 New 
Invest in growing sectors of the economy 77 53 -24 -30 -30 
Supporting the commercialization or market 
success of products and services that are 
researched or developed in Canada 75 44 -31 -36 New 
Making government services for business readily 
accessible on the Internet 70 56 -14 -14 -15 
Help businesses that are in declining economic 
sectors adjust to the new economy 70 36 -34 -26 -31 
Ensuring that all Canadian communities have 
high-speed access to the Internet 68 42 -26 -14 -14 
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3-0 Role of Government in the Economy 
 
3-1 Role Government Currently Plays/Should Play in Economy  
 

Canadians believe that the Government of Canada should be playing a greater 
role in the economy than it does currently. Fewer than one in ten (9%) believe that the 
Government is taking an active leadership role in the economy whereas 25 per cent would 
like it to have this role.  

 
The majority believes that the Government either plays a small role in the 

economy (31%) or that its role is limited to encouraging more innovation in the economy 
(30%). The public, however, would prefer a more active role as either a business partner 
(35%) or a catalyst for innovation (33%).  
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Role Government Currently/Should Play in Economy
Q: In your view, which of the following statements comes closest to your own perception of the role that 
the federal government currently plays in the Canadian economy? What about the role that the federal 
government should play in the Canadian economy? Would you say that…?

Base: Total respondents (n=1200)

Very involved leadership role

Acts as a partner working      
with businesses

Encourage more          
innovation

Small and limited

3

32

27

26

13

3

31

30

26

9

020406080100

2007
2003

1

6

29

32

32

1

6

33

35

25

0 20 40 60 80 100

2007
2003

Currently Should

Other/Don’t know

Figure 3-1
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Subgroup differences 
 

• Perceptions of the Government’s current and preferred roles differ 
substantially by age. Younger Canadians (18 to 24) are much more likely to 
believe that the Government of Canada currently does (45% think the 
Government is either in a leadership 12% or partnership role 33%), and 
should act as a business partner (36%) or take a leadership role (31%).  In 
contrast, among seniors (65 years and older), few think that it currently is in 
a leadership (7%) or business partner role (18%) even though they would 
prefer these roles (24% and 28% respectively).   

• Lower income households (less than $25,000) are slightly more likely than 
high income households ($75,000 or more) to think the government is 
taking a leadership role (10% versus 7%, not statistically significant) but 
they are much more likely to prefer that role (32% versus 20%). That said, 
higher income households are somewhat more likely to say that the 
government already acts more as a partner (31% compared with 23% for 
the lower income households). 

• Those with university education are much more likely to perceive that the 
government is already acting as a partner (33%) compared to those with 
less education (20% for those with high school or less). That said, those 
with less education would prefer a more active role for government (30% of 
those with high school or less education would prefer a leadership role). 

• When it comes to the preferred role there are no statistically significant 
differences by region. There are, however, some differences when it comes 
to the perceived current role. Most notably, Quebec residents are more 
likely to see the government as playing a limited role (36%) vs. 26% in 
Atlantic Canada, 32% in Ontario, 29% in the Prairies, and 27% in B.C. 
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3-2 Importance of Responsible Investment of Public Funds 
 

Canadians place importance on several measures the Government of Canada can 
put in place to ensure responsible investment when it does play a leadership role in the 
economy by investing public funds. Measures consistently deemed to be important 
include those assuring accountability (ensuring clear reporting of investments and 
anticipated results, 91%) and those involving political considerations (safeguards against 
political influence, 90%; and regional equality, 86%).  

 
Although still considered to be important by a strong majority, slightly fewer award 

importance to basing investment decisions on recommendations from independent 
experts (80%), ensuring investments are repayable (78%) and ensuring other groups like 
local government and businesses support the initiative by cost sharing (78%).  

 

2007 TNS Canadian Facts

Responsible Investment
Q: Turning now to investments in the Canadian economy and businesses, 
when the Government of Canada invests public funds in the economy, 
what level of importance would you place on each of the following to 
ensure responsible investment?

Base: Total respondents (n=1200)

Figure 3-2

All regions are treated fairly

Safeguards against political influence

Clear reporting of investments and 
anticipated results to Canadians

Decisions on investments are based on 
the recommendations from independent 

experts

Other groups like local government 
and businesses support the initiative 

by cost sharing

Investments are repayable

74
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80

84

89
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78
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0 50 100
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% important (5,6,7)

55%
56%

% Very important  (7)

34%
37%

61%
63%

60%
53%

35%
35%

28%
21%
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Sub-group Differences 
Clear reporting 

• Clear reporting is more important for older Canadians. For example, 62% 
of those who are 50 to 64 years of age think it is very important to have 
clear reporting (7 on 7-point scale) compared with 49% of 18-24 year olds 
who feel it is that important.  

 
Safeguards against political influence 

• Similarly it is older Canadians who feel safeguards against political 
influence are important. Ninety-four per cent of those 50 to 64 years and 
89% of those 65 years and older think it is important compared with 86% in 
the 18 to 24 year old age group. 

• Quebecers are less likely to believe that it is of utmost importance to 
ensure safeguards against political influence (87% overall and 61% very 
important (7 on 7-point scale). B.C. residents (94% overall and 70% very 
important) are more likely to perceive this measure is important (the other 
provinces are more similar to Quebec on this measure). 

 
Regional Equality 

• Atlantic Canada residents are the most concerned that all regions are 
treated fairly when investments are meted out (94% vs. scores in the 80% 
range in the rest of Canada).   

 

Role of Experts 

• Younger Canadians (18 to 24) place less emphasis on the role of experts 
(67% compared with 77% of those aged 25 to 34; 83% for those aged 35 to 
49; 84% of those aged 50 to 64 and 81% of those over 65).  

 
Local Support 

• Education and income are the main drivers of how much importance is 
placed on local support. For example, 84% of those with high school 
education or less think it is important compared with 72% of those who are 
university educated. 

 
Repayment 

• Young people are less likely to place importance on repayment. For 
example, of those 18 to 24, 74% think repayment is important (28% think it 
is very important) compared with 82% of seniors (42% think it is very 
important). 

• Those with high school education or less are more likely to think that it is 
important that it the investments are repayable as compared with those 
with university education (83% and 75% respectively).  
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3-3 Support for Government Assistance to Business 
 

The desire for more government involvement is in keeping with the desire to have 
government provide business assistance. As in past iterations of the study, the notion of 
repayment does not increase support for assistance.3   

 
Interestingly, there is almost equal support for the government providing 

assistance to businesses with a proven track record (86%), where there is presumably 
less risk, as there is for businesses with trouble accessing capital (83%), where risk would 
likely be higher. Although the overall support for these two propositions is similiar, there 
are more people who feel strongly about funding those with a proven record (43%) than 
those that cannot access capital (33%).  

 
One in five Canadians (20%) is of the view that government assistance to 

business is always wrong and compared to 2003 there has been a marginal shift away 
from the position that government assistance is always wrong (from 23% in 2003 to 20% 
in 2007). Notably, 77 per cent are opposed to this view (38% strongly). 
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Support for Government Assistance to Business
Q: Please tell me whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree 
with the following statements. How about…?
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3 Half the sample was asked the question with the word repayable and the other half was asked the 
question without signaling out that the assistance is repayable. 



 

14  TNS Canadian Facts 

While the view that government should provide funding is universally held, by 
region and demographics there are a number of small but highly significant differences.   

 

• Regionally, support for government investment is somewhat lower in the 
West and higher in the East. Only 13% of Atlantic residents think 
Government of Canada funding is always wrong compared to 31% in the 
Prairies.  

• The view that funding is always wrong increases with age. Of those who 
are of retirement age, 26% think that funding is always wrong and 21% are 
opposed to funding for businesses that cannot otherwise gain access to 
capital. 

• Men are somewhat more likely than women to feel that funding should be 
provided to businesses that cannot otherwise gain access to capital (87% 
versus 80%). Women (17%), on the other hand, are less likely than men 
(23%) to feel that government funding for businesses is always wrong.  

• Higher education and income are both associated with higher support for 
government assistance. Eighty-four per cent of those with university 
education reject the idea that government funding is always wrong 
compared with only 69% of those with high school education or less.  
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3-4 Repayment of Government Assistance 
 

The introduction of the word “repayable” as a condition for the receipt of 
government assistance does not fundamentally change public views about the 
appropriateness of different forms of government assistance. Counter-intuitively, more 
people are opposed to repayable assistance (28%) than to a more generic government 
assistance with no mention of repayment (20%). 

 
Consistent with their views on government assistance to businesses in general, 88 

per cent of Canadians believe that the Government should provide repayable funding to 
those with a proven track record. The notion of repayment has a marginal, not statistically 
significant, impact on support (from 86% to 88%). 

 
Although Canadians opinions are essentially the same as two years ago, a longer 

view reveals a slight trend toward repayable funding for businesses with new ideas that 
cannot gain access to capital.  Again, the fact that the assistance is repayable does not 
increase support for it appreciably (from 83% in 2003 to 87% in 2007). 
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Support for Repayable Government Assistance to Business
Q: Please tell me whether you strongly agree, somewhat agree, somewhat disagree or strongly disagree 
with the following statements. How about…?
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Sub-group Differences 

There are a number of significant sub-group differences in support for repayable 
government assistance but the pattern is largely the same as it is for government 
assistance without the repayment condition.   

 

• Regional differences are quite modest. 

o Consistent with their views on Government funding in general, Atlantic 
residents (96%) are more likely to believe that the Government should 
be providing repayable funding to businesses with a proven track 
record compared to citizens in other regions of the country (Quebec, 
88%; Ontario, 85%; the Prairies, 91%; B.C., 89%).  

o Quebec residents are much more likely to be opposed to the premise of 
repayable government support for business than they were to the 
concept in general (34% vs. 23%). 

• In contrast to the situation noted for funding in general, where there were 
differences of opinion between men and women, when the condition of 
repayment is introduced these differences essentially disappear.  



 

TNS Canadian Facts  17 

3-5  Importance of Various Industries to Canada’s Economic Health  
 

The success of various Canadian industries is generally perceived of as highly 
important to the strength of the Canadian economy in the future.  Specifically, the 
Environmental Technologies industry (95%) and the Natural Resources sector (95%) are 
perceived as the most valuable, with two-thirds of Canadians judging each to be very 
important for ensuring future economic health (68% and 66% respectively).  

 
The Information Communications Technology (ICT) or Telecommunications 

industry (89%) and the Biotechnology industry (86%) are also perceived as valuable 
whereas fewer think that the Automotive (67%) and Aerospace (69%) industries are 
important.  
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Importance of Industries to Future Economy
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Sub-group Differences 

Some regional and demographic differences provide indications as to why the 
automotive and aerospace sectors are not judged to be as important as other industries 
tested:   

• The automotive industry is perceived to be less important to Quebec 
residents (57%) than it is to residents of other regions, particularly in 
Atlantic Canada (74%) and Ontario (73%).  

• Interestingly, Quebecers are no more likely than residents of other regions 
to feel the aerospace industry is important to ensuring that Canada is 
healthy in the future. 

• Women are less likely than men to believe that the aerospace industry is 
important (65% versus 73%, respectively). 

• Young Canadians (aged 18-24) are considerably less likely to believe that 
mature industries including automotive, aerospace and 
ICT/Telecommunications, are important compared to older Canadians.  

o When it comes to the automotive industry, 59% of those 18 to 24 think 
it is important. The industry is considered more important by older age 
groups: 64% of those 25 to 34, 68% of those 35 to 49, 71% of those 50 
to 64 and 73% of those 65 and older. 

o The differences are modest for the biotechnology sector; 86% of those 
18 to 24: 83% of those 25 to 34, 90% of those 35 to 49, 88% of those 
50 to 64 and 80% of those 65 and older believe it is important that 
Canada succeeds in this sector. 
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4-0 Research and Development 
 

This section examines the perceived value of research and development (R&D) in 
advancing sustained economic growth, and in general, the quality of life of Canadians, 
while also assessing the Government of Canada’s role in regulating and investing in R&D. 
 
 
4-1 Innovation Versus R&D 
 

The terms innovation and R&D appear to be largely synonymous for the public. In 
a split-sample design, where half the sample was asked the extent to which they agreed 
with attributes relating to innovation and the other with the same attributes relating to 
R&D, findings reveal there are virtually no differences in responses obtained. There is a 
tendency for the public to see the benefits of both more in terms of economic growth than 
quality of life.  

 
Canadians overwhelmingly agree that both R&D and innovation are important to 

sustained economic growth (98%) and a higher quality of life (94%). In this case, the 
proportion of respondents who report they ‘strongly agree’ is worthy of mention: 67 per 
cent feel strongly that innovation and 70 per cent that R&D are important to achieve 
sustained growth. The perceived impact on quality of life is somewhat lower. Sixty-five per 
cent feel strongly that R&D and 58 per cent that innovation will improve the lives of 
Canadians.  
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Subgroup Differences 

• Higher income and higher education groups are more likely to make the 
differentiation between R&D and innovation and in so doing tend to 
associate economic benefits with R&D rather than with innovation. They 
are also more likely to identify economic vs. quality of life benefits to R&D.  
The view that R&D and innovation are key to sustained economic growth 
rises with household income and education.   

o While 59% of those earning less than $25k feel strongly that R&D is 
important, this proportion is 82% among upper income ($75k+) 
households.  

o Similarly, those with university education are more likely to feel strongly 
about the economic impacts of R&D (73%) than those with lower levels 
(59% for those with high school or less).  

• Quebec residents are less likely than residents of other provinces to 
strongly believe that R&D (63% vs. 79% in Atlantic, 70% in Ontario, 68% 
on the Prairies, and 79% in B.C.) and innovation (55% vs. 73% in Atlantic, 
70% in Ontario and the Prairies, and 74% in B.C.) are important to 
sustained economic growth.  

• This same regional relationship holds when one considers the impact on 
quality of life. Almost half of Quebec residents (49%) feel strongly that R&D 
is important to quality of life compared with 63% in Atlantic Canada, 62% in 
Ontario, 57% on the Prairies, and 60% in B.C. 
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4-2 Leadership in a Knowledge-Based Economy 
 

  
Three-quarters of Canadians (74%) are concerned with Canada’s ability to be a 

leader in the knowledge-based economy, down from levels of 81 per cent in 2003 and 
2005. Canadians are also less likely in 2007 than in 2005 or 2003 to express strong 
concern about Canada’s leadership ability (30%, versus 43% and 35%, respectively).   
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Canada’s Ability to be a Leader
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Sub-group Differences 

There are a few notable differences by age and region, while income and 
education differences are unimportant. 

• Quebec residents (64%) are less likely than those in other regions (Atlantic, 
84%; Ontario, 77%; Prairies, 77%; B.C., 78%) to be concerned about 
Canada’s ability to be a leader in the knowledge-based economy. 
Furthermore, Quebecers are least likely to express strong concern with this 
statement (19% vs. 43% in Atlantic, 35% in Ontario; 29% on the Prairies; 
34% in B.C.).  

• The proportion of Canadians who are strongly concerned with Canada’s 
leadership ability in the knowledge-based economy rises with age.  Seniors 
more than twice as likely as Canadians aged 18 to 24 to express strong 
concern with the statement (38% vs. 16%). 
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4-3 Technological Advances 
 

A strong majority of Canadians (89%) believes that it is important that Canada be 
more technologically advanced than other countries, with fully half (50%) holding strong 
views on this matter.  Given that in 2007 the statement was changed from “as 
technologically advanced” to “more technologically advanced”, a direct comparison to 
previous years is not possible.   

 
Since the overall agreement to the two statements is similar however, one can 

conclude that both questions are tapping the importance of technological advancement. In 
the 2005 statement, the implication of strong agreement is related to not falling behind 
whereas in 2007 it is clearly pointing to the need to be ahead of others. The notion of 
surpassing others may not be core to the Canadian mindset. 
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Sub-group Differences 

There are a number of noteworthy regional and demographic differences.    

• Men (60%) feel much more strongly than women (41%) that Canada needs 
to be more technologically advanced than other countries. 

• The importance of being more advanced rises with increasing age.  
Seniors (65+) are twice as likely to be strongly concerned compared to 
young Canadians (18-24) (60% versus 30%, respectively).  

• Concern also rises with increasing household income.  Those in the upper 
income group ($75k+) are more likely to be strongly concerned than those 
in the lowest income group (<25k) (58% versus 40%, respectively). 
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4-4 Importance of Innovation 
 

Most citizens (97%) feel it is important that Canadian businesses be innovative 
and continue to develop new products, services and ideas, with nearly three-quarters 
(73%) holding strong views on this issue.  Compared to 2003, there has been a slight 
weakening in the public’s views on the importance of innovation.    
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The Importance of Innovation in Canadian Businesses

Base: Total respondents (n=1200)
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There are a few demographic differences to note.  

• Men (78%) feel more strongly than women (68%) that business innovation 
is important. 

• Young Canadians (18-24) (56%) are far less likely than those aged 25 and 
older to strongly believe that innovation is important to Canadian 
businesses.   

• Lastly, there is a strong relationship between income and opinion on this 
matter and others relating to research and development. The importance 
awarded to business innovation also rises with increasing household 
income.  Those in the upper income group ($75k+) are more likely to have 
strong views about the importance of innovation than those in the lowest 
income group (<25k) (80% versus 63% respectively). 
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4-5 Using and Selling R&D Products  
 

As in 2005, Canadians (92%) generally think that our businesses need to do a 
better job of using and selling the new ideas and products that come out of research and 
development in this country, and fully half (52%) hold strong views on this issue.  
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Businesses Must Sell Ideas and Products 
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Sub-group Differences 

While the view that a better job is needed is universal, the strength of opinion 
differs by region and demographic groups. 

• Residents of Atlantic Canada are more likely to strongly believe (64%) that 
our businesses need to do a better job of utilizing R&D output compared to 
residents of other regions (Quebec, 52%; Ontario, 52%; Prairies, 52%; and 
B.C., 48%). 

• Men (57%) hold stronger views on the matter than women (48%).  

• Younger Canadians (18-24), who of course have less history of 
engagement in the workforce, are less likely to hold strong views (37%) 
compared to those age 35 plus. For example, 55% of seniors (65 or older), 
61% of those aged 50 to 64, and 53% of those aged 35 to 49 feel strongly 
that Canadian businesses need to do a better job commercializing their 
R&D activities.  
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4-6  Perceived Advantages of Federal Government Investment 
 

While Canadians consistently support the view that R&D has economic and quality 
of life benefits, they have difficulty expressing the benefits in the absence of prompts. In 
2007, more than four in ten (43%) indicated that they were not sure what the economic 
advantages of R&D are for Canada up from 30 per cent in 2005. This suggests that there 
may be a high level of understanding of the benefits to the economy but an inability to be 
specific about the actual economic mechanisms that translate investments into economic 
benefits. 

 
Some Canadians are, of course, able to identify specific benefits such as 

increased competitiveness (11%), reduced brain drain (9%), increased productivity (7%) 
and new product development (6%).  
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5-0 Science and Technology 
 

New to Industry Canada’s General Population Survey in 2007, this section 
examines the perceived value of Government of Canada Science and Technology (S&T) 
initiatives.  

 
5-1 Perceived Value of Government Initiatives to Support S&T 
 

 Canadians place a high value on initiatives that the Government of Canada could 
take or is already taking to support S&T activities in business and the educational sector.  

 
Nearly all Canadians (93%) believe that the Government must encourage 

businesses to work with Canadian universities and colleges for the development of 
technology with half (56%) believing that this is of the highest value, i.e. scores of 7 on a 
7-point scale. Similarly, most Canadians (91%) believe that supporting the development of 
S&T technology skills in businesses, colleges and universities is valuable, although 
marginally fewer judge this to be of the highest value (47%). 
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Government Supporting S&T
Q: There are a number of initiatives targeting Canadian businesses that the Government of Canada could 
take or is already taking to support businesses that undertake S&T activities. Please tell me how valuable 
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6-0 Telecommunications 
 
This section examines Canadians’ views on telecommunications services, and on 

the Government of Canada’s role in particular in regulating and promoting the 
telecommunications industry.  

 
 
6-1 Satisfaction with Current Telecommunications Services in Canada  
 

Canadians are generally more satisfied than not with their telecommunications 
services, and are particularly satisfied with the high degree of technology, product, and 
service innovation (80%), strong Canadian-owned telecommunications companies (77%) 
and a telecommunications system that helps keep our economy competitive (77%). 

 
 Canadians are less satisfied with the level of Canadian-based R&D in 

telecommunications (69%), and access to telecommunications services in rural areas 
(58%).  
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Sub-group Differences 
Regionally there are some key differences.  

• Although they are not particularly satisfied with the level of Canadian R&D 
in telecommunications (57% vs. 79% in Atlantic, 71% in Ontario, 76% in 
the Prairies and 70% in B.C.), Quebec residents (83%) are more satisfied 
with the strength of Canadian-owned telecommunications companies than 
residents of other regions, particularly those in Atlantic Canada (72%) or 
Ontario (72%).   

• Quebec residents (80%) are much more satisfied with access to 
telecommunications services in rural areas than are residents from other 
provinces, especially Atlantic Canada (49%) and B.C. (45%). 

• Perhaps influenced by the growing number of call centres in the region, 
Atlantic residents, express the highest satisfaction (86%) for a 
telecommunications system that helps keep Canada competitive in the 
world. 

 
The only other significant demographic differences pertain to age and community 
size.  

• When it comes to rural access, not surprisingly, those in small communities 
and rural areas (under 30,000 population) express greater dissatisfaction 
(40% dissatisfied) than those living in larger centres. In comparison, only 
26% of those living in the most urban centres (500,000 or more) are 
dissatisfied.  

• Younger Canadians (18-24) (74%) are much more likely to be satisfied with 
access to telecommunications services in rural areas than older age 
groups, particularly those in the 50-64 age-group (49%). Younger citizens 
are also more satisfied with Canadian-based R&D such that 81% of those 
under 25 are satisfied compared with only 64% of those 65 or older. 
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6-2 Preference Between Detailed and General Telecommunications Rules4 
 

Canadians vastly prefer that the government provide general rules (62%) and rely 
on oversight and competition in the marketplace rather than have a detailed set of rules 
(35%) that spell out what services telecommunications companies can offer and the prices 
that they can charge.  The preference for general rules has declined since 2005 when 79 
per cent felt government should provide general rather than detailed rules. 
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Sub-group Differences 

• Among the general public, this preference is more pronounced among 
those with higher incomes.  Seven out of ten (69%) in the upper income 
group ($75k+) favour only general rules, compared to just over half (55%) 
among the lowest income group (<$25k). 

 
 
 
 
 

                                                 
4 Question previously asked in 2005 and reported in Bell Canada’s submission to the Telecommunications 
Policy Review Panel as Appendix D-12, “Consumer Attitudes on Telecommunications Regulation”. Used 
with permission from Decima Research.  
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6-3 Preference Between Government Approval or not for New 
Telecommunications Services5 

 
The majority of Canadians prefer that telecommunications services be offered to 

customers without prior government approval (59%) rather than having it approved and 
priced by the government before it can be offered to customers (38%).  

 
Support for an unregulated approach to the introduction of new services is lower 

than in 2005. At that time, 71 per cent thought companies should be able to offer services 
without prior government approval.  
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There are, however, notable differences in the willingness to have 
telecommunications services offered without prior government approval. 

• Consistent with their views that government should provide only minimal 
rules, those in the upper income group ($75k+) also feel that new 
telecommunications products should be offered without government 
approval (71%).   

• In contrast to their counterparts in other regions, Quebecers are far less 
comfortable with the concept of offering new telecommunications services 
without government approval.  In fact, almost half (48%) feel that such new 
services should be approved and priced by the government versus 38% 
overall. 

                                                 
5  Question asked with permission from Decima Research. 
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6-4 Preference Between Encouraging Foreign Investment in Canada’s 
Telecommunications Sector or Maintaining Current Limits 

 
Generally, Canadians would prefer that the Government maintain the current 

foreign investment and ownership limits in the telecommunications sector (69%) to ensure 
Canadian control rather than encourage foreign investment and ownership in Canada's 
telecommunications sector (29%) even if foreign competition yielded more innovation and 
new technologies.  This is, perhaps, not surprising given that 80 per cent of Canadians 
are at least somewhat satisfied with the level of innovation in the sector. The support for 
the current system exists across the ideological spectrum. Even those who prefer a limited 
role for government in the economy are not more likely to want foreign ownership 
encouraged.  

 

2007 TNS Canadian Facts

Government Approaches to Telecommunication Goals

69

29

Government should maintain the current
foreign investment and ownership limits in the

telecommunications sector to ensure that
Canada retains control of this sector and that

major corporate decisions about
telecommunications continue to be made in

Canada

Government should encourage foreign
investment and ownership in Canada's

telecommunications sector to stimulate more
competition, more innovation, and the

introduction of new technologies

Base: Total respondents (n=1200)

Q: The Government of Canada can choose different approaches to meet its goals. I will present two 
situations to you, each one involving two different approaches. Please tell me which approach you would 
prefer…

Figure 6-4

DK= 3%
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While these views are universally held across all regions and demographic groups, 
there are a number of small but significant differences: 

• Younger Canadians (18-34) are more receptive to the idea of foreign 
investment, than their older counterparts. For example, 39% of those in the 
25-34 age group favour foreign investment versus only 21% among the 
65+ group. Canadians aged 50+ (76%) are more likely than Canadians 
aged 18-49 (62%) to prefer that the Government of Canada maintain the 
current foreign investment and ownership limits in the telecommunications 
sector. 

• Low (24% of those with household incomes less than $25,000) and middle 
(28% of those with $25,000 to $75,000) income earners are less likely than 
high income earners (33% of those with more than $75,000) to prefer that 
the Government encourage foreign investment and ownership in Canada's 
telecommunications sector. 
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7-0 Methodology 
 

Telephone interviews were conducted with a random sample of Canadians 18 
years and older with a total of 1,200 completed interviews. Interviewing took place 
between February 5 and March 1, 2007. The margin of error for a sample of this size is 
2.9  (see below for margin of error for regions). 

 
The survey was conducted using the FACTS Network, TNS Canadian Facts’ CATI 

system.  The sample is representative of all regions of Canada, and was drawn slightly 
disproportionately to allow for larger sample sizes in the smaller regions, i.e. Atlantic 
Canada and the Prairies.  Individuals 18 years of age and older were interviewed in the 
household, using the “next birthday” selection technique. 

 
TNS Canadian Facts’ telephone interviewing is continuously monitored, with at 

least 10% of the interviewing either partially or fully monitored. Copies of the 
questionnaires appear in the Appendix to this report. 

 
Margin of Error 

 Total Atlantic Quebec Ontario Prairies B.C. 
Unweighted 
completions (1200) (155) (271) (368) (262) (144) 
 # # # # # # 

M.E. 2.9 8.0 6.1 5.2 6.2 8.3 
       
 

 
 

7-1 Weighting 
 

Weighting adjustments were applied to the final edited, clean data to ensure that 
the data are representative of the adult population of Canada. Following is the breakdown 
of actual and weighted completions by region. 

 
Actual Completions: Telephone Survey 

 Total Atlantic Quebec Ontario Prairies B.C. 
 (1200) (155) (271) (368) (262) (144) 
 # # # # # # 

Males 545 24 54 92 39 21 
Females 655 41 102 142 78 57 
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Weighted Completions: Telephone Survey 

 Total Atlantic Quebec Ontario Prairies B.C. 
 (1200) (89) (288) (464) (197) (162) 
 # # # # # # 

Males 589 30 80 114 56 38 
Females 611 31 84 120 57 40 
* Figures percentaged on a base of less than 100 should be interpreted with caution 
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7-2 Record of Call 
 
 

Total Numbers Attempted 14153 

Invalid Numbers / Sample: 6012 
     1. Not in service 4598
     2. Non-residential 1171
     3. Fax/modem 224
     4. Other ineligible 19

Unresolved In-Scope Sample: 3280 
     5. Busy 206
     6. Answering Machine 1371
     7. No answer 1333
     8. Language 179
     9. Household Refusal/Other 191

Resolved but Non-Responding: 3654 
       10. Selected/eligible       

respondent not available 316
       11. Appointment/Callback 182
       12. Respondent Refusal/Other 3156
Resolved and Responding 1207 

    13. Disqualified 0
    14. Completed Interview 1200

 15. No such person / deceased 0
 16. Other terminations 7

RESPONSE RATE  15% 
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8-0 Field Materials  
 
8-1 English Questionnaire 
 
 

   
 Hello, my name is ______________ and I am calling from TNS Canadian Facts, a public 

opinion research company. We are conducting a survey on behalf of Industry Canada, a 
department of the Government of Canada with regard to economic issues.  Please let me 
assure you that we are not trying to sell anything - this is strictly a survey, which should take 
approximately 15 minutes to complete and your responses will remain completely 
confidential. This survey is registered with the national survey registration system. 
 
May we speak to the person in your household who is over 18 years of age and who will be 
celebrating their birthday next?   
 
INTERVIEWER NOTE: IF ANYONE QUESTIONS THE VALIDITY OF THE SURVEY, 
THEY CAN CONTACT LINE PATRY (613-948-1549)  
 
USE STANDARD CALL OUTCOMES 

  
 Q1: S,  

QT The Government of Canada has identified a number of potential priorities it can pursue to 
support businesses and to encourage economic growth in Canada. For each of the 
following, please tell me how much emphasis you think should be placed on that particular 
area. Please use a 7-point scale, where '1' means the lowest priority, and '7' the highest 
priority.  How about...?  
 
INSERT MT 

  
AL 1 - Lowest Priority 

 2 

 3 

 4 

 5 

 6 

 7 - Highest Priority 

 DON'T KNOW 

  
  
 RANDOMIZE Q1 MT 

 
Q1MT - NOT ALL RESPONDENTS SHOULD SEE ALL STATEMENTS. EACH 
RESPONDENT NEEDS TO HAVE A 50% PROBABILITY THAT A GIVEN STATEMENT 
WILL COME UP.  
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 Encouraging innovation and research and development among Canadian businesses 

Ensuring a fair marketplace for consumers and businesses 
Supporting the commercialization or market success of products and services that are 
researched or developed in Canada 
Encouraging regional economic development. 
Encouraging more investment in the economy and Canadian businesses 
Making government services for business readily accessible on the Internet 
Ensuring that all Canadian communities have high-speed access to the Internet. 
Promoting sustainable development - that is economic growth that does not harm the 
environment. 
Promoting inter-provincial trade 
Invest in growing sectors of the economy  
Help businesses that are in declining economic sectors adjust to the new economy 
 

  
 Q2: S,  

QT How would you rate the performance of the Government of Canada in each of these same 
areas? Please use a similar 7-point scale, where '1' means a very poor job, and '7' a very 
good job. How about...?  
 
INSERT MT 

  
AL 1 - Very Poor Job 

 2 

 3 

 4 

 5 

 6 

 7 - Very Good Job 

 DON'T KNOW 

  
  
 RANDOMIZE Q2 MT 

 
EACH RESPONDENT SHOULD SEE ONLY THE STATEMENTS THEY SAW IN Q1 
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 Encouraging innovation and research and development among Canadian businesses 
Ensuring a fair marketplace for consumers and businesses 
Supporting the commercialization or market success of products and services that are 
researched or developed in Canada 
Encouraging regional economic development. 
Encouraging more investment in the economy and Canadian businesses 
Making government services for business readily accessible on the Internet 
Ensuring that all Canadian communities have high-speed access to the Internet. 
Promoting sustainable development - that is economic growth that does not harm the 
environment. 
Promoting inter-provincial trade 
Invest in growing sectors of the economy  
Help businesses that are in declining economic sectors adjust to the new economy 
 

  
 Q3: S,  

QT In your view, which of the following statements comes closest to your own perception of the 
role that the federal government currently plays in the Canadian economy? Would you say 
that...  
 
READ LIST 

  
AL The Government takes a very involved leadership role in the economy.  

 The Government acts more as a partner working with businesses.  

 The Government's main role is to encourage more innovation in the economy.  

 The Government plays a very small and limited role in the economy 

 SOME OTHER ROLE, specify 

 NO ROLE  

 DON'T KNOW  

  
Q4: S,  

QT And now thinking about the same list, which of the following statements comes closest to 
your own perception of the role that the federal government <BOLD>should<BOLD> play in 
the Canadian economy? Would you say that...  
 
READ LIST 

  
AL The Government should take a very involved leadership role in the economy.  

 The Government should act more as a partner working with businesses.  

 The Government's main role should be to encourage more innovation in the economy.  

 The Government should play a very small and limited role in the economy 

 SOME OTHER ROLE,specify 

 NO ROLE  

 DON'T KNOW  

  
Q5: S,  
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QT Please tell me whether you strongly agree, somewhat agree, somewhat disagree or 
strongly disagree with the following statements.  How about ...? 
 
INSERT MT 

  
AL Strongly agree 

 Somewhat agree 

 Somewhat disagree 

 Strongly disagree 

 DON'T KNOW 

  
  
 RANDOMIZE MT 

 
HALF SAMPLE GETS FIRST OPTION AND HALF GETS SECOND OPTION WITHIN 
EACH IN A AND B 
 
a) Innovations by Canadian businesses are important to sustained economic growth. OR 
    Research and development by Canadian business is important to sustained economic 
growth 
 
b) More innovation will lead to better quality of life OR 
    Research and development in Canada will lead to better quality of life  
 
_FULL SAMPLE FOR REMAINDER 
c) I am concerned about Canada's ability to be a leader in the knowledge-based economy. 
d) It is important that Canada be more technologically advanced than other countries 
e) It is important that Canadian businesses are innovative, and continue to develop new 
products, services and ideas. 
f) Canadian businesses need to do a better job of using and selling the new ideas and 
products that come out of research and development in this country.  
 

 Q6A: S,  
QT Thinking of federal government support for research and development, what economic 

advantages come to mind for Canada? 
 
 
DO NOT READ LIST. RECORD FIRST RESPONSE.  
 

  
AL IMPROVED QUALITY OF LIFE/STANDARD OF LIVING OF CANADIANS 

 REDUCE BRAIN DRAIN/KEEP JOBS IN CANADA 

 INCREASED PRODUCTIVITY OF CANADIAN BUSINESSES 

 INCREASED COMPETITIVENESS OF CANADIAN FIRMS 

 GENERAL ECONOMIC BENEFITS (SPECIFY) 

 JOBS - UNSPECIFIED 

 NONE/ NOTHING 
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 NOT SURE/DON'T KNOW  

 OTHER (SPECIFY)  

 DON'T KNOW 

  
Q6B: S,  

QT What other economic advantages come to mind? 
 
DO NOT READ LIST. RECORD SECOND RESPONSE. MASK RESPONSE FROM Q6A 
UNLESS OTHER OR GENERAL ECONOMIC BENEFITS.  
 

  
AL IMPROVED QUALITY OF LIFE/STANDARD OF LIVING OF CANADIANS 

 REDUCE BRAIN DRAIN/KEEP JOBS IN CANADA 

 INCREASED PRODUCTIVITY OF CANADIAN BUSINESSES 

 INCREASED COMPETITIVENESS OF CANADIAN FIRMS 

 GENERAL ECONOMIC BENEFITS (SPECIFY) 

 NONE/ NOTHING 

 NOT SURE/DON'T KNOW  

 OTHER (SPECIFY)  

 DON'T KNOW 

  
Q6C: S,  

QT What other economic advantages come to mind? 
 
DO NOT READ LIST. RECORD THIRD RESPONSE. MASK RESPONSE FROM Q6A AND 
Q6B UNLESS OTHER OR GENERAL ECONOMIC BENEFITS.  
 

  
AL IMPROVED QUALITY OF LIFE/STANDARD OF LIVING OF CANADIANS 

 REDUCE BRAIN DRAIN/KEEP JOBS IN CANADA 

 INCREASED PRODUCTIVITY OF CANADIAN BUSINESSES 

 INCREASED COMPETITIVENESS OF CANADIAN FIRMS 

 GENERAL ECONOMIC BENEFITS (SPECIFY) 

 NONE/ NOTHING 

 NOT SURE/DON'T KNOW  

 OTHER (SPECIFY)  

 DON'T KNOW 

  
Q7: S,  

QT Turning now to investments in the Canadian economy and businesses, when the 
Government of Canada invests public funds in the economy, what level of importance 
would you place on each of the following to ensure responsible investment? Please use a 
7-point scale, where 1 is not important at all, and 7 is very important. How about...?  
 
INSERT MT 
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AL 1 - Not important at all 

 2 

 3 

 4 

 5 

 6 

 7 - Very important 

  
  
 ROTATE Q7MT 

 
Ensure that decisions on investments are based on recommendations from independent 
experts 
Ensure that there would be clear reporting of investments and anticipated results to 
Canadians 
Ensure that there would be safeguards against political influence on where investments 
would go 
Ensure all regions are treated fairly in terms of how investments are spread out 
Ensure that other groups like local government and businesses support the initiative by 
sharing some of the costs 
Ensure that the investments are repayable 
 

  
 Q8: S,  

QT Please tell me whether you strongly agree, somewhat agree, somewhat disagree or 
strongly disagree with the following statements. How about...? 
 
INSERT MT 

  
AL Strongly agree 

 Somewhat agree 

 Somewhat disagree 

 Strongly disagree 

 DON'T KNOW 
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 RANDOMIZE MT 
 
 
HALF SAMPLE SEES 
Government assistance to business is always wrong, even if the funds are repayable in the 
future.  
Government should provide repayable funding to businesses with new ideas that cannot 
otherwise gain access to capital.  
Government should provide repayable funding to businesses with new ideas and a proven 
track record of success.  
 
HALF SAMPLE SEES 
 
Government assistance to business is always wrong.  
Government should provide funding to businesses with new ideas that cannot otherwise 
gain access to capital.  
Government should provide funding to businesses with new ideas and a proven track 
record of success.  
 

  
   
 I'd like to turn to issues related to science and technology, often referred to as S&T. 
  

 Q9: S,  
QT There are a number of initiatives targeting Canadian businesses that the Government of 

Canada could take or is already taking to support businesses that undertake S&T activities. 
Please tell me how valuable you think the following would be to Canada. To do this, use a 
7-point scale, where '1' means not valuable at all, and '7' means very valuable. How 
about...?  
 
INSERT MT 

  
AL 1 - Not valuable at all 

 2 

 3 

 4 

 5 

 6 

 7 - Very valuable 
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 HALF SAMPLE SEES: 
 
Government encouraging businesses to work with Canadian universities and colleges for 
the development of technology. 
 
OTHER HALF SEES: 
 
Government supporting the development of science and technology skills in businesses, 
colleges and universities.  
 

  
 Q10: S,  

QT Please tell me how important you feel each of the following industries are to ensuring that 
Canada's economy is healthy in the future. For each, please tell me if you feel it is very 
important that Canada succeeds in this sector, important, not all that important, or not 
important at all. How about...?  
 
INSERT MT 
ROTATE MT 

  
AL Very Important  

 Important  

 Not all that important 

 Not important at all 

 DON'T KNOW/REFUSED 

  
  
 The Automotive industry  

The Aerospace industry 
The Information Communications Technology (ICT) or Telecommunications industry  
The Biotechnology industry 
The Natural Resources sector 
The Environmental Technologies industry  
 

  
 Q11: S,  

QT Turning now to telecommunications, please tell me whether you are very satisfied, satisfied, 
dissatisfied or very dissatisfied with the following aspects of telecommunications services in 
Canada today. How about...?  
 
INSERT MT 

  
AL Very satisfied  

 Satisfied 

 Dissatisfied 

 Very dissatisfied 

 DON'T KNOW/REFUSED 
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 ROTATE MT 

 
A high degree of technology, product and service innovation. 
Strong Canadian owned telecommunications companies.  
Access in rural areas to the telecom services that people need. 
Canadian-based research and development on new telecom technologies. 
A telecommunications system that helps our economy compete with the rest of the world. 
 

  
   
 PROGRAMMER: ROTATE SELECTIONS FOR Q12 AND Q13 AND Q14 

 
Q12 QT SHOULD APPEAR FIRST, THEN QT FOR Q13 

  
 Q12: S,  

QT The Government of Canada can choose different approaches to meet its goals. I will 
present two situations to you, each one involving two different approaches. Please tell me 
which approach you would prefer: 
 
 

  
AL Government should have detailed rules that spell out what services telecommunications 

companies can and can't offer and the prices they can charge  

 Government should provide general rules and rely on oversight and competition in the 
marketplace to produce the best mix of services and pricing. 

 DON'T KNOW/REFUSED 

  
Q13: S,  

QT What about for the following two situations...? 
 
READ LIST 
 
 

  
AL Whenever a company wants to introduce a new telecommunications service into the 

marketplace it should be approved by, and have its price set by, government before it can 
be offered to customers 

 Telecommunications services should be offered to customers without prior government 
approval, as long as government has the ability to oversee the market and intervene to 
make changes when necessary. 

 DON'T KNOW/REFUSED 

  
Q14: S,  

QT What about for the following two situations... 
 
READ LIST 
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AL Government should encourage foreign investment and ownership in Canada's 

telecommunications sector to stimulate more competition, more innovation and the 
introduction of new technologies  

 Government should maintain the current foreign investment and ownership limits in the 
telecommunications sector to ensure that Canada retains control of this sector and that 
major  corporate decisions about telecommunications continue to be made in Canada 

 DON'T KNOW/REFUSED 

  
  
 I have a few last questions for statistical purposes. Please remember that your responses 

to these and other questions will be kept confidential. 
  

 Q15: Q, RANGE  1900 .. 1990    DEF 1990, 
QT In what year were you born [Record year] 

  
 Q16: S,  

QT What is the highest level of formal education that you have completed? Please stop me 
when I reach your category  
 
[READ LIST] 

  
AL Grade 8 or less 

 Some high school 

 Complete high school   

 Technical, vocational post-secondary   

 Some university   

 Complete university degree   

 Post graduate degree 

 REFUSED 

  
Q17: S,  

QT For statistical purposes only, what is the total household income before taxes, that is, the 
total income of all members in this household? Would it be $50,000 or more, or would it be 
less than $50,000 per year? 

  
AL $50,000 or over 

 Under $50,000 

 Don't know 

 Refused 

  
  
 ASK Q18 IF OVER $50000 

 
ASK Q19 IF UNDER $50000 

  
 Q18: S,  
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QT Would it be...? 
 
READ LIST 

  
AL $50,000 to $74,999 

 $75,000 to $99,999 

 More than $100,000 

 DON'T KNOW 

 REFUSED 

  
Q19: S,  

QT Would it be...? 
  

AL $25,000 to $49,999 

 Less than $25,000 

 DON'T KNOW 

 REFUSED 

  
Q20: S,  

QT Do you have access to the Internet?  
  

AL YES 

 NO 

 DON'T KNOW/REFUSED 

  
Q21: Q, RANGE  0 .. 1    DEF 1, 

QT What are the first three digits of your postal code?  
  
   
 That is all my questions. Thank you very much for taking the time to complete this survey. 
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8-2 French Questionnaire 
 

 Bonjour, mon nom est ________ et je vous appelle de TNS Canadian Facts, une firme de 
sondage d’opinion publique. Nous avons été mandatés par Industrie Canada, un ministère du 
gouvernement du Canada, pour mener un sondage visant à connaître l’opinion des Canadiennes 
et des Canadiens sur des questions économiques. Je tiens à vous assurer que nous ne vendons 
rien - il s'agit simplement d'un sondage qui vous prendra environ 15 minutes à remplir et vos 
réponses resteront strictement confidentielles.  Ce sondage est enregistré auprès du système 
national d'enregistrement des sondages. 
 
Puis-je parler au membre de votre foyer qui est âgé de plus de 18 ans et qui sera le prochain à 
célébrer son anniversaire?  
NOTE À L'INTERVIEWEUR : SI UN RÉPONDANT A DES QUESTIONS AU SUJET DE LA 
VALIDITÉ DU SONDAGE, ILS PEUVENT COMMUNIQUER AVEC LINE PATRY AU 613-948-
1549 
 
USE STANDARD CALL OUTCOMES 

  
 Q1: S,  

QT Le gouvernement du Canada a identifié un certain nombre de priorités possibles visant à appuyer 
les entreprises et à stimuler la croissance économique au Canada. J’aimerais maintenant savoir 
quelle priorité le gouvernement devrait accorder à chacun des domaines suivants. Veuillez utiliser 
une échelle de sept points, où « 1 » signifie la plus faible priorité et « 7 », la plus haute priorité. 
Qu’en est-il du domaine suivant? (INSÉREZ MT) 

  
AL 1 - La plus faible priorité 

 2 
 3 
 4 
 5 
 6 
 7 - La plus haute priorité 
 NE SAIT PAS 
  
 RANDOMIZE Q1 MT 

 
Q1MT - NOT ALL RESPONDENTS SHOULD SEE ALL STATEMENTS. EACH RESPONDENT 
NEEDS TO HAVE A 50% PROBABILITY THAT A GIVEN STATEMENT WILL COME UP. 
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  Encourager l’innovation ainsi que la recherche et le développement au sein des entreprises 
canadiennes 
Assurer un marché juste pour les consommateurs et les entreprises 
Soutenir la commercialisation ou le succès commercial de produits et services ayant fait l'objet de 
recherche ou de développement au Canada 
Stimuler le développement économique régional 
Encourager davantage l’investissement au Canada et dans les entreprises canadiennes 
Faire en sorte que les services gouvernementaux offerts aux entreprises soient facilement 
accessibles sur Internet 
Faire en sorte que toutes les communautés du Canada aient accès à un service Internet à haute 
vitesse 
Promouvoir le développement durable – c’est-à-dire une croissance économique qui ne nuit pas 
à l’environnement 
Promouvoir le commerce interprovincial 
Investir dans les secteurs de l'économie qui sont en croissance 
Aider les entreprises des secteurs en déclin à s’ajuster à la nouvelle économie 

  
 Q2: S,  

QT Comment évalueriez-vous la performance du gouvernement du Canada dans ces mêmes 
domaines? Veuillez utiliser une échelle semblable de sept points, où « 1 » signifie une très 
mauvaise performance et « 7 », une très bonne performance. Qu’en est-il du domaine suivant? 
(INSÉREZ MT) 

  
AL 1 - Une très mauvaise performance 

 2 
 3 
 4 
 5 
 6 
 7 - Une très bonne performance 
 NE SAIT PAS 
  
 RANDOMIZE Q2 MT 

 
EACH RESPONDENT SHOULD SEE ONLY THE STATEMENTS THEY SAW IN Q1 
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  Encourager l’innovation ainsi que la recherche et le développement au sein des entreprises 
canadiennes 
Assurer un marché juste pour les consommateurs et les entreprises 
Soutenir la commercialisation ou le succès commercial de produits et services ayant fait l'objet de 
recherche ou de développement au Canada 
Stimuler le développement économique régional 
Encourager davantage l’investissement au Canada et dans les entreprises canadiennes 
Faire en sorte que les services gouvernementaux offerts aux entreprises soient facilement 
accessibles sur Internet 
Faire en sorte que toutes les communautés du Canada aient accès à un service Internet à haute 
vitesse 
Promouvoir le développement durable – c’est-à-dire une croissance économique qui ne nuit pas 
à l’environnement 
Promouvoir le commerce interprovincial 
Investir dans les secteurs de l'économie qui sont en croissance 
Aider les entreprises des secteurs en déclin à s’ajuster à la nouvelle économie 

  
 Q3: S,  

QT À votre avis, lequel des énoncés suivants correspond le mieux à votre perception du rôle actuel 
du gouvernement fédéral dans l'économie canadienne? Diriez-vous qu’ en ce moment...? 
 
LISEZ LA LISTE 

  
AL Le gouvernement joue un rôle de leadership de premier plan dans l’économie.  

 Le gouvernement agit davantage comme partenaire des entreprises.  
 Le rôle principal du gouvernement est d’encourager l’innovation dans l’économie.  
 Le gouvernement joue un très petit rôle dans l’économie. 
 UN AUTRE RÔLE (Précisez) 
 AUCUN RÔLE 
 NE SAIT PAS 
  

Q4: S,  
QT Et maintenant, en pensant à cette même liste, lequel des énoncés suivants correspond le mieux 

à votre perception du rôle que le gouvernement fédéral devrait jouer dans l'économie 
canadienne? Diriez-vous que...? 
 
LISEZ LA LISTE 

  
AL Le gouvernement devrait joue un rôle de leader qui participe activement à 

l'économie 
 Le gouvernement devrait agir plus comme un partenaire travaillant auprès des 

entreprises 
 Le rôle principal du gouvernement devrait être d'encourager davantage l'innovation 

dans l'économie 
 Le gouvernement devrait jouer un rôle très secondaire et limité dans l'économie 
 UN AUTRE RÔLE, précisez 
 AUCUN RÔLE 
 NE SAIT PAS 
  

Q5: S,  
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QT Veuillez me dire si vous êtes fortement d’accord, plutôt d’accord, plutôt en désaccord ou 
fortement en désaccord avec les énoncés suivants. Pour ce qui est de l’énoncé...? 
 
INSERT MT 

  
AL Fortement d'accord 

 Plutôt d’accord 
 Plutôt en désaccord 
 Fortement en désaccord 
 NE SAIT PAS 
  
 RANDOMIZE MT 

 
HALF SAMPLE GETS FIRST OPTION AND HALF GETS SECOND OPTION WITHIN EACH IN A 
AND B 
 
a) Les innovations faites par les entreprises canadiennes sont importantes pour soutenir la 
croissance économique. OU     
La recherche et le développement fait par les entreprises canadiennes sont importants pour 
soutenir la croissance économique. 
 
b) La qualité de vie s’améliorera s’il y a davantage d’innovation OU 
    La recherche et le développement au Canada résulteront en une meilleure qualité de vie. 
 
_FULL SAMPLE FOR REMAINDER 
c) J’ai des réserves quant à la capacité du Canada d’être un chef de file dans une économie axée 
sur le savoir. 
d) Il est important que le Canada demeure aussi avancé que d’autres pays sur le plan 
technologique. 
e) Il est important que les entreprises canadiennes innovent et continuent de mettre au point de 
nouveaux produits et services et  trouver de nouvelles idées. 
f) Les entreprises canadiennes doivent s’améliorer quant à l’utilisation et la vente de nouvelles 
idées et de produits qui proviennent de la recherche et du développement dans ce pays. 

  
   
 DISPLAY REMOVED 

 Q6A: S,  
QT En pensant au soutien qu’offre le gouvernement fédéral pour la recherche et le développement, 

quels sont les avantages économiques qui vous viennent à l’esprit pour le Canada? 
 
NE PAS LIRE LA LISTE. INSCRIRE LA PREMIÈRE RÉPONSE. SONDER POUR OBTENIR 
TROIS RÉPONSES) 

  
AL AMÉLIORER LA QUALITÉ DE VIE/LE NIVEAU DE VIE DES CANADIENNES ET 

DES CANADIENS 
 RÉDUIRE L’EXODE DES CERVEAUX/CONSERVER LES EMPLOIS AU CANADA 
 ACCROÎTRE LA PRODUCTIVITÉ DES ENTREPRISES CANADIENNES 
 ACCROÎTRE LA COMPÉTITIVITÉ DES ENTREPRISES CANADIENNES 
 AVANTAGES ÉCONOMIQUES EN GÉNÉRAL (PRÉCISER) 
 AUCUN/RIEN 
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 INCERTAIN(E)/NE SAIT PAS 
 AUTRE (PRÉCISER) 
 NE SAIT PAS 
  
  

Q6B :S Quels sont les autres avantages économiques qui vous viennent à l’esprit? 
 
DO NOT READ LIST. RECORD SECOND RESPONSE. MASK RESPONSE FROM 

Q6A UNLESS OTHER OR GENERAL ECONOMIC BENEFITS. 
AL IMPROVED QUALITY OF LIFE/STANDARD OF LIVING OF CANADIANS 

 REDUCE BRAIN DRAIN/KEEP JOBS IN CANADA 
 INCREASED PRODUCTIVITY OF CANADIAN BUSINESSES 
 INCREASED COMPETITIVENESS OF CANADIAN FIRMS 
 GENERAL ECONOMIC BENEFITS (SPECIFY) 
 NONE/ NOTHING 
 NOT SURE/DON'T KNOW  
 OTHER (SPECIFY)  
 DON'T KNOW 
  

Q6C: S,  
QT Quels sont les autres avantages économiques qui vous viennent à l’esprit? 

 
DO NOT READ LIST. RECORD THIRD RESPONSE. MASK RESPONSE FROM Q6A 
AND Q6B UNLESS OTHER OR GENERAL ECONOMIC BENEFITS.  

 
  

AL IMPROVED QUALITY OF LIFE/STANDARD OF LIVING OF CANADIANS 
 REDUCE BRAIN DRAIN/KEEP JOBS IN CANADA 
 INCREASED PRODUCTIVITY OF CANADIAN BUSINESSES 
 INCREASED COMPETITIVENESS OF CANADIAN FIRMS 
 GENERAL ECONOMIC BENEFITS (SPECIFY) 
 NONE/ NOTHING 
 NOT SURE/DON'T KNOW  
 OTHER (SPECIFY)  
 DON'T KNOW 
  
  
  
  
  
  

Q7: S,  
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QT En ce qui concerne maintenant l'investissement dans l'économie et les entreprises canadiennes, 
lorsque le gouvernement du Canada investit des fonds publics dans l'économie, quelle 
importance devrait-il accorder selon vous à chaque aspect suivant afin d'investir de façon 
responsable? Veuillez répondre selon une échelle de 7 points où 1 signifie que cela n'est pas du 
tout important et 7, que cela est très important. Qu'en est-il de. . .?  
 
INSERT MT 

  
AL 1 - Pas du tout important 

 2 
 3 
 4 
 5 
 6 
 7 - Très important 
  
 ROTATE Q7MT 

 
Faire en sorte que les décisions d’investissements soient fondées sur des recommandations de 
spécialistes indépendants 
Faire en sorte qu’il y ait un système de rapport détaillé pour informer les Canadiennes et les 
Canadiens des investissements réalisés et des résultats escomptés 
Faire en sorte que l’attribution des investissements ne soit soumise à aucune influence politique 
Faire en sorte que les investissements soient distribués équitablement à toutes les régions 
Faire en sorte que d’autres groupes, comme les gouvernements municipaux et les entreprises 
locales, appuient le projet en assumant une partie des coûts 
Faire en sorte que les investissements soient remboursables 

  
 Q8: S,  

QT Veuillez me dire si vous êtes fortement d’accord, plutôt d’accord, plutôt en désaccord ou 
fortement en désaccord avec les énoncés suivants. Pour ce qui est de l’énoncé…? 
 
INSERT MT 

  
AL Fortement d'accord 

 Plutôt d’accord 
 Plutôt en désaccord 
 Fortement en désaccord 
 NE SAIT PAS 
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 RANDOMIZE MT 
 
 
HALF SAMPLE SEES 
L’aide gouvernementale aux entreprises n’est jamais bonne, même si les fonds sont 
remboursables dans l’avenir.  
Le gouvernement devrait offrir du financement remboursable aux entreprises qui ont de nouvelles 
idées et qui ne peuvent obtenir du capital autrement.  
Le gouvernement devrait offrir du financement remboursable aux entreprises qui ont de nouvelles 
idées et qui ont déjà connu du succès. 
 
HALF SAMPLE SEES 
 
L’aide gouvernementale aux entreprises n’est jamais bonne. 
Le gouvernement devrait offrir du financement aux entreprises qui ont de nouvelles idées et qui 
ne peuvent obtenir du capital autrement.  
Le gouvernement devrait offrir du financement aux entreprises qui ont de nouvelles idées et qui 
ont déjà connu du succès. 

  
  J’aimerais maintenant parler des problèmes liés aux sciences et à la technologie communément 

appelé S et T. 
  

 Q9: S,  
QT Le gouvernement du Canada prend certaines mesures, ou pourrait prendre certaines mesures, 

pour aider les entreprises canadiennes dans leurs activités relatives aux sciences et à la 
technologie. Veuillez me dire à quel point chacune de ces mesures serait utile pour le Canada, et 
ce, à l’aide d’une échelle de 1 à 7, où « 1 » signifie que la mesure en question ne serait d’aucune 
utilité et « 7 », qu’elle serait très utile.  Que pensez-vous de la mesure suivante… (LIRE LA LISTE  
ET FAIRE UNE ROTATION)* 
 
INSERT MT 

  
AL 1 - Pas du tout importante 

 2 
 3 
 4 
 5 
 6 
 7 - Très importante 
  
 HALF SAMPLE SEES: 

 
Le gouvernement encourage les entreprises à travailler avec les universités et collèges 
canadiens pour le développement des technologies. 
 
OTHER HALF SEES: 
 
Le gouvernement appuie le développement des compétences dans le domaine des sciences et 
de la technologie au sein des entreprises, des collèges et universités. 

  
 Q10: S,  
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QT Veuillez me dire dans quelle mesure vous croyez que les industries suivantes contribueront dans 
l’avenir à la santé économique du Canada. Pour chacune d’entre elles, veuillez me dire si vous 
croyez qu’il est très important que le Canada réussisse dans cette industrie, s’il est important qu’il 
réussisse, pas très  important qu’il réussisse ou pas du tout important qu’il réussisse. Qu’en est-
il…  (LIRE ET FAIRE UNE ROTATION) 
 
INSERT MT 

  
AL Très important 

 Important 
 Pas très important 
 Pas du tout important 
 NE SAIT PAS/REFUSE 
  
 De l'industrie automobile 

De l'industrie aérospatiale 
Des technologies de l'information et des communications (TIC) ou de l'industrie des 
télécommunications 
De l'industrie des biotechnologies 
Du secteur des ressources naturelles 
De l'industrie des technologies environnementales 

  
 Q11: S,  

QT Parlons maintenant des télécommunications.  
 
Veuillez me dire si vous êtes très satisfait(e), satisfait(e), insatisfait(e) ou très insatisfait(e) des 
aspects suivants des services de télécommunication au Canada aujourd’hui.   
 
INSERT MT 

  
AL Très satisfait(e) 

 Satisfait(e) 
 Insatisfait(e) 
 Très insatisfait(e) 
 NE SAIT PAS/REFUSE 
  
 ROTATE MT 

 
Un niveau élevé d'innovations en matière de technologie, de produits et de services. 
 
La force des entreprises de télécommunication appartenant à des intérêts canadiens. 
 
L'accès pour les personnes habitant en région rurale aux services de télécommunication. 
 
La recherche et le développement de nouvelles technologies de télécommunication au Canada. 
Un système de télécommunication qui nous permette d'être concurrentiel sur le marché 
international. 
 

  
  PROGRAMMER: ROTATE choices for Qs12, 13 and 14 

 
Q12 QT SHOULD APPEAR FIRST, THEN QT FOR Q13 
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 Q12: S, PROGRAMMER, CONFIRM AL ROTATES 

QT Le gouvernement du Canada peut réaliser ses objectifs de différentes façons. Je vous 
présenterai deux situations comportant chacune deux approches différentes. Veuillez me dire 
laquelle des approches proposées vous préférez : 

  
AL Le gouvernement devrait établir une liste des services que les entreprises de 

télécommunication sont autorisées ou non à offrir ainsi que leurs tarifs 
 Le gouvernement devrait édicter des règles générales et devrait se fier au 

mécanisme de surveillance en place dans le marché et à la concurrence pour 
déterminer les meilleures gammes de produits et de prix 

 NE SAIT PAS/REFUSE 
  

Q13: S,  
QT Qu'en est-il des deux situations suivantes...? 

 
LISEZ LA LISTE 
PROGRAMMER, CONFIRM AL ROTATES 

  
AL Le gouvernement devrait autoriser tout nouveau service de télécommunication et en 

déterminer le prix avant qu'une entreprise puisse le commercialiser 
 Les entreprises devraient pouvoir commercialiser les services de télécommunication 

sans autorisation préalable du gouvernement, pourvu que le gouvernement ait 
la possibilité de surveiller le marché et d'intervenir au besoin 

 NE SAIT PAS/REFUSE 
  

Q14: S,  
QT Qu'en est-il des deux situations suivantes...? 

 
LISEZ LA LISTE 
PROGRAMMER, CONFIRM AL ROTATES 

  
AL Le gouvernement devrait encourager les investissements étrangers et la propriété 

étrangère dans le secteur des télécommunications au Canada pour stimuler 
davantage la concurrence, l'innovation et l'introduction de nouvelles 
technologies 

 Le gouvernement devrait maintenir les restrictions actuelles sur les investissements 
étrangers et sur la propriété étrangère dans le secteur des télécommunications 
permettant ainsi au Canada de demeurer en contrôle de ce secteur et de 
s'assurer que la prise de décisions importantes sur les télécommunications au 
sein des entreprises continue de se faire au Canada 

 NE SAIT PAS/REFUSE 
  
 Il ne me reste que quelques questions qui serviront à des fins statistiques. Je tiens à vous 

rappeler que vos réponses à ces questions et aux questions précédentes seront tenues 
confidentielles. 

  
 Q15: Q, RANGE  1900 .. 1990    DEF 1990, 

QT En quelle année êtes-vous né(e)? [Inscrire l’année] 
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 Q16: S,  
QT Quel est le plus haut niveau de scolarité que vous avez complété? Veuillez m’arrêter lorsque je 

mentionnerai votre catégorie.  
[LIRE LA LISTE] 

  
AL Huitième année ou moins 

 Études secondaires en partie 
 Diplôme d’études secondaires (ou CEGEP) 
 Diplôme d’études postsecondaires techniques ou professionnelles 
 Études universitaires en partie 
 Diplôme d’études universitaires de premier cycle 
 Diplôme d’études universitaires de deuxième ou de troisième cycle 
 REFUSE 
  

Q17: S,  
QT À des fins statistiques uniquement, quel est le revenu annuel total de votre foyer avant impôts, 

c'est-à-dire le revenu total de tous les membres de votre foyer? Est-il de 50 000 $ ou plus, ou de 
moins de 50 000 $ par année? 

  
AL 50 000 $ ou plus 

 Moins de 50 000 $ 
 Ne sait pas 
 Refuse 
  
 ASK Q18 IF OVER $50000 

 
ASK Q19 IF UNDER $50000 

  
 Q18: S,  

QT Est-il de...? 
 
LISEZ LA LISTE 

  
AL 50 000 $ à  74 999 $ 

 75 000 $ à 99 999 $ 
 Plus de 100 000 $ 
 NE SAIT PAS 
 REFUSE 
  

Q19: S,  
QT Est-il de...? 

  
AL 25 000 $ à 49 999 $ 

 Moins de 25 000  $ 
 NE SAIT PAS 
 REFUSE 
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Q20: S,  

QT Avez-vous accès à Internet? 
  

AL OUI 
 NON 
 NE SAIT PAS/REFUSE 
  

Q21: Q, RANGE  0 .. 1    DEF 1, 
QT Quels sont les trois premiers caractères de votre code postal? 

  
  Cela met fin à mes questions.  Je vous remercie beaucoup d'avoir pris le temps de répondre à ce 

sondage. 
 


