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NOTICE TO READER

This document is the property of Orbit Canada Inc. (“Orbit”). This document describes the
business and the technology of Orbit and is being provided to you for the purposes of supporting
Orbit’s applications for the 2500 MHz Multipoint Communications Systems (“MCS”) as per the
Spectrum Management and Telecommunications. Policy document dated June 1999. By
accepting delivery of this document, the recipient agrees to keep its contents confidential, except
insofar as disclosure is required to assess the applications. Finally, in accepting delivery of this
document, the reader agrees not to disassemble or rearrange this document in any manner in
order to present only a portion of the plan.
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OVERVIEW

Orbit Canada Inc. (“Orbit”) has designed and built the world’s first and only digital wireless high-
speed Internet system capable of delivering MPEG1 and MPEG2 digital interactive multimedia,
Voice over Internet (“VolP”) and video conferencing utilizing microwave frequencies and
terrestrial services. Broadcasting from the First Canadian Place facility in Toronto using a
frequency in partnership with PowerTel Broadband Services Inc., Orbit’s first end-user market is
comprised of the educational and healthcare institutions, government agencies and businesses
located within a radius of 55 to 80 kilometres of the broadcast head-end. Orbit intends to expand
its coverage area immediately upon approval from Industry Canada to offer services in Ontario,
Saskatchewan, Alberta, British Columbia and Eastern Ontario and Outaouais.

The phenomenal growth of the Internet (4% per day world wide) and the continual demand for
greater bandwidth for interactive multimedia, audio and other services (i.e. voice services and
access to the Multicast feature of the Internet) will ensure the Company’s success as it markets
its unique wireless delivery system.

The Company’s long-term business strategy is to maintain a leadership position through superior
partnerships with organizations such as 3Com Canada Inc. (“3Com”), a US$6 billion, world
leading manufacturer of telecommunications, computing, broadcast and Internet equipment.
Orbit commits to ensuring the continual delivery of innovative, advanced services based on
technologies that are scalable, standards-based and open.

To deliver Orbit’s high-speed services, the Company utilizes microwave frequencies for both one-
way and two-way delivery as well as terrestrial leased lines for dial-up V.90 services and greater.
With its digital network, Orbit is able to deliver files via the Internet economically at heretofore
unseen speeds allowing, for example, the viewing of interactive multimedia , on subscribers’
computers. This is a unique service that, in effect, eliminates the phenomenon known as the
WWW aka the “World Wide Wait” and allows fiscally inhibited organizations such as schools and
hospitals to enjoy the benefits of Internet-based resources. Orbit and 3Com are positioned and
are committed to delivering these services immediately upon receiving a license from Industry
Canada.

Certain of Orbit's executives activated this unique technology in January 1996 operating under an
Industry Canada experimental license broadcasting from the CN Tower to the Scarborough and
North York Boards of Education as well as other educational and healthcare institutions. These
individuals activated a beta test centre broadcasting from Grand Island, New York using spectrum
acquired from CAIl Wireless Systems Inc. of Arlington, Virginia for the sole purpose of conducting
a wireless research and development program. To date, in excess of $5 million has been spent
to develop Orbit’s advanced technologies in co-operation with some of the most advanced
software and hardware manufacturers in North America. These include companies such as
3Com, AT&T Canada, ITS Electronics Inc., Lucent, Decathlon, Silicon Graphics, Sun
Microsystems, 3Com, Optivision and Hybrid Networks.
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The technology and system architecture allows educational institutions and businesses to
dramatically improve the efficiency of their Internet access systems (LAN’s, WAN'’s or individual
Personal Computers). At the same time, this architecture (as it was designed) allows Orbit to
quickly replicate and operate very low cost broadcast head-end systems.

Orbit’s wireless services provides the infrastructure required to implement a wide range of
applications such as distance learning and training Internet-based e-commerce, telemedicine,
and interactive multi-media communications.

In brief, Orbit’s services include the delivery of:

= Large and graphic intensive World Wide Web pages and large electronic-mail files to be
downloaded in seconds.

= Interactive Multimedia streaming.
= MPEG1 and MPEG?2 interactive multimedia programming via the Internet.
= Interactive services (audio and multimedia ) for distance learning and other applications.

= Interactive multimedia and educational content stored in a unique, digitally compressed
format designed for real-time viewing on subscribers’ computers and other interactive
multimedia distribution systems.

= A secure broadcast system, utilizing Key Exchange, Encryption, Decryption protecting Orbit’s
subscriber’s , addressing the over the air privacy concerns.

= High quality voice-over-Internet (“Voice Over IP").
=  Two-way high-speed wireless communications.
= The only ISP offering a full range of connectivity speeds from V.90 to 10Mbps.

= Unique wireless services in total compliance with Industry Canada and the United States
Federal Communications Commission.

Orbit also has the ability to provide high quality e-mail services and host web pages. In
September 1999, Orbit commenced delivery of its services in the Greater Toronto Area to
schools, hospitals and commercial subscribers.

Orbit has researched and developed proven technology and has unsurpassed experience, and
the entrepreneurial drive to succeed. As a result, Orbit expects that all stakeholders will enjoy the
benefit of a favourable licensing decision.

By licensing Orbit, Industry Canada will demonstrate its commitment to fostering
competition on the Information Highway. Orbit is an innovative, entrepreneurial
organization. Orbit has developed an exciting plan for the use of the 2500 Mhz spectrum
for the enhancement of learning and welcomes the opportunity to implement it. Itis
Orbit’s mission to develop new broadband products and services, provide consumer
choice and contribute to job creation and economic growth.
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EXECUTIVE SUMMARY

Orbit Canada Inc. (“Orbit” or “the Company”), a wholly owned Canadian corporation incorporated
in the Province of Ontario, was incorporated in 1999 for the sole purpose of implementing high
speed digital wireless services in Canada using the Multipoint Communications Systems (“MCS”)
band. Orbit has completed the building of a high-speed digital wireless system to serve the
Greater Toronto Area and neighbouring communities. Orbit is currently building on this strong
base of operations and enjoying a successful business roll-out. Success in its applications to
Industry Canada for additional frequencies will allow the Company, with the financial, technical
and marketing support of 3Com Canada Inc. (“3Com”) to immediately commence the expansion
of its coverage areas. With the license, Orbit will provide advanced services to educational,
healthcare and commercial customers with robust services resulting from its four years and $5
million of research dedicated to this technology. Having worked with the top software and
hardware manufacturers in the world, Orbit’s experience in this field is unsurpassed.

Board of Directors and Management

Orbit's Board of Directors is comprised of experienced financial, legal, marketing and
telecommunications professionals. Orbit’s current management have more than 75 combined
years of experience in the design, deployment and marketing of digital microwave technologies
and telecommunications networks.

Markets and Services

Initially, Orbit will concentrate on providing services to the educational, healthcare, commercial,
residential and governmental organizations. Orbit’s applications are for additional radio
frequency spectrum from Industry Canada in order to provide voice, interactive multimedia and
high-speed data services for Ontario, Saskatchewan, Alberta, and British Columbia. These
provinces are comprised of a population of approximately 20 million, two thirds of the country’s
schools, healthcare institutions, and its fastest growing economic regions.

It is projected by Omnia Communications Inc. that the penetration of on-line subscribers
to the Internet in Canada will reach 36.5% by the end of 1999 and is projected to rise to
73.6% by 2004. In terms of services, Orbit is offering high-speed Internet services and access to
the multi-cast features of the Internet, which are specifically targeted for the education and
healthcare markets (although they are also in demand by commercial and consumer markets).
Upon acquiring additional frequencies through the application process, Orbit will offer such
services as the delivery of:

= Large and graphic intensive World Wide Web pages and large electronic-mail files to be
downloaded in seconds.

= . Interactive Multimedia streaming.

= Storage and transmission of MPEG1 and MPEG?2 interactive multimedia programming via
the Internet.

= Interactive services (audio and multimedia ) for distance learning and other applications.
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= Interactive multimedia and educational content stored in a unique, digitally compressed
format designed for real-time viewing on subscribers’ computers.

=  High quality voice-over-Internet (“Voice Over IP").

=  Two-way high-speed wireless communications.

= A full range of connectivity speeds from V.90 to 10Mbps.
= E-mail services.

= Web page hosting.

Technology

Orbit currently utilizes 64 Quadrature Amplitude Modulation (“QAM”) digital wireless technology
and will be migrating to 128 and 256 QAM technology early in 2000, to maximize the potential of
the 16 broadcast frequencies. Orbit also uses V.90 dial-up digital technology, 100 Base-T
Ethernet, and MPEG1 and MPEG?2 digital technology to deliver its services. Orbit is the first
company in the world to utilize these combined technologies for the wireless delivery of digitally
encoded compressed interactive multimedia from the Internet. This allows high quality video
conferencing for schools and businesses. As Orbit operates in a wireless environment, it has
significant capital cost advantages over satellite and terrestrial technologies including fibre optics.

The transmission head-end equipment costs for a typical metropolitan area is approximately
$1,250,000 including hardware and software. These head-ends are modular and scalable in
design and can be expanded as market share increases. The head-end for a smaller market (i.e.
a rural area) costs approximately $750,000. Orbit’'s hardware technology is supplied by the
following suppliers:

= 3Com, which provides Internet routers and servers and network design and support;
= Silicon Graphics, which is providing video servers and related technologies;

= Optivision , a world leader in MPEG2 technology and video compression for long-distance
learning;

= Hybrid Networks, which provides wireless Internet equipment;

= Decathlon Systems, which supplies video compression technology for interactive
conferencing;

= ITS Electronics, suppliers of digital transmitters and repeaters.

Orbit has been working with AT&T Canada and Teleias Inc. (a Systems Integrator established by
one of the founders of Uunet Canada) to build one of the most advanced high-speed Internet
networks available in North America today. AT&T is supplying Orbit with sophisticated Internet
hardware, support and management, and a Virtual Point of Presence (“VPOP”) service to provide
connectivity to the Internet and to communicate data requests from subscribers to Orbit’s head-
end. AT&T’s VPOP service is currently available in British Columbia, Alberta, Ontario (and will be
available in Saskatchewan in early 2000). Orbit provides one and two-way data transmission
service to customers that have wireless equipment connected to their LAN’s, WAN’s or Personal
Computers through a unique data processing network design that allows V.90 dial-up services at
speeds twice as fast as currently available in Canada today.
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Competition

From a competitive perspective, Orbit’'s system is considerably less capital intensive than
traditional terrestrial systems, as it does not require an extensive network of land-based cable
and head-end equipment. Simply put, there is no expensive electronic equipment between
Orbit’s wireless head-end and the consumer. In comparison to LMDS, DTH and other wireless
providers, Orbit’s capital and operational expenses are significantly lower. Finally, wireless
systems (and Orbit's system in particular, due to the robustness of its radio spectrum allocation)
have historically fewer service problems than terrestrial systems and are not adversely impacted
by inclement weather (unlike wireline services that are susceptible to outages due to severe
weather conditions).

Regulatory Environment

Orbit operates in compliance with North American radio transmission rules and regulations under
the terms and conditions of an agreement signed in December 1997 by Industry Canada and the
American Federal Communications Commission (“FCC”). Orbit commenced broadcasting from
First Canadian Place, serving the GTA in September 1999. Orbit operates in compliance with
Industry Canada and FCC broadcast regulations. Orbit has a working relationship with MCI
Worldcom/CAl Wireless Systems Inc. the holder of licensed spectrum in areas bordering Canada.
This relationship will reduce significantly potential conflict on the issue of cross-border microwave
radio interference. In addition, orbit has successfully conducted frequency co-ordination testing
with local Canadian broadcasters and commits to conducting similar tests in a licensed areas.
Further, Orbit’s Toronto broadcast site is operating in compliance with Health Canada’s Safety
Code 6 standard for wireless broadcasters, and Orbit will build and maintain each of its new sites
in compliance with the Safety Code. Finally, Orbit acknowledges that there will be Conditions of
License as described in Industry Canada’s Policy and Procedures documentation relating to the
licensing of the 2500 Mhz band.

Marketing Plan

As a result of its sophisticated technologies and lower infrastructure costs, Orbit is able to
competitively price its services to its subscribers. Orbit’s primary markets are the educational and
healthcare communities in its licensed areas. Orbit will also market its services to commercial
enterprises and residential consumers in its broadcast coverage areas to support and subsidize
discounts to the institutional sector.

To reach the education and healthcare markets, Orbit will market its services in conjunction with
such organizations as 3Com. This guarantees that Orbit have an immediate presence in all its
service coverage areas with trained and professional marketing representation as well as
installation, training, and service. In addition, as Orbit will be hosting educational material on
behalf of various publishers, these organizations will be promoting Orbit’s services as an
economical and easy means of distributing material. Orbit will be conducting seminars during
each year as well as conducting various programs to encourage the creative use of its broadband
services.
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To reach commercial subscribers, Orbit will distribute its services through various
telecommunications and computer service organizations interested in offering bundled
communications services. A number of such organizations have already signed agreements to
market Orbit’s services and are anxious to introduce the service to their clients. To reach
residential consumers, Orbit will partner with national and regional retail organizations such as
Radio Shack and Future Shop (with whom Orbit has held discussions) in a manner similar to
Canadian DTH satellite and PCS providers.

To ensure awareness and market penetration in each of its primary markets, Orbit commits to
spending appropriate sums based on communications plans prepared by experienced marketing
consultants for each area of operation. For the institutional markets, Orbit will concentrate its
resources on ensuring the lowest possible costs for its services. To ensure availability of its
services to the institutional market at these prices, Orbit will aggressively market its services to
residential and commercial markets using a variety of proven marketing techniques. Revenues
from these latter sources will, in effect, subsidize the institutional markets.

In September, 1999, Orbit launched its services in Toronto and has been experiencing excellent
customer acceptance, based on the installations to date the Company will have an excess of
500 schools, commercial and residential utilizing Orbit’s network by the end of December 1999.

Operations and Infrastructure

Orbit’s Toronto facility is comprised of a microwave broadcast head-end with its broadcast and
receive antennae at a height of approximately 1100’. The necessary equipment to provide its
services was installed and commissioned throughout August and activated in September 1999.
Frequency co-ordination tests were conducted with Bell Canada and LookTV to ensure that there
is no radio interference with their services. As Orbit’s channel is directly adjacent to LookTV’s
frequencies, these tests proved that Orbit can co-exist with other wireless providers without
creating any detriment to their services.

Orbit's Toronto MCS microwave frequency has the capacity to serve thousands of institutional,
commercial and residential accounts with wireless services. Furthermore, using its V.90 dial-up
technology, Orbit can serve hundred’s of thousands of subscribers. With the frequencies to be
licensed by Industry Canada, Orbit could easily provide services to over 150,000 wireless
subscribers in each of its broadcast coverage areas. Orbit’'s network capacity is a direct result of
its unique architecture that addresses the challenge of data collision — a serious problem that
afflicts virtually all Internet Service Providers as they expand. This architecture was designed
based on Orbits’ four years of research & development and deployment of wireless services and
was implemented by AT&T Canada under Orbit’s direction. The network is totally redundant and
provides for the deployment of new and innovative services to “mega” users of bandwidth such as
schools, libraries, hospitals and universities.

To accommodate expansion in the coverage areas applied for, Orbit has entered into agreements
with various telecommunications companies to co-locate equipment at their tower sites . These
arrangements ensure that Orbit will have the necessary broadcast sites to meet or exceed the
coverage area objectives and time frames of its business plan as well as its obligations under a
broadcast license.
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Orbit will contract with AT&T Canada to install fibre facilities to these tower sites upon successful
approval of these applications (which will also be of use to ClearNET). Orbit will use radio
frequencies and locally leased lines to backhaul traffic to AT&T’s national VPOP network.

Finance

The company has a commitment for financial support for its applications and business plans from
3Com Canada Inc. To date, a combined total of approximately $5 million on research and
development, equipment, engineering and installation costs has been spent.

A capital infusion of $40 million is required to deploy systems in the provinces that Orbit is
applying to Industry Canada for licensing. This capital is required for the build-out of the network,
marketing, operations, capital assets and other purposes as described in the Company’s
projections.

The chart below summarises Orbit’s financial projections for the first five years of its operation
predicated on receiving the licenses applied for:

Year Ending Year 1 Year 2 Year 3 Year 4 Year 5
(000’s)
Revenue 7,440 32,959 73,023 116,550 160,204
Net Income (4660) (1,392) 9,773 23,105 36,453
Retained Earnings (4.905) (6,297) (3,476) 26,581 63,034

To finance its growth and projections based on success in its license applications, Orbit will issue
an Initial Public Offering in 2000 as have such similarly Industry Canada licensed organizations
as ClearNET, Cantel, and others. To this end, Orbit has held discussions with securities dealers.
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DIRECTORS AND MANAGEMENT

Mr. Harry Dunstan, P.Eng., President. Mr. Dunstan is a senior executive in the technology
sector of the telecommunication and broadcast industries. He is a Professional Engineer who
has become well known for his depth of technology expertise coupled with an excellent business
acumen. These balanced traits make him a valued asset, sought after as both a corporate officer
and member of a number of companies’ and trade associations’ Board of Directors. Historically,
Mr. Dunstan has been the President of a firm with international operations in six countries and
shipping over $100 million worth of radio communications goods and services world-wide. He
has experience running publicly traded corporations, including both American and Canadian
listed firms.

Mr. Dunstan has historically been called upon and then demonstrated the skills, experience, and
capability to conceive a business plan, build the business, and carry out a profitable exit strategy
for the investors. He has direct experience in the building and management of wireless
broadband businesses; wireless LMR systems manufacturing; new product development and
manufacturing; commercial and military robotics. Mr. Dunstan also has highly relevant trade
association and spectrum regulatory experience. Dunstan attended the University of Toronto
graduating in Electrical Engineering in 1974. Since graduating he has studied the following
Contract Law, Computer Science, Surface Acoustic Waves, accounting, MRP and DRP systems,
building web-based applications. He has also conducted primary research under both the USA
DARPA and Canadian IRDP for R+D projects.

Mr. Dunstan was responsible for a continental United States rollout including design and build of
a 400 site (with 1600 repeaters) wireless network over a two year period from 1994 to 1995. Mr.
Dunstan also consults to major Canadian corporations on the issue of electronic commerce,
specifically relating to security and authenticity of secure payment gateways. Mr. Dunstan has
worked with Industry Canada’'s Communications Research Centre to test and validate an RF
propagation and interference computer model for the MCS band. This effort will contribute to the
rapid deployment of Orbit’'s network.

Ms. Rona Ruben, CA., Chief Financial Officer. Former CFO of NetStar and The Sports Network
(Rona, please fill in a bio). . Ms. Rubin gives financial leadership to the company after 8 years of
progressive position advancement with The Sports Network Inc. most recently as Director of
Finance. Ms. Rubin as a member of the executive committee was actively involved in design
making, strategic planning and the assessment of business opportunities and alternatives.
Additionally Me. Rubin was responsible for TSN'’s business plan as well as involvement in various
CRTC licensee applications and renewals. Ms. Rubin is currently the Director, Corporate
development for California Innovations Inc. a preeminent distributor of soft sided packing.

Mr. Philip E. Smith, CA., Vice President Finance. Phil Smith C.A. Vice-President Finance. Mr.
Smith joins the company after seven years as a partner at Weisbrod Smith & Goldmacher where
he provided tax and financial services to a wide range of clients including several high tech
companies. He has assisted several emerging technology companies obtain financing and utilize
various government initiatives to support their growth. Previously, he was with KPMG Peat
Marwick in both Calgary and Toronto where he continues to service international tax clients. Mr.
Smith is founder and President of Keyboard Technologies Inc. a designer of keyboard and
security devices.
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Douglas C. Lloyd, Vice President Technology. As principal, over the past 15 years, Mr. Lloyd
has been involved in the development, launch, marketing and management of some of Canada’s
most innovative telecommunications and broadcast organizations. This has included building
national satellite and microwave telecommunications networks. Prior to this period, he held
general management and sales management positions with several of Canada’s leading
technology companies.

Since 1996, Mr. Lloyd has been involved in research and development, design and deployment of
wireless networks in Canada, the United States and elsewhere. These networks were built
specifically for the purposes of providing high-speed digital services. Under Mr. Lloyd’s direction,
Orbit has built the world’s first high-speed digital wireless Internet delivery system utilizing
MPEG1 and MPEG?2 digitally encrypted compression technology. Mr. Lloyd has been working
closely with numerous world-leading hardware and software companies on issues pertaining to
wireless networks. The result of this work is robust wireless technologies being marketed around
the world by such organizations as Hybrid Networks, Silicon Graphics, Optivision and ITS
Electronics.

lan Hochberg MBA, Executive Vice-President. Since 1991, Mr. Hochberg has provided
management consulting services to organisations in the telecommunications and Information
Technology sectors. His clients have included software and hardware developers,
telecommunications and broadcasting service providers. Mr. Hochberg has served as the Vice-
Chairman of the Telecommunications Policy Committee of the Information Technology
Association of Canada (ITAC). He is currently a member of the Executive Committee of the
MIT/York Enterprise Forum and is a director of several private and public companies in the
Information Technology Sector. Mr. Hochberg sits on the computer committee of his childrens’
school. He is responsible for strategic planning and related issues.

Daniel R. Servos, Director..Dan Servos is President of 3Com Canada. He has held this position
since April, 1999. Mr. Servos is responsible for all Canadian operations including strategic
planning, marketing, sales and distribution, network consulting, research and development,
human resources, finance and customer service. In this role, he works with the 3Com team and
channel partners to deliver 3Com’s end-to-end, convergence-ready networking solutions to
consumers and to private and public sector customers across Canada.

Mr. Servos has more than sixteen years of sales, marketing, service delivery and operational
experience in Canada’s technology sector, most recently as vice-president and general manager
of a major Canadian networking company. His extensive marketing and channel expertise
complement 3Com’s already strong channel presence, and will enhance 3Com'’s ability to serve
Canadian consumer and enterprise customers of all sizes. An accomplished public speaker, Mr.
Servos has been recognized repeatedly for his excellence in management and marketing.

Mr. Servos holds a bachelor of business administration (honours) from Toronto’s Schulich School
of Business at York University, and has completed nhumerous management and business skills
development courses throughout his career. He sits on the board of the Telecommunications
Learning Institute in Toronto.

Orbit Canada Inc. -13 - 10/14/99



LCol Arthur J.R.H. Neadow, CD, PFSC (Ret), Director. Col Neadow joins the Company in the
continuation of his successful business career and after a distinguished career in the Canadian
military. He retired from the forces in 1984 with the rank of Lieutenant Colonel to enjoy success
an investment banker and financial advisor. In this role, he specialized in investment banking for
venture capital intensive projects and a diverse base of local and international clients. He is
currently a major shareholder and the Executive Vice president of Creative Logic Ltd., a company
that develops and produces multimedia solutions for the international banking community. Col
Neadow was born and raised in Kingston, Ontario. He completed his undergraduate education at
the Universities of New Brunswick, Alberta (Edmonton) and McGill, where he studied international
affairs, mathematics, literature and languages. Col Neadow completed post-graduate studies in
political geography as a Commissioned Officer at the Royal Military College in Kingston. He is a
graduate of the Canadian forces Senior Staff College, the Nuclear War College, the Civil Defense
College, the Advanced Officers Training School, the Canadian Forces Senior Management
School, and the Major Projects School.

Rear Admiral Carl W. Ross (retired), Director. Admiral Ross joins Orbit as a Director following
his successful 37 year career in the Canadian Militia, Royal Canadian Signal Corps, Royal
Canadian Navy, and Canadian Armed Forces (1943 to 1980). During his military career, he
obtained: a BSc in Electrical Engineering from the University of New Brunswick; a BSc in
Mechanical Engineering from United States Naval Post Graduate School; a Diploma in Business
Administration for the University of Minnesota; a MSc from the Aeronautical Engineering
Department of the Massachusetts Institute of Technology; and a MA in Public Administration from
Carleton University in Ottawa. Admiral Ross retired as Commandant of the National Defence
College of Canada in 1981 and joined Scan Marine Inc. as their Vice President and Project
Manager for their Canadian Patrol Frigate Program. In 1984 he joined the faculty of Queen’s
University’s School of Business and in 1986 he became a Director and the CEO of Stork Canada
(where he continues to be a Director).

In 1989, Admiral Ross founded Brybren Enterprises Inc. to manage Engineering and Consulting
in a variety of organisations. He is a Past Director of Hotel Dieu Hospital, Past Chairman of the
Citizen’s Advisory Committee, Joyceville Institution and a Past Director of the Greater Kingston
Chamber of Commerce and member of the Enterprise Resources Committee.

Demonstrated Competencies

As outlined in Industry Canada’s Policy and Licensing Procedures, Orbit has brought together a
experienced and knowledgeable team specializing in designing and deploying digital wireless
networks in North America. Furthermore the financial professionals have had over 60 years of
accumulative experience in managing large successful corporations. Recently, Orbit has put their
technical staff through an extensive manufactures training program, involving the company’s
hardware and software, and are presently training new employees in this new advanced
emerging technology.

Orbit currently enjoys alliances with some of the largest telecommunication leaders in the world ,
who are currently working with company’s on a daily basis, as it expands out the Toronto
network. Recently, Orbit's management team negotiated a financial commitment with 3Com
Canada Inc. , a leader in the educational market in Canada that will assist Orbit in deploying its
wireless services Canada.
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Personnel

Senior network management, financial management, and marketing responsibilities are to be
handled by experienced individuals that Orbit has hired. Orbit will also be drawing on the
expertise of 3Com employees at all levels to assist in its operations and marketing.
Administrative staff will be retained as required. These individuals will be on staff by the end of
1999. Orbit is also utilizing the services of some of the most knowledgeable and experienced
consultants in the Internet and wireless industries.

In terms of new hiring, Orbit expects to have 810 people on staff by the end of five years of
operations. Of these, 280 will be jobs requiring a high degree of technical skill in this emerging
telecommunications field.

Orbit will also encourage co-op students from the communities in which it operates to work at the
Company. In this manner, Orbit will be in a position to understand the needs of this important
segment of the economy.

Employment Equity

Orbit estimates that it will create up to 200 highly skilled personnel (currently the Company has 12
individuals on staff) should it be successful in its applications for spectrum in British Columbia,
Alberta, Saskatchewan and Ontario over the first five years of operations.

Orbit’s highest level of management will ensure that fair employment practices are followed at all
times. Due to the new and technical nature of the business, flexibility and technical expertise will
be the first and foremost conditions for employment by Orbit — experience, skills and education
will be the criteria by which prospective employees are judged. There will be no barriers to
employment for any of the four designated groups (women, Aboriginal peoples, disabled persons
and members of visible minorities).

Advertising for employees will include such phrases as: “We welcome all qualified candidates”
and/or “Orbit is committed to diversity in the workforce and equal access to opportunities based
on merit and performance.” Employment advertising will be placed in major newspapers where
access to the advertisements will be available to all interested Canadians.

Orbit will at all times consider employment equity issues in its hiring practices and in all other
aspects of its management of human resources. Equitable employment practices will be required
of all the Company’s consultants, contractors, etc.
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SERVICES

Orbit currently provides the Internet to subscribers at a speed of 10 Mbps using wireless delivery
technology and dial-up V.90 speeds on its terrestrial network. The wireless service is up to 80
times faster than the local telephone company and 40 times faster than the local cable company.
Orbit’s V.90 download speed is twice as fast as any other V.90 service in Canada. The question
is why is speed important? To quote Fortune Magazine (July 6, 1998, page 96),

“the application that really established the Net as a mass medium is “streaming video,” the
sending of moving images over the Net in real time. Surfers love PC software that decodes audio
and video streams from the Net. RealNetworks, in Seattle, is uploading 100,000 copies of its free
“players” each day. Whereas video delivered via the Web is grainy and jerky today, as
bandwidths around the Net increase it will become smoother, like TV.”

For Orbit subscribers, the ability to download digital interactive multimedia and educational
content from the Internet has arrived. Simply put, Orbit’s Internet speed is not unlike driving a
Ferrari. Once driven, the average user has difficulty reverting back to the Volkswagen speeds
that traditional modems deliver. For example, with standard 56Kbps modems, a 30 second
multimedia clip can take 15 minutes to download, whereas with Orbit, this would take mere
seconds.

This capability allows Orbit to offer high-speed wireless Internet, and audio services to schools,
health care institutions and businesses seeking enhanced productivity in all activities involving
communications, including, remote education services, research and inter and intra-office
electronic communications. Furthermore, this speed allows high quality “Voice Over IP” services
that will dramatically reduce the cost of long distance telecommunications — a benefit for all
Orbit’s subscribers.

In brief, once Orbit acquires additional frequencies, it will be able to offer schools, businesses and
other consumers the following services:

= Downloading in seconds, large and graphic intensive World Wide Web pages and large
electronic-mail files. Orbit has developed a unique high-speed digital wireless Internet
delivery service. Upstream connectivity may be by wireless (i.e. a two-way wireless service)
or by V.90 dial-up via the PSTN. Orbit’s unique network architecture permits the fasted V.90
access and delivery speeds currently available in Canada.

= Interactive Multimedia Streaming . Large institutions such as hospitals, governments and
universities transmit courseware, live operations, etc. through the Multi-cast backbone,
however it is only accessible to those with sufficient bandwidth. Orbit’s subscribers will have
access to the Multicast features of the Internet due to the bandwidth and the compression
techniques utilized by Orbit.

= The “streaming” of educational content in MPEG1 and MPEG2 format as well as beta
and VHS tapes to be transported via the Internet to subscribers’ existing computers and
played on their video monitors. The content is viewed in the same manner and with the same
(or better) quality picture and audio broadcasts from a cable or satellite company.
Subscribers do not require set-top boxes to receive this educational content, nor do they
need to subscribe to digital cable or satellite services to have access to the content. The
educational content may be transmitted to distribution systems within schools or offices for
multiple viewing.
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= Interactive Multimedia and Audio Interactive Services. Educational systems today need
to reduce costs and increase revenues while expanding and improving services. Orbit's
MPEG transmission system allows schools to add curriculum and expand rural areas without
increasing staff size or building new schools. The systems and software tools provide users
with the foundation to build the latest in educational Intranets. The content and
communications network can then be used to and revenue generating services. The quality
of MPEG2 compressed data makes telemedicine a reality. The healthcare industry can now
reduce costs while at the same time improve services. Doctors can now review ultrasound
data output from remote locations, specialists can provide consultations without leaving the
hospital or office. Remote communities can access medical services without travelling
hundreds of miles. In addition, enhanced educational services can be provided at the
“teachable moment”, including CME, graduate clinical education and undergraduate medical
education. These services are made economical with Orbit’s technology and wireless
transmission systems.

= High quality voice-over-Internet (“Voice Over IP”’). This service enables voice service
through Orbit’s Internet network and may be accessed through a two-way wireless system or
terretrial V.90 service. The quality of the voice service is comparable (or better) to that of
traditional telephone companies. For the subscriber to access this service, they merely dial
as they would normally (i.e. no additional numbers or special telephone handsets).

= Web Site Hosting. Subscribers will have 10Mb of space made available at Orbit for the
purpose of hosting their web sites. Additional space requirements will be priced on a project
by project basis. Web Sites will be hosted on Orbit's own server, protected by sophisticated
firewalls. Educational material publishers will be encouraged to store their content digitally
with Orbit for wireless distribution to schools, students and others. Orbit has the technology
to ensure that publishers are compensated for providing this material (if desired).

= E-Mail Services. Each institutional and business subscriber will have up to 50 e-mail
addresses available, hosted on an independent server protected by sophisticated firewalls.

= E-Commerce Services. Orbit’s transmission speed allows for the rapid processing of
electronic commerce transactions for subscribers hosting their web sites. Orbit provides
authenticated state of the art digital certification, secure gateway’s for commercial
transactions. Protected by two sophisticated firewalls, advanced Encryption and Decryption
process. Assuring the highest possible level of privacy and security available today. Orbit is
committed to assuring to maintaining the highest level of securities.

= Traditional ISP services. This service utilizes V.90 technology that is available to only the
most sophisticated of Internet Service Providers and is the fastest such facility available in
Canada today. It is available to Orbit subscribers due to the technology Orbit is using for its
wireless services.
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MARKETS

Orbit’s initial target markets are the broken out into four categories and quantified in the chart

below by region applied for:

1. Institutions, which includes schools, universities, hospitals, libraries and other public or quasi-
public organizations including government agencies and departments;

2. Large size commercial enterprises, defined as having at least 500 employees;

3. Small to mid sized commercial enterprises (“SME’s”), defined as having less than 500

employees;

4. Residential consumers.

The “universe” of potential subscribers is as follows:

Region/Category Institutions™ Large SME’s™ Residential
Commercial® Households*
British Columbia 2,460 1,032 146,438 1,423,500
Alberta 2,122 883 109,444 978,000
Saskatchewan® 1,214 587 36,093 371,500
Ontario 6,602 1,030 305,352 3,258,500
Eastern Ontario & Outaouais 1,585 247 73,284 780,000
Total 13,983 3,779 670,611 6,811,500
Notes:

1. Source: Omnia Communications Inc.

2. Source: Industry Canada

3. Orbit acknowledges that deployment in Saskatchewan may be delayed due to the process for
gaining interconnection to the PSTN. This may impact on Orbit’s financial plan vis this

region.

These potential subscriber projections are used as the basis of Orbit’s financial projections

(Appendix 1).

Orbit will ensure that its services will be available in both Official Languages as well as to
aboriginal, multicultural and special needs communities within its coverage area. Further,
Orbit is committed to working with the Learning Community to ensure ubiquitous access

to all its services.
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TECHNOLOGY

Orbit's 64 QAM wireless system uses microwave frequencies, operating in the 2500 MHz range,
to provide Internet, Moving Picture Expert Group (“MPEG”) programming, Voice over the Internet
(“VolP") and other services. The 64 QAM modulation system chosen by Orbit has encryption to
mask the digital packets of data so that data can not be deciphered at any location throughout
Orbit's network. DES chips perform the encryption/decryption via three activities, KEY
EXCHANGE, ENCRYPTION, and DECRYPTION. The key is an algorithm that contains a
number of set of bits, which is used to encrypt packets so the data cannot be deciphered with the
key exchange process. By early 2000, 128 and 256 QAM modulation systems will be available.
This will improve capacity on the existing frequencies. Orbit has designed its system to
accommodate this upgrade with no interruption in service to subscribers. Signals are broadcast
in an omni-transmission to the subscriber’'s premises where off-air antennae receive the signal.
This type of system is the simplest and most cost efficient method of bringing Internet, interactive
multimedia and educational content to schools, businesses and residential consumers.
Furthermore, Orbit’'s customer premise equipment can be remotely diagnosed and, in many
instance, reprogrammed and repaired remotely.

The equipment installed by Orbit is supplied by major manufacturers such as 3Com, Silicon
Graphics, Oracle, Optivision and others. It consists of a central point of presence or head-end
equipment and wireless equipment. Some of the main components of the head-end are
multimedia and terminal servers and digital routers, along with digital transmitters. The network is
configured to 100 Base-T technology with MPEG encoders. The head-end manages the
downstream microwave channels, AT&T’s VPOP connection to the Internet and the Public Switch
Telephone Network (PSTN) upstream lines of Orbit’'s asymmetric network. This equipment
allows Orbit to serve its subscriber base within the coverage area of its head-end tower.

Orbit also provides a dial-up service utilizing V.90 technology. This technology is available only
to the most sophisticated Internet Service Providers and is a direct result of Orbit having
implemented its wireless high-speed digital Internet delivery service. This system will add
virtually no incremental operating expenses, while allowing Orbit to market advanced services to
small businesses and residential consumers at very competitive rates.

The precise configuration of Orbit’'s system and software is not described in this plan for
confidentiality purposes, although they are briefly described below:

1. One and Two Way Wireless Internet Access Services: Orbit has designed a unique
system for processing and delivering high-speed Internet services. The network is redundant
and operates with two parallel networks. The first network is designed to manage in-bound
requests from subscribers (i.e. requests for data files) over the Public Switching Telephone
Network (“PSTN”) supporting V.90 dial-up technology as well as requests from two-way
wireless subscribers, which bypasses the PSTN. The second network manages the delivery
of the requested data files. The connection to the Internet is a fibre optic 10Mbps interface
supplied by AT&T Canada operating on an OC3 national fibre backbone currently serving
major metropolitan centres across Canada (allowing connectivity to all of Orbit’s broadcast
sites to allow data transfers in and between regions). This unique architecture eliminates
data collision and preserves data transfer speed to and from subscribers. The network
equipment is housed in a head-end located at broadcast facilities.
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The head-end equipment is comprised of 64 QAM encoders, modulators, terminal servers,
multimedia servers, high-speed routers, all connected to digital transmitters. The head-end
manages the downstream and upstream of microwave channels and the Public Switching
Telephone Network (“PSTN”) upstream lines of Orbit’s asymmetric network (see Appendix 8
for a network diagram). This sophisticated equipment and software allows Orbit to provide its
wireless services to manage the projected number of users simultaneously within the
coverage area of a broadcast head-end.

To subscribers, this system provides a very fast, seamless connection to the Internet, through
either a one or two-way wireless connection. Indeed, this is a highly robust system that
maximizes the potential of the 2500 MHz range, essentially allowing “bandwidth on
demand”. This technology working today operating from Orbit’s broadcast head-end
at the First Canadian Place in Toronto.

2. One and Two Way Educational transmission services: MPEG1 and MPEG2 educational
content are up-streamed and encoded and modulated (using a proprietary process) to
multimedia servers at Orbit's head-end and then are re-broadcast to subscribers of Orbit’s
services. With the ability to allow two-way transmissions, educational content may be sent
directly to Orbit for re-distribution. This content would then be stored on Orbit’s terabyte
multimedia servers. Orbit will also maintain a DVD educational library on its servers. These
DVD’s may be loaded directly into the servers or by upstreaming either terrestrial or wireless
means. This means that schools will not have to acquire their own DVD distribution systems,
resulting in a substantial savings for school boards. Orbit will allow publishers of educational
content the opportunity to host their learning material for their educators to view and
download via wireless systems to one or numerous schools within the broadcast area as
required.

3. High quality voice-over-Internet (“Voice Over IP”): This service is enable at the
subscriber site by a router or modem designed to route long distance calls (via terrestrial
V.90 or wireless) to Orbit's head-end. At the head-end, the call is processed through a
carrier gateway and routers and sent via the Internet to the designated area code where it is
processed by a local gateway and router (managed by a local ISP with which Orbit has
partnered) to the local PSTN. In Canada, AT&T delivers the long distance calls through its
fibre backbone and VPOP service. By Orbit utilizing its network efficiently, the result is
significant savings for Orbit’s subscribers.

4. Video Conferencing and other Interactive Services: Subscribers access these services
either directly, using Orbit as a gateway or through the Internet. Access may be made either
using terrestrial dial-up services or two-way wireless system. These services utilize the same
systems and technologies (client-server software, encoders, decoders, and data compression
systems) as Orbit is using to deliver MPEG programming.

5. Co-ordination with American Broadcasters: Currently, Americans broadcast in horizontal
polarisation along the border while Canadians broadcast in vertical polarisation. This
allows them to broadcast in the same allocated frequencies without interfering with each
other’s broadcast signals. Orbit has held meeting and working closely with CAl Wireless
Systems Inc. (recently acquired by MCIl Worldcom), the holders of the spectrum in New York
and other Canadian border communities.
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Orbit has agreements in place on a variety of issues including the use of their Grand Island
site for testing purposes. Orbit transmitted in complete compliance with the Industry
Canada/FCC cross-border treaty. Orbit has also held discussions with the holders of
spectrum in the other states bordering on the Provinces that Orbit is applying to serve.
Finally, Orbit has conducted frequency co-ordination tests with Bell Canada and LookTV in
Toronto and there is no interference with their broadcast signals.

Broadcast Coverage

Orbit’s wireless systems can transmit signals over distances of approximately 55 to 80 kilometres
from its central transmission points, subject to local terrain, and the height of the transmission
towers. As the transmission of microwave frequencies requires line-of-sight (“LOS”) between the
transmitter and the receiving antenna, buildings, dense foliage and topography can cause signal
interference that can diminish or block signals. When operating in 1995 and 1996 from the CN
Tower in Toronto as well as from Grand Island, New York, while performing research and
development, a similar system delivered uninterrupted services as far as 120 kilometres.

However, increasing transmission power and using engineering techniques such as beam
benders and other technologies that can ameliorate certain line-of-sight constraints and low and
high powered signal repeaters substantially enhances the coverage area from each head-end.
Digital technology has greatly enhanced the capabilities of 64 QAM systems and reduces “line-of-
sight” constraints.

Orbit will utilize the most appropriate towers available form such organizations as ClearNET,
Motorola, and AT&T Canada Inc. , and will transmit from the appropriate sites utilizing both
vertical and horizontal polarization methods . In metropolitan areas, Orbit will continue to work
with office building property managers to secure appropriate office tower sites.

LeBlanc & Royle Telecom and Trylon Tower will be contracted to engineer and install a minimum
of three sites per month. These organizations will perform windload studies and reinforce existing
towers (i.e. ClearNET, AT&T and Motorola’s towers) and construct new towers where required.

Nonetheless, Orbit expects a standard 10% reduction in its subscriber base due to terrain and
other obstacles that block line-of-sight broadcast signals and has adjusted its projections
accordingly. This will likely be reduced, based on the engineer’s report, due to the substantial
height of the broadcast sites chosen.

In terms of Orbit’s applications for MCS frequencies, the Company is seeking licenses for the
Provinces of British Columbia, Alberta, Saskatchewan, and Ontario as well as Eastern Ontario
and Outaouais. In these regions, Orbit will provide ubiquitous coverage throughout each region
to ensure that its services to educational institutions will be offered across each licensed region.

To accomplish steady geographical coverage in the next five years Orbit will lease terrestrial
services and tower space from ClearNET , AT&T, and Motorola. Orbit has submitted maps of
ClearNET's current coverage areas that mirror Orbit’s rollout plan (APPENDIX 2). By using
existing towers Orbit will be able to install transmission equipment and microwave repeaters at a
rate of three sites per month in the first year.
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Capital Costs

The budget below applies to Orbit’'s average size configuration of broadcast head-ends. Actual
costs at each head-end will vary based on the market size served by each head-end. In addition,
should market penetration exceed projections, the system will need expansion. The network is

modular and scalable, which will facilitate any required expansion.

Transmit Site Head-End Budget™

Antennae, Andrews Model HMD $10,000
Receive antennas and related equipment 30,000
16 Digital transmitters and racks and one redundant transmitter 160,000
Wave guide 50,000
Filters and connectors (wave guide connectors and hangers) 10,000
Combiners and multiplexers 55,000
Servers, Hardware and software 140,000
Multimedia Servers, encoders and compression equipment 250,000
Wireless Internet hardware and software 225,000
Routers and gateway switches VolP 265,000
Installation and Engineering 55,000
Total $1,250,000

Each repeater site will cost approximately $750,000., including Engineering. Therefore, on a
regional basis, Orbit expects to incur capital costs for head ends and repeater sites as follows:

Region Main Head-End Tower and Capital Costs
Sites Repeater Sites
British Columbia 36 23 62,250,000
Alberta 35 25 8,500,000
Saskatchewan 26 19 46,750,00
Ontario 37 27 66,500,00
Eastern Ontario & Outaouais 6 15 18,750,000
Total 140 109 256,750,000

In addition to head-end capital costs, Orbit will incur expenses for completing its proprietary billing

and administrative software, which will cost approximately $250,000.
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Internet Connectivity, System Management and Operations

Orbit has been working closely with AT&T Canada to build one of the most advanced high-speed
Internet services available in North America today. AT&T's VPOP service will provide fast access
to the Internet backbone and is entirely scalable so that Orbit's costs are based on its
subscribership. Under the VPOP service contract, AT&T is responsible for the network
connection to the Internet and their technical department will be available 24 hours per day,
seven days per week (24 x 7). This program will also cover Orbit’s V.90 dial-up service network.

At the head-end and at subscribers premises, Orbit's manufacturer suppliers warranty their
products and will replace or repair any problem units immediately. In terms of managing the
head-end, administration and operations, Orbit will have in place appropriate personnel by the
end of 1999 (some personnel are already on board). In general, the equipment is self-sufficient
and does not require the physical presence of an operator. Indeed, 95% of any problems can be
remedied remotely. See Appendix 8 for Network Diagrams of the system.

Subscriber Equipment

Orbit’s wireless system will be deploying “addressable” subscriber authorisation technology,
which enables remote service of the equipment. By eliminating service calls, the addressable
system reduces operating costs.

The antenna for reception of wireless services is installed at the subscriber location is
considerably smaller than either VHF/UHF or DTH satellite receiving antennae. A wireless
antenna as small as 4” x 4” x 1" can be used in an installation. It is designed to provide for easy
installation and to withstand adverse Canadian weather conditions. The antenna can often be
installed unobtrusively under the eaves, inside a window, or on a roof at the subscriber’s location.

To view data transmitted via the Internet, subscribers require a simple proprietary (to Orbit) video
output card in their computer connected with coaxial cable to the television to enable the viewing
of these videos in real-time on televisions or other medium. This saves subscribers from having
to acquire expensive decoding equipment to decode the MPEG1 and MPEG2 transmissions.

The proprietary video output card was designed, developed and successfully tested in Grand
Island by Orbit to fit directly into a PCI slot in any Personal Computer.

Orbit’s state-of-the-art digital equipment has been designed to provide a complete range of
services as described herein. In addition, many of these features reduce the risk of obsolescence
dramatically. Specifically, the digital multimedia equipment is fully MPEG compliant, which is the
industry standard as chosen by the FCC for High Definition Television (*HDTV”). Orbit's
equipment is HDTV capable and it is the same technology being used by DTH and terrestrial
cable companies. In other words, if this technology becomes obsolete, then all DTH and cable
equipment will have to be upgraded. The life span of the technology is 7 to 10 years and the
technology cycle is only now beginning, resulting in the expected economic life.

Further more, this advanced digital technology is currently available and is free from the threat of
signal pirating by non-subscribers. In addition to digital cryptographic technology, the equipment
has three layers of proprietary digital security. Due to its close relationship with its suppliers,
Orbit will be in a position to know what products are being developed and, if necessary, develop a
strategy for replacing the subscriber equipment at minimal cost.
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COMPETITION

Orbit faces competition from: cable and telephone companies; Internet Service Providers
(“ISP’s”); Cable Companies; and other wireless providers. Orbit has substantial cost and/or other
advantages over these competitors. These advantages include:

Focus. Orbit is totally focused on the rollout of wireless services whereas telephone and
cable companies have other business interests that are either competitive or distracting to the
implementation of a high-speed digital wireless service. Orbit contends that these issues will
directly impact on the timeliness of deployment by these organizations (i.e. considerable
funds have been spent on building or upgrading terrestrial networks over the past five years,
so they are not necessarily motivated to build out wireless services).

Experience. Orbit has a working technology, broadcasting in the MCS range today from the
First Canadian servicing the GTA. Orbit has identified suitable suppliers after the expenditure
of approximately $5 million over the past four years to develop its networks. Indeed, Orbit's
predecessor has provided services to schools and hospitals in the GTA as recently as 1997
utilizing an experimental license from Industry Canada. Orbit is led by one of Canada’s
foremost authorities on the building and management of wireless communications networks.

Speed and Affordability. Orbit offers both the fastest possible one and two-way wireless
and terrestrial services available. With wireless, Orbit can transmit at 10Mbps, which can
only be equalled with a T3 connection that can cost up to $15,000 per month from telephone
companies and other Internet Service Providers. Orbit’s retail pricing for a higher grade o of
service will be approximately one tenth of this price to commercial accounts and less for
institutional clients.

Coverage. Orbit expects to have approximately 85% coverage with the towers provided by
AT&T, ClearNET, and Motorola. Where there are no tower sites, Orbit will ask the Boards of
Education to provide real estate and/or roof top access where feasible in order to reduce or
costs the savings of which will be contributed to the fund administered by the Steering
Committee. To serve very remote communities, in the provinces applied for, Orbit is currently
discussing the opportunity of leasing satellite transponders to facilitate interactive broadband
services in these communities. There are technical challenges with regard to the use of
satellites for this purpose (not to mention additional costs) however, as these challenges are
addressed, satellites many be of some benefit to these communities.

Partners. Orbit has partnered with 3Com Canada Inc., an organization that has dedicated
substantial resources to the Learning community in terms network design and installation;
training for MIS professionals and staff; not to mention discounts on equipment, services and
upgrades. Perhaps more importantly, 3Com is a member of University Corp., which is
responsible fo the next generation of the Internet (Internet2) whose founding partners include
135 universities and 40 major corporations. In addition, 3Com is a partner and executive on
the IP Multicasting Initiative, which is responsible for the evolution of the multicasting on the
Internet.
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REGULATORY ENVIRONMENT

Orbit is currently operating its Toronto broadcast head-end in full compliance with North American
regulations as detailed in the cross-border Agreement as outlined in FCC public Notice DA 97-
2881, dated December 19, 1997.

Furthermore, on July 22, 1998, the CRTC issued a Public Notice (Telecom Public Notice 98-17)
in which they forebear from regulating telephone companies’ Internet Services. This means that
they will not seek to impose new regulatory restrictions on the industry.

This request stipulated that Industry Canada would look favourably upon an applicant that had
proven advanced technology; a viable business case; a plan for handling cross-border issues (as
radio frequencies know no boundaries); and, in particular, a well considered plan to provide for
learning. Orbit is working with the Co-ordinator of the Provincial Learning Authorities as well as
the Ontario Learning Authority to ensure that their needs are met, if not exceeded. By focusing
on providing services to education and healthcare institutions as well as businesses with its
proven, advanced technology, Orbit should be well-positioned in its applications. This application
will be further enhanced as Orbit has a relationship with MCI Worldcom, the holder of radio
frequency licenses on the United States side of the Canada/US border as well as other FCC
licensees in border areas.

Orbit’s Toronto broadcast site is operating in compliance with Health Canada’s Safety Code 6, a
new standard for wireless broadcasters, and Orbit will build and maintain each of its new sites in
compliance with the Safety Code. Further, Orbit acknowledges that there will be Conditions of
License as described in Industry Canada'’s Policy and Procedures documentation relating to the
licensing of the 2500 Mhz band and that the Company will be subject to the Radiocommunication
Act. Finally, Orbit will comply with the international co-ordination standards.
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MARKETING

Orbit is currently providing a leading edge service to one of the fastest growing markets in North
America and is applying for a license to serve nearly two thirds of Canada. The Internet is
growing at a staggering pace with hundreds of thousands of new subscribers, web sites and
electronic commerce services coming on stream every day (see Appendix 3 for a report by
Omnia Communications Inc., a well recognized market research firm that focuses on issues
relating to telecommunications). In conjunction with a highly experienced marketing
communications company to develop and implement a comprehensive marketing strategy that
incorporates advanced technology and competitive pricing (as described above); local and
regional distribution; installation; marketing communications; attentive customer services; and
clear subscription and cancellation policies. These are described in the sections below.

Distribution

Based on the opportunity presented by the services and prices that can be offered by digital
wireless technology, Orbit has prepared a marketing strategy the objective of which is to acquire
the following number of subscribers in each market segment over the five regions for which Orbit

is applying:

Subscriber Group Year 1 Year 2 Year 3 Year 4 Year 5
Institutional * 629 944 1,258 1,574 1,887
Large Commercial z 69 136 205 272 340
SME's * 3,017 15,088 30,178 45,266 60,355
Residential * 6,130 15,633 31,891 48,792 66,358
Total Cumulative Subscribers 9,845 31,801 63,532 95,904 128,940
Notes:

1. Institutional subscribers are comprised of all public, elementary and secondary schools
(including Catholic and Aboriginal schools), colleges, healthcare institutions, government
agencies, crown corporations, ministries, and libraries.

2. Large commercial enterprises are comprised of private and public organizations with 500 or
more employees.

3. SME’s are are comprised of private and public organizations with fewer than 500 employees.
4. Each residential subscriber is a household.

To reach the institutional markets, Orbit will market its services in conjunction with such
organizations as 3Com. This guarantees that Orbit have an immediate presence in all its service
coverage areas with trained and professional marketing representation as well as installation,
training, and service. In addition, as Orbit will be hosting educational material on behalf of
various publishers, these organizations will be promoting Orbit’s services as an economical and
easy means of distributing material.

Orbit Canada Inc. - 26 - 10/14/99



To reach commercial subscribers, Orbit will distribute its services through various
telecommunications and computer service organizations interested in offering bundled
communications services. A number of such organizations have already committed to marketing
Orbit’s services and are anxious to introduce the service to their clients. To reach residential
consumers, Orbit will partner with national and regional retail organizations such as Radio Shack
and Future Shop (with whom Orbit has held discussions) in a manner similar to Canadian DTH
satellite and PCS providers.

To ensure awareness and market penetration in each of its primary markets, Orbit and 3Com
commits to spending appropriate sums based on communications plans prepared by experienced
marketing consultants for each area of operation. For the institutional markets, Orbit will
concentrate its resources on ensuring the lowest possible costs for its services. To ensure
availability of its services to the institutional market at these prices, Orbit will aggressively market
its services to residential and commercial markets using a variety of proven marketing
techniques. Revenues from these latter sources will, in effect, subsidize the institutional markets.

Installation

Based on extensive discussions and negotiations, Orbit intends to enter into an agreement with
Cablecom, a division of Bracknell Corporation (an FP 500 company) for the installation and
service of antenna, modems and cabling at subscriber locations. This will include schools,
hospitals, universities, libraries and commercial and residential locations in all Orbit’'s coverage
areas. Cablecom has the experience, capacity and financial wherewithal to meet Orbit’s
installation requirements in the Provinces applied for, which will mean the hiring of substantial
additional skilled network installers. Cablecom is a large organisation with personnel located
throughout Orbit’s sphere of operations (see Appendix 6 for a Profile of Cablecom). Orbit and/or
its primary equipment suppliers will train Cablecom (to the limited extent that training is required)
in the installation and servicing of equipment. Installation costs will be passed on to the
subscriber directly from Cablecom. Therefore, no revenue from installation services, or costs
related to those services, are included in the Financial Projections.

Advertising

To support the marketing effort, Orbit has retained LA Ads Inc. of Toronto as its advertising
agency and has provided for a multi million dollar marketing budget. LA Ads will develop
marketing literature to be used a support documentation and other material for distributors as the
distributors will be providing the front line sales effort. Orbit will also work with its distributors to
design and implement specific marketing programs. Finally, Orbit will promote its services on the
Internet at its own web site. The advertising and promotional material will emphasize Orbit’s
superior Internet services, access to the Multicast backbone and its other advantages.
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Customer Service

Orbit is keenly aware that to successfully compete with the established telephone companies, it
will have to provide high quality and timely service to its customers through its distributors. Orbit
is committed to retain trained installers and service technicians. Customer service will be
handled by the distributor at the front end and by AT&T and the Company through such
organizations as Bracknell Corporation at the back-end on a 24 x 7 basis to handle technical
issues. To foster and maintain customer loyalty, Orbit will train the distributors’ customer service
representatives.

Subscriber requests to add or delete services may all be made over the Internet or by telephone
and will be handled by Orbit’'s customer service amd/or technical personnel working from the
Company’s call centre. No changes to subscriber equipment are necessary to make such
modifications, as the digital terminal is fully addressable remotely. In addition, subscriber
account information can be accessed in a similar manner.
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FINANCE
Capital Requirements

A capital infusion of $40 million is required to build-out Orbit's system as described herein and
successfully roll-out services. This will be comprised of both equipment lease financing and equity
capital. Orbit has received a commitment from 3Com Canada Inc. (a US$6billion company with
cash reserves of US$2 billion) to partner with Orbit to ensure Orbit's service deplyment. Although
3Com is capable of providing both the required lease and equity capital, Orbit is holding
exploratory discussions with Yorkton Securities to evaluate the timing and process of an Initial
Public Offering.

Projections

Orbit has prepared a comprehensive set of detailed financial projections for each region applied
for. The Income Statement, Cash Flow and Balance sheets are provided on a monthly and
annual basis, along with the major assumptions used to develop the projections may be found in
Appendix 1. Orbit welcomes the opportunity to discuss its projections in detail and to provide
corroborating evidence for any aspect of its financial plan.

Ownership

All of Orbit’s shares to date have been issued to Canadians (see Appendix 4 for incorporation
documentation and related materials).. Orbit is not a holding company at this time, however, its
structure may change pending the outcome of the licensing process.

As stated above Orbit has a partnership agreement with 3Com Canada inc. in which 3Com is
committed to “ensuring the success service deployment”. This may involve an equity
investment, however, this will also be determined following the licensing decision. In any case,
3Com’s equity position will not exceed the percentage allowable under the Radiocommunication
Regulations.
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CONCLUSION

In submittting this document, Orbit Canada is applying for each of the following regions on an
individual and stand alone basis and Orbit is prepared to accept the responsibilities of a license in
any or all of the applied for regions. To be specific, these regions are British Columbia, Alberta,
Saskatchewan, Ontario, and Eastern Ontario and Outaouais.

Orbit has demonstrated institutional, financial, economic and technical capabilities that support
the expansion and continued operation of its MCS facilities as described herein. Orbit's
competencies as discussed in this document and in the accompanying Learning Plan include, but
are not limited to:

Management Experience
= Experience in the installation an operation of telecommunications systems.
= Management experience and capability.

= Existing staff with the requisite experience in system implementation, marketing and sales,
equipment procurement, management and technology.

Alliances

= Domestic and international alliances with organizations for the establishment and
management of Orbit’s existing and proposed facilities.

= Institutional, economic and technical arrangements with other companies and organizationsin
support of system implementation and operation.

Financial Capabilities

= A detailed five year financial plan that includes revenues, expenditures, and forecasts for this
period, including the key underlying assumptions with sufficient detail to enable verification
(although the Applicant will be available to address any questions regarding its projections).

= Evidence that the necessary financing is obtainable on reasonable terms and conditions.
Funding arrangements will be finalized upon the awarding of the license.

= A business plan that incorporates background information, supported by concrete market
research of the actual and potential market, trends and competitive environment. The plan
includes:

= Details on the Company’s business and marketing strategy, product and service
offerings, Human resource plans and policies.

= Supplier and partnership relationships.
= Technology strategy, including proposed network capital expenditures.
= A five year implementation plan for each region applied for.

As aresult, it is believed that Orbit Canada Inc. is well positioned to acquire and successfully
manage radio spectrum. Orbit is anxious to demonstrate its capabilities and to provide its
services for the benefit of Canadians in general and those indiviuals and organizations in the
Learning Communities in particular. In the process of deploying its services, Orbit will be
assisting in making Canada “one of the most connceted countries in the world”.
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APPENDICES

Appendix 1: Pro Forma Financial Statements and Major Assumptions
Appendix 2: Maps of ClearNET Coverage Areas

Appendix 3: Report from Omnia Communications

Appendix 4: Incorporation Documentation and Related Information
Appendix 5:  Commitment and Profile of 3Com Canada Inc.

Appendix 6: Profiles of Cablecom (Bracknell Corporation) and Hybrid

Appendix 7: Letters of Support of ITS Electronics, Yorkton, Teleias and Decathlon

Appendix 8: Network Diagram of First Canadian Place, Related Web Sites and
AT&T Internet and VPOP Service
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APPENDIX 1

Pro Forma Financial Statements
And Major Assumptions
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ORBIT CAMADA INC,
OPENING BALANCE SHEET

ASSETS

CURRENT ASSETS
Cash § 100
Accounts Receivable
Prepaid & Sundry Assets

TOTAL CURREMNT ASSETS

R&D TAX CREDIT RECEIVABLE

CAPITAL ASSETS
Capital Assels
Accumulated Amaortization
MNET CAPITAL ASSETS

TOTAL ASSETS g 100

LIABILITIES AND OWNERS' EQUITY
CURRENT LIABILITIES

Accounts Payable

Income Tax Payable
TOTAL CURRENT LIABILITIES

LONG-TERM LIABILITIES
Lease\ Loan Obligation
Other Long Term Debt
TOTAL LONG-TERM LIABILITIES

TOTAL LIABILITIES

SHAREHOLDERS EQUITY
Capital Stock (1} § 100
Mew Equity Capltal / Debt
Retained Earnings

TOTAL SHAREHOLDERS EQUITY

TOTAL LIABILITIES & EQUITY $ 100

1) 10,000,000 COMMON SHARES ISSUED AND OUTSTANDING

Page 1
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ORBIT CANADA INC.

ALBERTA
PROFORMA PROJECTIONS
Market Assumptions
1 Therg is no seasonality with regard to account acqusition
2 Instiutional Accounts includes schools, hospitals, libraries, government agencies, atc.
3 Large commercial accounts have 500 or more employases
4 SME’s have fewer han 500 employees
6 Residential Accounts ara equivalent 1o a housshold
[+ Rounding-down will be used in computing the numbers of acoounts/line:
Fi The number of households are expected to grow annually at the rate of: 2.0%
B The number of Institutional and commercial accounts are not expected o grow.
g9 Manthly Churm Rale as a percent of accumulated accounts: 2.00%
Expense Assumptions
10 Manthly Main Head-End Access and Modem Expenses, based on a § yaar agreemant §15,000
11 One time inslallation changes: 18,650
12 Maonthly local access at the repeater sites 500
13 High Speed Wirsless Intemet Accass with PSTN upstream -
14 Two-Way High Speed Wireless Internet Access =
15 T1 Access (Leased Line) 1,000.00
16 ISDN Access {Leased Line) 88.00
7 V.80 Dial-Up Sarvice 5.00
18 E-mail Addressas -
19 Web Site Hosting -
20 Videa Streaming -
21 Video Conferencing 75,00
2 MNetwork Design and Implementation 1, 500.00
23 Installation 1,000.00
24 License Fee for first year {payable in March) 440 540
25 License Fee Annual inflation factor: 2.0%
26 Research & Developmeant as a parcant of revenus 5.0%
27 Bad Debt Expanse as a percent of revenus (on averagea) 1.0%
28 Cash from fixed monthly services is collected in 30 days. Variable charges are
collected in 60 days. Disbursements are made in 30 days. All balance sheet figuras
are derved fram the income or cash flow statemanis.

29 Income Tax Rate 45.0%
30 Interest Rate on leased equipment 10.0%
H Amartizaetion Term in months on leased equipment 60
32 Lease Term in manths &0

Pre-Launch marketing expenses for each market; $500,000

Finance and Administration Expenses
33 Offica tower monthly rent: 52,000
24 Stand alone tower monthly rent: $1,000
35 Operations costs for elephone and office supplies per month: $5,000
36 Maonthly Office and Service Centre Rent + PAB Taxes $10,000
7 Legal and other professional fees par mornth: $10,000
Technical and Operations Expenses

a8 Annual Technical Suppart $252,000
38 Annual Technical Suppon Manthly Increase 5,000
40 Field Representative Monthly Travel Expenses in Year 1 5,000

Page 1

10712096 3:56 AM

Orbit Canada Inc. - 38 -

10/14/99



Orbit Canada Inc. -39 - 10/14/99



WY B2 B LD

FRGHEDIS PRETMIL S WRCOENNS BTIEIS 5 GPOMEN 3 DLTOSL S GEWLMY § GOSURDS § OeUGACF 5 LESOSET JOTHEE 5 GEFROE'I T De8'iD'LY ALNYOS 7 SILLMETT TWiGL

WREOED § POPEOED § GOSN § OCUMNY'S § 206'0110 § ZENVALs 8 LMV & beveN0T § SBIIT 3 LIUEMSE § EZENOCE § 0IR9TS 1eRTOFLS ALINGE SHROMOHIWWHE TWLOL
iseegiesl  (s06''S)  (smEmsW  lngvce UR0DORED (RS (peesST)  (ORDISSEl  (OWEROCE  (EvEcmel) Lerias'll  opReal  Deowses shumueg paueiy
BLRDEIL  BOERGTIL  LBLOMTOL  OS'BEN'E SRUMEW  sPRlEME ERMLOPL WO PSeuRss (USRS GEOISEE CROVSSE LSBT R [ e A nbg s
% - f -t -4 - g - g - & - & - g o= f§ o= § .« g = 3 015 Edden

ALNDS SHEOOHIH VS

OIS B RIS 3 ESE'RDIY S OER'E 3 WRIBSTE § BRSURZ § DSEWTI 3 ROLES) £ HCTL § per'leE B (oig'efEl 8 (ETEKLL) 8 (LG2'NEK 3 SILIHENTT TWLOL

JELECINR 8 PIITIE'G S MREOY § O0SRIIL 3 GEZRONY § ICEGOSS £ SwOvaa'r 3 LGRCTLE & OOE0RT 5 SO0TEML 8 yoiens - £t - 5 SLTFEWTY INBELL-BN0T TWLOL
B - . ¥ . - - - - . - - - o] i | B Bnpcy
LETIRR LIEEER IHEDE OOETEIZY SSZ'e0E IEEBIST  SeO'vedr SEUOLIT  OOSEOSE 99RO cOLEs n GGy S0 e

SOLLITEWT WEEL-OND

ZER T & (zea'oi'e) £ loek el 4 (rao'navel & fein'soi'e s lesnmenis IEER'SROEI S 00s 00 L) § (ES5ers'l) 3 DRIRET 1§ IRZOEIL) § (1Eeie) § ST TEVTT LMTHEND TYLIOL
lzfourls) (i lesevatel  (pErmrn)  lBlsmd  (ELTRTY  (SB0WERE)  (mASRNT!  EEi0R ) (TGTERGll  IERieET L) eeEn  (iEwER SRR ¥R B
S L B I B e i el et e R gpuniiye

ST LN

ALK SHINMO ONY SR

WSS PRTGHI0LE BEZIG00LS MUEIEZS § Se0'uc’e & QLUEDSY § S20UNR'D § mOSUEES § SPEMLT 5 LALDSHE 5 LOEREE 5 EFWRE LS DESSLEYL S ELFSEY WLOL

000V EYILE 000 IBFOLS S OGIERES & LOGTIFD 3 DOCTENC € fEenly & WOI'DGOE § JNIBAUT iSRS 198'TYE 3§ SLISSY WLLYD L3N
[T 00vass | JIT =" ZiwESr DOG'REE OO EELDAL 3] LIEEr ZIEGL o AR PR sy
DODSCULE OOODSLLLE SS9SRl00 REETLEE S 000'WIE'T 3 LO9'WTEY § EECNE'S § DOGDEES 5 99 IMEY 5 GECPSHT § DOOSST S (OGIELS CODWE S BTy [Fde

SIS TH Ll

LA S S A LR R ST ST SN S T ST St e T,

WREVOE S WREVSE 3 BB0JEC 3 TEE'ME S SUEWRI S ODWRSE 5 POGUEE 5 B0GG0Z S FOUBN S JESTOL B LMTEL @ GRS % BRI % SUILEY LTS TWioL
. - . - - - . - - - . - - soesy Jupung § preday
I Lird B VEE ZEELEE S4RRD GCFELE ¥R IED 203'50E 250 LE5ESL LrLEEL Ra'sS GITEL RApirE STy
- g - T - g . g - g - 3 - 11 = - - g - g s g - g ' g wes

ISV | NINNND

JE — & 51353V

=3 S 3 006E 0 00 00T 04T W DT LT3 [T =3 Ty

230 Ak 339 ACH L0 35 Y i L1 ¥ AW MW ol aad N¥P Yo

YOIE O 8851

WO BIUBRY B iy

‘U BPRES) B

1FINE FONYIVE

10/14/99

-40 -

Orbit Canada Inc.



Orbit Canada Inc. -41 - 10/14/99



Y BESTL SR

FELESOEE § GTLBO0TE 8 OSORATMES LEVENOPS GeRORCEIS LEEleTmE LU0 SARALTLE MEWERNI S 0LGETLS TERUPETIS EMNWODILY ZLOEEELEE ALINGA ¥ SRUMNTV TYLOL

CIFRIRE § ELS'S/ZST § RIERUERS IWWITE o0 LIFISYELE WSE0GLIS MORTEIMY GRITEINLE LEaNRLE MLE RLE 5 ALIHD SHIOI0HIYYHE TVLOL
Brniwzld  (REETH IS ) (Bl B ScE00 RLLOTD (SORSPRE)  (rep el lwemer'e (BB e Lesos'dl (s'reld afunie] patpegry
DOVSSAUE  DEOWMEUL  OOLNISTE EERISONC SR 0N0 DSOS DeRmoEyT LEEDELTE  MMe'El eI eRRm SUNOSL  BIEBRTL i | ey Agnbig sy
._,»..._.m.u.“.n.u.n.u.n.. g e
ALNGS SES0H0HIHVHS
lermzel § oni's) § (neees's s Woree') s Eime ) s (el § GGomL ¢ BESSEG 5 nS'DRUL § GENAS) 8 ere'lEER 4 sErEE & RiCEEE § I TWTT TVLOL
JEVSIEE 3 ffigeEw § mee 3 oeemes § mrues 8 SSUUEKE © 0RLOSEL 8 PEEU0R: § BES'SHAU § GRUBNIR 3 OROMAE § SOENEFE § ATOUEGW § SIWTVEVTT WAAL-DNOT TWLOL
M - - . - s . - . - - - . ) e ) Buoy segpn
{EIGIE'S JEL'aE TR TWTL OTUL SHEYE aleSY WRUY SeSSl SUWILR IPUMGER SOSTER OTUmene UOEEG) R0 18R]
ALY NHEL RO
iBEESTVOILS (SR SEL0L S (95'T00's) § (nEE1E) 5 JeErR ) 8 (sEeiE'E 8 (smroiail s [ "ih R iesiEEeEl E UPREeEl 8 o0 § | § |z50'n0d'v) § SRLIWTVTT INTHND TWLOL
EzsELol  IEEESEUTL  WISTRE  (msuEls)  lcetSmm  (oepesmn mrmesd sz ermed miwes)  (90TED (USRS (Smeny) wtaRfny K| Scou)
S T T S S TG T it o IR E TR0
STV INTENNG
AN SHINMO ONY S0 TR
RSO § ZSE ¢ oU'TEEITS HZTEVIEE SeESEIE LGRLEDEES IINULS SOSSOTLS  LmReRel FEO'IEEVLE ZD6UIETIE COUMONZIS PIOEDELLS FLEISV TWlal
DS'LEEOE § 0 IESERELS ESL PSS PRETECOLE EOO'WSUIT WOGHISLE S08NTEUE o mEwE FEEUTLS LPSIEELS BMEWNIIS DEFILE SLBEEY TV LW 13N
005 £EL [ 0TRNY  IDIWERP  ERSEDEE  EROZES FHOILE O SIVEME OGETESC  WGHFRCE  COOZ.G)  BAFAIR bRV EREL UETROUnNY PRIEIALELY
BINSALUET § OO0SSLSE 3 fovwehES RS DOSUSEEZE L0900NT5 DCPUSEELE NODATELS SAUNTROS (SRRl E SIS NI rNEZE Ry pdes
SIATEY THAY
u...n.u.u.n.*.w.n.n.u.u.u FIEVASIEH LITSHD Xl 0%
Ty W SV § ROEL0L) § 3 LA S WSB! 8 QISEG b (SOFeR) § BTG S S1355V LNTHRND Te.lOL
- . 2 . - . - 2 . . - . - ey Aipung g predayg
[Fed-T [F-a 1, 5t ERIRITL BT ME'ISIL @Ol e 151 %6 L0 Lyl a5 LE¥ 168 BSEELS SR R
.n,.-..m.n-u.u..-.._-uﬁain.n L]
SLITEY INSHHND
L s - S— giagoy
[T L00E [T [T [t [T ] [T [ [[3 [T [F3 [T oy,
530 3ok el AON A58 438 oY W Nrr AN v o = Liin Bl ]
FOOE OF 828
G R many ayg
0| ESEE) BRI
L3FHE JONTYE
WNEDD OHd YLHIOTY

I YIYNYD

10/14/99

-42 -

Orbit Canada Inc.



Orbit Canada Inc. -43 - 10/14/99



PV 0T | B8 LT

CHSTE £ ERIMDE 3 NSRS § SIUSIETT 3 SESTSNEC § iSO & TEEUSTAE § ZOOGOUGE 8 OIFISE'SE § LISWIEST B RESENT 8 LUPEU'RE £ SELWORTR 8

ALEYOZ W SFLINANT] TVADL

BIUEBOF S NLREIF S GOULIER § (2ETWNE § oecoasye g ECEUEDE § GHOGRL'OE § UBMIHEE 3 PUETASTE § EUWCIE 5 SETLIEEI § DOUTEE § BB § ALNCA SEITIOHIYVHS TY.LOL
fELegvsl)  ([RuoemiBl iR (ERETL  OUSIRLL  (REGREQE)  (SSPEIEDL) (RIT620L  IBWB Sl [essel'ol)  lesTEea'mil  (ZERleEl)  LLLRMOEIF sfuweg pourgy
PECLEN SN0 MEEREE MRS mCweSs soomdes cenmn'ns TBE'RLVDS  TSEBSEEY  OGYLIP'DY  SEWORSRE  WSRMLY  HaBRCBD ] | ey Agnbs many
.w._-n.*...a.u-i.u.niﬁ.n4ﬂ War epdes

ALK SERIOHIE VRS

FEFEIZON S EEPRITULE loseiaes) 5 (sseTecs) 3 (Dovesed) § laoezerm $ (Lomen 1 Zovmird € (seo'wlel ¢ loeresn'sl € (eo'hrrs) s lEFRisy § LseEeE 3 SRRV TWLOL

IOVEEVE § PERWYE B JOLSENY S LIRS § DVERS'S § GrlRes £ ooe'taod 8 LELGELS 8 GRSOGED f FORRICD § ZMGISD 5 SBTIMY & MwaNT g SALNEYT WL SN TYLOL
- 2 - - i = o - - . - = - ey auey Buny g
WFER'S FErs L9 IEGG 0L T5a's aFar's ErlEm's Floas | MEL'SEL' 05T CERES VRS IS FERGLE'D Uogefignd U (et

SN WHEL-BNOT

lgaRnsaaLl S 0SA'BEN'GL)S (071 9E'S § (GzsTo0EL s lonesnekl) 8 UiSE'SEr Pl § (EOEEFRENI S (ErsoRe'Eal S lEw'bevnLl S (OR'tErTUS (SvUBSELLIS TeRusIitil g fies'sra'nis SELLINIEYT] LNSMMND TVIOL
logwsedsl) losmlssse)  lomvissl)  lszrzod'sl (necezoel  (isdemEL leerael) iemIwetl]  dme'eeEH  leoster'zi)  (owimseLl)  demiusiin  (icwsieor) Aty 2 | sunoug
.“.n...n.u.u.u.-.“...*...u D SNy

SELNEVI LNSHND

ALNNE SYINMD THY STLIREVT

CIOURSIE 5 BRGNSV § PIOUMESZ § GOCMRDSE B CoS'ERSRT 4 eziBEO'SD 8 EogiseiZ §OERLSINAT 3 OLESESE § LISRIEGE § WOCOOWRZ § (UEMGIED § OELBOGEE t SISV TVLOL

DFPLIZ & [ib'ei'es § ob'err T § EIWERW § 5RO TeE EOIGE & BEGSCU'T § DO2'BRG'RE & ROOURENZ f SRUMITET & 481 LI § SLFTIV TV L3N
PRECLL PRSI IEUIEVLL LOATERDL RLSsEE DO0'REEE GOEGL0 DALY BErL0g] G ER0' BEE 3059 ST PR IAINCR
ODO'SRGTRE § DOUWSED 8 UBVRINBE § CIEESEUE § OUSTLIE § i90'iS6VE B EEROIESE 3 O00SRTE § AVEISIE § CEC'IRNME § O0N'LOESZ £ 00MCOME § EOUDOSTE § ey e

S1355Y TWLDIVD

n.._.u.“.n.w.n.*."-_.u.u.uiﬁﬁtﬂbﬁ_i

BOETAE & GECAIE § WA § EBEURST 3 OME'MERZ S5 ASYEIEED 8 ORI 8 MUTIOT £ BMIFOEL § JBISESL § ShUEL 8 eeThEt § SLISSY INSHRIND TYLOL
- - - e B - - - . . - - - mEEsy PR § PRSI
AT T LT L MEEEFE FERTEET GHT'T PESULLE MEOWE EEATDEL 264562 wied' L CEE'0E'1 NS SN0y
- ] - ] - £ s 4 - ] . [ - 5 E g . £ - g - k- - £ - i 111 o]

SLISTV INEHHND

Elgecy

{74 IMT 2002 062 [T EEHIE T T f1=4 T e [1T3 T LY

30 3k a0 ADN 190 435 B nr NOT AVH vy v B34 WY Hreenn

+I0Z 8 BAEL

WO R G 01

) B Jqi0

LIFHE FOMVTVE
YWROA O WANIETY

DM WOV

10/14/99

- 44 -

Orbit Canada Inc.



Orbit Canada Inc. - 45 - 10/14/99



Y TETL BELLDE

PUBLIEE £ FUSITSE § SUWNRE 3 LRINVSE § BRESIOST 5 GSREMIND § AEERODIC © ROMRRIEC 3 LEE'PS'EE B SOLNMGIID 8 DOWMETRE 8 ORPORE © Uvo'seiiE S

SIEPELIS & GOWEIG § BEL'IO0IE 3 JEVIDSNS § AeomimEr & Eoo'tERer 3 oOUWISY § EPS'OROUF § SEOBMVSF § GAVLGIGP § BEITTWF § (R9VRDr § CSEEDELY 3 ALNDS SHSEMOHENYHS TWLOL
5 . po f] B} ! ;

EELERURE] (R TRV lGRERTE]  (SSCWSED  (PMRORED) IRMETESTD  (esRes izl (Z2ueel T e RS sl (emmkUid)  (oo'eatsi) U ey
BEELE  WRYUMGL OGS 2B0WETL  B0VEREEL  DRDUIEL BOURSES. rmTES LOVEBES  SOFURRSS  ZEC'SERGH  dSvORMS 75O'WSE 000 ) [epde Ak many
...uip.w.u.u.u...“.ﬂ...—.. W e

ALK SN WO

ILBEFBrEL S 1IR6'vor'51N S (EEWIB1'0I) 8 (0800l S (0GOTPO'BIl S [MLURUFL S (128080 8 (e iwteel § Teen'wes il 2100721 8 (eos'eRa Il Y lepeiaril s ledsisol) g SILTEVT WAL

FEHSCT S5 SLEVEF £ JOLRCY § SoRErF 8 SRS § LYl § A0y § SGE'BOR'Y 4 SSO'SOR'R S MBISODS S BINUOLS § (ERLEE § SSEUIET & SIUIHEVTT PRELL-DHON TWLOL
= . - - - - - - - - E . - 1R A B el
SR HEWRY 0L RSy salnidy Ligaea'y LMIRREE L ik R TR WEUDNS LR LG CEHALE'S uegefean s weRe

ELWTVT] AUEL-DNODT

LELESIBUE LICIEal § (e TI6 8 (RIaTIenn 4 inseeatal g el oovel) (RErZECE L S (DAKIGLELNS (95amEal s (MTensiu g IZIigr el s (Lsmvall $ (00'rsu'as) 8 SLITWEV LNGHSND TVLOL
Leiesss)  leleidsl)  (wawe]  (SsTee)  eewes)  momem) (om0 RIE (Rl FEEsoal)  (ZIZEVIN (e (00£RED ') e e Buwooy|
.n.u.n.u.u.u...n._._..,u.* RAR ] SOy

SN LN

ALINDT SUSINAD ONY S 3L IS

PROSEIC € PVEEZ'DC § SSIMGUE © SWROVEE § BOUSIONC 3 GOWORSRE 3 GLITOCUE 8 BOMELILE 4 CHE'VREEE 3 BGESITE § DEWECTE § CHCURTLE 5 2eSOZUNE £ SIIBEY TyloL

EEESOITE § GERTHATI § EROWEID S EROTWIE S Zh0WiIC § OGTSROLC § MITUBOUC € STIOGTRE § ZBULSEE S mireedn § BRI 3 3 ESU0LT'er BLIEEY TV YD 138
EEERIIE  9ENNIE CROOCEDZ  IRWEZNBL  BSPELGER  iPOR [L BEOTFRE! GIVEELW.  SIp | 0elael  LLE'EIERL @9SM0LEE  WBL'BSE'ER SIET LIy PR ey
DOURIETS § GO0NIETS 5 UBLWEI'ES & eoe'nio'is 8 DOSTDEEY 3 so0'iiler 8 EEVRLOUY & 000MuYer £ AUBIES § CRUESIPr B OOGLIDER 5 0SOVOSER 4 CORSLIDRF % sasgy Epdeg

SLIETY TW.LVD

u.n.n.n.n...*.u...u,u.-.mﬂﬂ_ﬁuﬁﬁuﬁtﬂ-

oGE'RI0'E £ 0CHGO'Y § WOR'E § SOODOCE % GEREIT ¢ 06ZeaNt 8 RiGUMET 8 weEse'r & SLITEY INFYUND TYLOL
o . : - 3 - - . B - - - = sjassy Aipurs  peduig
052 PRy MEWOY  a'reE S65'BTEE {1 EES'ERNE IBE'SISE ERE'HIFE SR WRETSIS 052 'SHE EIGLIET  veR'ROO'E FGRARO Eney
.n,nqn.-.u-u.niu_n.n.ﬂ..._ ]

SUIEEY LMTHMND

- s El355Y

ooz THT EDOE 00 B L3 ZT] G {13 [ET3 EDOE P BBGE TN

- T a3 A 120 L= By L NP A WY oA L I bl |

FOOZ o0 888}

WG LR Bl oy

| IR 0

L33HE 30HVTVE
VRO O WLHIETY

"IN YOWNY D LigHO

10/14/99

- 46 -

Orbit Canada Inc.



Orbit Canada Inc. -47 - 10/14/99



W TET BRI

SEAEIVEE £ GREEILET § GDECCOGD $ CDUSIOOE § oSBT § eSS 0D ¢ SMESEIW § SVUSIRE S AOVURIUE & TRIWRGUD § LLIEEUE B O ISLUMEEOE T ropEsst g ALV B 311 W) TYLOL
OOI'BBLRG § GOI0V6S § EOEVLHUS § POUSOVVS § FEYMLIUS & WELI0E 8 LILESTOS 3 eBLa's € PPBELGG & MRS LRSS S DEETROS § SVIGLNS § TIRLEVES 8 ALINTE SHRIOHIEYHE TYLO0L
loge'mez'ae)  lost'moz'ezl  (em'MEi'tr)  (PROEEESE)  i9OWTSRGT)  (ESOGRSHE)  (BOL LRGP EETAEEEl  UmiwEEl  wn'sn)  (Srerrs?)  (mvELTD  IeRYESysE) SBuALRY peisreiy
GYEUEE'SE GPEVEE'SE  SITTRER IEERYR GRRNESD PRBOEER  BITOAMTE  BUETEELR  EOO'RA'NE JBURDEVS CvNeYES ESE'IBYY OGN 1G] (e ) dgnts ey
.m_..._._11‘.“.“-.-..“.‘.“.“ oarg |epder)
ALNES SEROIOHTIYHS
REVEERRITE (hr USRS MECERIRU S (RD'DIEaN) S (EEELYEL S lessiznl & (S60ER0 1S (ER'SES'E 1S Tib'Zore i) 8 L0 s (eI e'ail e (mz ool e (05 Zra'5h SAUIVEWTT TVLOL
LFEE 3 SHWLFE'E 9 RIOBOPT §  mIEIFE ESTOOU'E & WS I 8 sw'WE 8 SRITUE % CROEME § CEILEET S GRM00T £ DRSERIF § LRELLR S SALLIIEYT WAL -DNOT THLOL
" - - - - - - . - i a - a BT e T e
SENLPE'E SRS EIEPE WEEIFE BGE 04 T FLLTERE i) BEELL'E L E'E B9 LE5'E =TT oG 'Y WOEL LR iy U (esea
F I REVT WYIL-DNCT
SRS e T s Fes e TE) s (LoerITR) § (ROE'SR0EE S 60 00ETLE) 8 Tony TRHILEN S DSVRLILE 3 DElREr 2] 8 (rstiss (LB wieti 1) (BIAEEN S (ML § (EER'sL00E) § SALTEVT LHIWHNED TYLOL
s (T (RSSLEEE)  |LFERITE  (I0CSD0TEY  (BSLWMEIZY i Eenie TERTLE  (EcmrlE) ezl el 00BN (SO Cersminen WA WE | i
.._n.u.».u.u-n-u..iu-“-uiu wedny sunacay
SILUNEYTT LNSRHN
ALNDS SHIANMO ONY 530w
SIATILEE £ GEETLIEC § SWUTORD § EIOGIOUC 8 L0S'SSSE § SeEOSEE § FIEWHIPE § TSFISERE § JOFUIRLUE § TOVWROUC 5 JAUCIEFUE 3 LGLUZEME & WPWESSSE 4 SI3FSV Tial
REWIEEL & FEREE 5 JBLEGNEE 3 E0a'Er ELH'PHE'EE § BEULIPEE € PROGSCET € GiRNITD o EENIEE § 000'WSE'TE 3 POZDGNTE & COWLEWEE § SIFSEY ToLidwa LAN
[ 0SUDOEEE  COOUPEEE  GCWORL'IE CPOESOGE CEOOSSRZ GOOEGEUE 56 625 TEISDE'SE  SO0BGEE WE  ODG'EIEED  S.ESTURD IEF'BE0'ED DRI SHEN Ty
COUGALEE § ODO'GHYS § JOVMED'SD 8 DIC'EROS 8 OGTRITO % sog'lesito & ComoRLD OCO'ORETCH § LOMGDMGE 3 CCDMMSUS 5 OOGUCH'S § WV § FRSTORS 3 ey R
SLITTY TV
n.u.u.n.“pu.n-w,u.n...u.. FNAVAIIEY LOTHD XYL IR
UTERES ¢ SUaERE f BRTKETS § LETENS 5 EeISHIS 5 SeliET § mTE 8 OLFL'Y £ PEFEGIT 5 SWNEYE § MOAEY § EEERET 8§ ZI0POLy 3 £LI80Y LNRAIND TWLD
- . . - - . . . - . - . z Yy Lpuh 3 Pty
WARES HERES LIS IE5'EEL'S ERlSNE S LMY EEE'BOR'P [T ZESDES'Y TEE'TE Lil' LBy R Frd i TR S A T
4m-“,n.u.u.u.n.u-.,.ﬂ.u4u.* L]
SISV | NAUA
- — _BI3sSY
s b2 FoT iz o FHIZ iz OOz L3 L4 T (114 0T Tewy,
HU 24 23q Ao 1300 aam oY e M Avh by H B3 il e
FOOE 2 68551
PSS BOUDIRY B By
3| EpEUE]) PG
L33HE 3NV TVE
VIEO Old VIINIETY

"IN YWY L0

10/14/99

- 48 -

Orbit Canada Inc.



Orbit Canada Inc. - 49 - 10/14/99



Y ZEZE SR

(EZGSR0E) & (BO0WSE'R) & (FER'ELE'D) & (RiEssis) ¢ (62'wee's) & (oiiche) &
CESBEGE DATESDP  GRO'RLL'S  BE'RSVD  CED'MDF De50ES
(EZARREE  (SROLELT (6VZEE (MYenEl  igsews) (LEE'Z}
(Ee'hdeZn)  (ER0'edw's)  (een'sra's)  (00S'WadEl  (oooeszL)

BSRECEE § GESEND 5 (FROERRE) & LSHORE) § (SOLONEL) § (SERERE ¢

CHIEEEORE LTIRIEE OZEUWFEDY OREEILSIS LEWELE B BEERRN S
L DOS's 0og'e L e 005's 05LE

FE LY FISLaK I¥E'esr 098 'EEp L= ] -

i ] ELELINE BB EOEL LSS ZRELEL

PRI LRLL GO060ER 0L'1Z% 0AZ'SEE 5%

ErFOLG GEFLE PES0ST SETALL EFTOE =
ooo's 00's ngo's Docr'a nao'a e
DD0'sE 0 FE 000" B DO"pE CEHY P on's
o000z Y BEL 000°02 1 DoUoE L DO oEL o608
00o'0g 0008 il ] Doo oon'os 000"t
O00'00E 00T L00'g8 | OHDER 0en'es [
'S Q00'sE 0O0'SE (HHY BE N5 -
000 FZE 001 SE 00 P2 O e L] .

O e ‘088 DO S DOY'ZLE Q0L U]

_U_S.E sH.E _ﬂa_n__ _“_S.E 35: E:
Co5'LeL D0k 000'ig mals a5 2 &

noz'G L [qe 6L [ect4 1Y O5TES -
CO'OFSE'S 000005k I ORYE 00078 DONSE O0CCr
FSEELZGL  PEELBLL HGERR'E GESOEEY  heZioes =
il 000 2Er DO0ZLE 000 ELE DO ESE 00z
TELAL oBvE 00246 fEili DO OEL [eaige]
EIF'ELFD LESTRE'Y LEDISE'E BVIEFT BEE'2GER Baa's
PELEGO § PEETEOCD € GRTIE'Y § DOCBOCT § MES'SMIT § lTOSEL §

OIEErLER S CHOMO'E S ZELEMSOZS fSE'SLLM § s0ewes & - §

WEGEL 8 OBGEMISY § DEEBICG § ER0MMIY £ opo'seal g - £

WL'PIOUSE BOWEKELE S SSCSSORTS TRMESSILS MEWEST § - $
Oz 002 2002 LDGTE 00T £551

230 3N 230 3k 230 A 230 ¥R J30 WA 230 2

IO LIN
TENT ] SWII
s P
US{ R i
vaua3

EFENIANT ONILVEIIO TWLOL
fsueduues
Bl BELNSN
[Py uEEnEg
iﬂ.ﬁﬁﬂﬁ_.ﬂﬁ
EUsE Y 1] pRg
b yaeg
RN Sy
Buajumicesy g el
seacdng: soun pue cuoydeey
gmgih
gﬂ!ﬂi}
FIH TS et
P FTUS] RO U
W) SESENG § ARaol] EILe EXu
s mayenda) 6] |8 REEO0R B0 ALIU0HY
SOSBD LoHR| S| S BUG
mefimyd ssaamy pug-peoH U
WO IO Srediny pue EOUBLETUERY
ARG EEIRIEIR ) SUBMUOE B JUBcnby
S0 Bunnsucs pas PRGN
Sugerympy
el PeiEEY PUE SUHNG SLaTE

SICNIAAT DNLLTH T

L0 GR0uD
08 S000D H0 1503 TWLOL
ANMIATY TYLO0L

=)
LI

—_—

ANEAIYLE IROIHI
VALO Odd YIHIETY
“OMI VIR L0

BG4 - LEGk

10/14/99

-50 -

Orbit Canada Inc.



Orbit Canada Inc. -51- 10/14/99



W ZETL BRSOk

wEARENERE  (BIG'S6F G (LUw 8 (0up'ibe) & (O20VEN) § 1660 '96E) 8 (bSO'STH) S (WEZSRDNE (WITEZEM € [25LET) 8 IEpE'rIa] 8 (Bod'oee) § (ELG0ER) 8 IOONI L3N
EELOLDY  WIEGP  ROMIET  CEEOSE  B2E'HME BSO'NEC TEUERE GISTEE Soc vl GLL'ERE O ESR'RES O BESGIE EER MR SEWE], 81y
lesw'ses)  doadse)  Gess'ed)  eeiel Gavesh  (ssoes) Lesvesd  (meay)  (BeEEE) ieivsel  loeo'e®)  imewd (oeEl sasuedxg e
OO0ESE'L) (EERsEL]  (RLrEN)  (gOSEmL)  (oewel)  (ebstEl)  [zevnil) (sl (ees'ned a0srrl kR (eRE)  (Eas'sL) U |y
owwhmed (0vV'I29) 8 lesteos) 8 (2wees) 8 (B69'055) 6 (wuiES) £ d9ve'509) § [Z8WZEY) § (060'W0R) & |SEEUCH & Adssssves (stws! § (Wbeaog § Wia3
LLE'BELE WIEWRL S SMENEL B 2S00 £ OOZUSS § SKM'DTD £ pestsd & pioToc £ OTHUUES § LOAPIS § RGETSE LS G20°GLG § LTRSS 6 SIENISNT ONILYVEIO TVLOL
fuil=y} =h ] ] =y 529 5% o] |74 ] ] 4] ] =) Al
GG Ot EF50Fp S ERHIEE)
ZRELEL ZE BEEAL 15551 PETEL LEE'Z1 BELLL SLE'DE £55'8 A s ] FEE'F L89'E Ui U jEpy
LBFES L TR L2 259G LS BEGY oLy [£113 22l 2y el s Eesusda3 vy
25 ZrS'E RIE'E ThVE BHE FEEE [l == T4 S5 Laz'y 266 ZeL : SRR 198(] pag
fon'e 0% s [ie7 o3 5 0 o0s 00 00% 0 ook 0% safileg yueg
[t} [+ i o' o0z D'z DOGE 0'e (LA GO0 o'z 000 000z omE BHATNEY
000'0E s 000'0L poncos e i poa'oL Ban'ol o'k oo 000l L [EHE) [ it DOo0m Buunoagy & jeden
iy 000's 00'S LV 000's 'y 0ma's 000’y 00's o'y noa's 30 DoB's SEqdnT USA0) PUR RUOYDSE]
o000 Don's 000's DiH's 000's 0a0's 000's Y% o' o'y 00d's 000's 000 SesUBcy oA EUeSARTY [
o0ogE iy e o' oo's 0o'E 000'E 00y o0a'E O 00aE'e T I'E SRR HIE,
D00 b Ban'L S o0y ann'L H0a'E 0oos 'S o0 CEHY' L 0oL oL on'e iy Seg; ey
CEHF DL D000k 00001 ooa'nE 000ou 000 Lty 600'ol on'ae D00 ok DOO'OL 400" OO0 U PR ey
000’ o8 £E8 (35 £ER lin 33:] el (1% EER 5 fa ) ] CEF BE | SRR B AL ‘S 0D
0oo'Z 054 sl 0541 [iTH0 05 6L (941 oL osl't et (TR 06 s s peedeu By o Ssacce pey Aoy
05Z'E8 0SE'ER sl uonmEEmA o BLD
D005 oos'ie BOR'SE GOS°LE 005" DO5LE I05LE D05 LE B oo5'ae 141415 i1 s il walliBys seay pUI-pos LAY
USE'EET ZELWR ZRSWRE MR oWO'EEL 0GDEOL oe0'Em BSWEEL  ASE'DOL  ZECOR 055 LERSE SHEEL SB|IEIDE 0 SHBdiEL PUE ERUG TGy
O0EEE OO0 1E oo on'Lz o00'LE 000 12 0082 0012 000's 00T CO0'sE O00LE DOLE  JA00ng B0 | EdeMyng B usednhy
00002 [l 00k LO0'0k T 0O B 0000 oL 00001 o06'ae 000'oe 004 [T 554 DuUllNSUaTy PR i |ucaghg
BRECSET  S0SI ZG¥ iR GEL ¥l SO0 E8Z'EEL 5 9L BEFEEE  GLL'REL 25E'eTL SEE'ZEF  ELERDE DGE"L0D Bugaryimy
SBE'SELEE OLOBOZ £ OLG'OZ £ ESTTOE § ous'eSt & BZEUDE § EPEUHL § macmuL §ORSOIL 8 LMEESL £ GOE'SEL & GER'ENL € 9SE'TLL & esuedyg DRJRIEY Pum ssueg SRS
SISNIINT DHLLYYILO
SORESE § PRUDEL 5 usgthl § BZVADL § BOE'DOL 5 GIVES S JK0e ¢ (L & EEEL 0§ M9 % DEES % LiS'PS % eSSy S L1 40%d SEONT
WAGEHIE OSP'ERE § MCUEEZ § EOTROZ § WLOEL B OSRSWSL S SIEGHL E MEUGIL ¢ DanmOL € LEFIR O 06 £ mAYY £ oSKE % IO 30000 40 LEOD TWLIOL
WEEVIHES FRTPSL § BRSUEE § ZECME § DIUKEZ § OZVEST £ WOGMIZ § NOSSOC & TSOMAL & ssSECL © IR & cHddE § ezTRl % INNIAIY TYLOL
006E DO0E poo 000z DOOZ o000z 0002 L] 000z 00T [ D0 [T i
030 WA a3q AOM 100 d3% any ne Ty L Hel¥ v 8 (L o
€881 - [EOL
AN 1YLE INOOM
VIO O WLMIETY

0N W IYNYD LIEHO

10/14/99

-52-

Orbit Canada Inc.



Orbit Canada Inc. -53 - 10/14/99



VI ZETh BEIL DL

TRESSE e (205051 & (4hi'ios) § Isw'ons) § (Ze0sead s (zeg'sss) & (iocEeal & feizessl & (cciioch e (vbl'essl e leczong) & (eEe'ies) & {6ITES) § IO L3N
MEEEERG PSOE0F  Z0D'PDF  LW9'PEr  BET'RSR gbsTan LFEDES VERUSY  ZITESY  MELOSY DEM'IRL BIZWeP OERSEb B0 Bl
thiparl T Docess  (Zor'es)  lesesn)  GovmDd  UoveE)  (useEt) (U922l ILrssl)  (eesoeld (8o (oiozm  (oorced iU )
lo0s'vsgs) (0SZ'EZM  (Sociole)  (eE9'oet)  loge'oerd  (mes'ise)  [iewoer) Lgb'siE]  lB00'ZRZ)  MEZil  (EERSE)  (REWED Lev'siz) L1 Uy
lecwoes'als (001000l & (Ac6'%9il 8 (cos'eechs [is6'cen) s Lizsse) s (ovi'isa) s (bPRERS) § IBGCLIGH 8 IRVOID) & suwsmebey [DoiBSS) 8 (Seo7ogl & LT
BRoEReeE ZERELFIE CORLRCIE BEEMECNE TDUMGTM  ssREE B0LIED EVLAMIE DOUSELES ERROEEDS  JHO'BLCS BOTES & GEVODE § FITNIDE ONLLYHIE0 TV L0I
s =4 =1 528 2 558 4] =] 1] 29 5n 29 20 Aoy
DSEE I D9E'EFF e | BT
FLLRRG Ll I51eg ED6'ED BFIES GBE'GH LS BREER FES OEE'8E B Lidse g [PUT§ UHIBINPT
C4Z'SER 552 EBZ (R 19552 B9R'ED LT Lt =148 ESOLL 2081 (-4 BFE'LL L2 sosuadug (] § iy
GESLLL ZRb'EL LESEL ERLZL 0Bl BLHL R RLE'S Frag:] 1P ik FiES 4] sfuadcy [men pog
oo0's s [+ 006 oos 005 15 o0 [ 05 nos 08 s sallsysy ey
O00'+E oz e o'z [l 0002 oon'z H0a'E OO0'E 0M'E e 0002 T sy
'L oH00s L ek il 00D BT Hod'ap 0ol DRFDL YL 001 H00'ne Bupnazy g jpbey
i g on's (K S 000y 000’ aon's 'S 000'5 0a'g 'S 00 oS a0e'e soipddng e pue suckdes |
OCEOE i) [OEr e 00001 Ba0oL oon'e o0a'0e 000k GO0 DE Lo' a0k 0000 ono'alL SRR OAlRRRSRtR PR
0O0'SE BO0'E 000'E 0a0'E e oon'E 00'e 000'E e 000'E DOFE [on'E 0M'E SUTUSENT SN
D00 PR AL HOEe DOOEL 00021 COOE HI0ZE DO0'EL (HEIEL il CO'EE (8EL (e o g R
TOUTLE 09 OS2 000'gE 000'sr i) 00052 ooo'sz 00'EE DOOSE D082 kT DS I P ey uRy
OBl £fg LR EER b £EF 45 £EE e £E0 (333 £ER il B | tmaasng g el ‘sl sog0
DS 05 CELF T [\l 0Ly L'y 05’y o'y o T TR 05E'F i=TA ] 3 SRR 0| (R REET0E [0 KRy
D926k BoE'Swi ‘SEIRYD LOTREEIEU] Bl B
L v DONSEN  OOOGER OHYSEE  DODGEL LOO'5EL 000'5EF COA'SEL 005k GO0GEL  OOO'SEE OGOSEL SedliEg SO0 DU-DEe L
SCUER'y  EINDES  UBEUWMS BAZEP  BEESM  ZZUEEF  EEELE 2GR Jed'sec 2004k VEDLME  APE'ERE BUBTREE OB J SRR DU BB L
O ELE 100's2 060 'as 00'se pon'se (CH)'3E O00'aE DO0'ES oo'se 000'sE DOU'BE D0'sE CHMYSE Ioding [EULS] BURMYOE | R IE]
gt i's o0a's 'S noa's (i} e DO0'E 00a's DO'S 000'E e's DG 556 DUENSUCT) uB DaRUong
BIEFE  g5E'T2 BELLE SRR LETONE S8l LELERE B95'E01 Loo'aLE SEFTLL GLE'9SE  SDE AR 7 R=T Bunarsay
OOCEOEEE LpDE & UR'SOE § M99UST § WO'WEC § ZOEUNC § ZBETET § LGDRLZ & WSTBLE § LBZRIZ § GUPSIT § KOSTISE § 72O £ nsundid peImE CUE SEBUNG SeURBS
i BIGN I DNLLYHISO
EECGLUDS J9WERDIE WOLRLONE QYDEEE § SHSFIE % KIOGHL 5 ESRELL 8 COLWES § ZPUESS £ LOE'RAF £ OTTELF € Sn0GeD £ OGOTSE 8 L0 S50HD
BE'ERIES FGU'RSE 5 ZEQ'BYE § BLUDSE & LORGEE £ rRO'NE 4 BHH0E B GRURET £ IELEZ £ CIZWMZ § OSPEST § S0ScT & LAFERE § T08 50000 40 1902 WOl
Heweersee  LEDWPYIS EMULBCNS GIO'DSTE 96E'ZEME DOBUDMUS EDRIZONS 1SUUES € EMGTSH & WSUG) & GLS'P9 € IoWMsS § BSETIS B ANNIATH W L0L
1114 L0z LaE HMZ 1104 1.4 MM LT par Loaz [X5H] 180z e mey
230K 30 AOM 190 439 oty W L' Avi ey VA 834 M Yiuow
L
ANINYLYLR 300N
WO Otid VIM3ETY

I VIWNY D LiENG

10/14/99

-54 -

Orbit Canada Inc.



Orbit Canada Inc. -55 - 10/14/99



WY ZEEL BB LA

frer'ele'sh 8 LLO'obel 8 GE0'RER) § (S50USH § (5E9'6ir) § (218860 § (AE2eom) § (8o0'9S) § (ror'foc) s {eg'res) & Uer'zes) & (0e0'520) € (PEZ9Es) &

BES'FLES

SELHER

CEERGE

G rlE

E2¥26E

04580k

BEE'EER

EARTrY

CFE'D9F  EFEDER

Lavzize)  (aa'gesl  Oecosgl  (wisse) (BEE0SE)  (SaseTl  feEMiE)  (Zesml  teerer)  (oio'sem
leaea'al  Livesel  (oeEoesl  (aso'ized  (Gie0g)  (wee'zesl  Imsess)  (fEe'wS)  (eulgPe]  (Zis'tos)

(9020902 € BRIVEL B EDB'SE 3 ORVer S (UBSE

BEUVEZ S ESO'ZELTS WETESOTS ZEVSHYNS wOR 00 DGSWHIE LEIESOTE  1GZWGES ZESTIES EI6'RACIS

o0sL
LFERSE
BRLTOE L
IDL'LES
Ll
Bl g
O0'E
B2
000
000RE
O0'TE

G bR
OO
004'oL
]
e
00080
FiEHOE'E
OHOELE
00T 25
LEDLSE'E
ESEZIE'Y %

ETVRIETE §
G2ZR0% &
S5E'550'62 §

E00E
30 ;A

SE9

ELLAEL
GhE'SE
EZH LT
a0
000's
000'0L
ho's
5L
OM'E
000°LL
DTE
e
=)
000'552
[Fr4w4 ]
(0'LE
410N

ELVEDE
EITRET §

(U g 3
ST &
09T'T84 TS

T00E
230

529

Lkl 7L
R0
e
g
e
oL
[FiS
DOO'sL
[00°E
[
0'Zr
ol
i)

DOTSST
SEE TR
OO0°LE
oL'e
Z20'GET
EIZ'0RE 8

20l 'rel'e

rTLAN §

FLE'PES

Emaz
AON

e

I LEL
LPE'DS
FL'EE
005
'z
000t
0o
HHTSE
e
o002
el ol 3
Beg
A
o 558
BLEDLL
000'LE
oL
BEELGE
MELORE 3§

ZeaERn'
MELUSF §
E T

TonT
120

o)

GEE'LEL
L7 )
i
0I5
HHIE
s Exn[%
000's
oGl
oO0E
oan'dl
000'Er
e
WTE

DG5S
PTG
BOELE
oM

o
1ZZ'miE ¢

Pl
EVELFR
O6'5ET'ES

0oL
438

e

Ze'ae
GFEIr
= 4]
[P
oM'E
ooo'sl
o'
00
D0E'E
0oL
00oZk
=]
a5l

000'FE
BE'RTL
0o0'E
aL'E

124 <Irs
TN &

£95' 7885
EELEY §

EEFTEEZR

ZooT
any

578

BSELEL
095'Fk
G2

oS
00TE
il
000G
00054
000
[l
DO R
3]

DsEL

[OZ &L
DONGEE
TEE'HLL

] N
k'
FES'95E
or¥EDE §

- R T
LIEIT &
S00'SEETE

e
wmr

s

=50 5E9

SHE SEL BEE'LLE EOS0ES
(BPE'EEE)  (ime'BeZ)  (500°CH2)
(Zee'swe)  (L19ow)  (LEFER

§ lmo'ssl s (e512s2) 8 (LO0RGLE S (EETONEI S (BSVRIZ) 8 (290806 8 S0'Lich 8 (eREe) B

TIOERE'ZS SAFGLO'ME  LOOOESIE
e iEG ot
L¥E'EEr

0% GE LBEFR GLOEL
I SE GLi'EE 808 E
BEELL Livgl £0e'st
o5 o 0o
o'z 050'2 a0
Oy L 030'0k fratiys s
i 0's oS
D' oon'sL 000°GE
DOO'E o0 HO0E
HO0LL 00 £1 003 LL
[E e 00k 0002
EER i EER
i) [ 082

00058 QOO'SRE 0D0'SsE
DEk'E0g bLE vEE RES 065
DO E 000'kE DI kB
XIL'g ooL'e G0
ARE'EER oSl [2er g
SRUIME £ FIMLEE § BLTEEE §

0ERROFIE SGESOL'S  LZELTIE
LOEHE & GEE'SeE § Zivoor §

L6LSELIS SRURY'LE  #R2'DRGUS

O LI
B | e
EoEUGANT iy
uegEELuy
vauEd

SITMIANT DMLLYH 340 THLOL
fauafiumon
S iLanT]
DU Loeapy
BRaUSdTE 0§ Y
EBEY [9R] FrG
sabieLy wEg

BOLmE

Bununcaoy g by

SN sl DUE EUoydes )

sasundhcy G EUEsasiEy mey

sEUNE BEEA

bt ey sy

: Ty U3 pooy uay

G | s g A g S oy

B A o) R csaen R Ay oy

‘EEn UGIRIIRE A RO

iy meeTy pUS PR LR

SO I8 IO SNECEY DUR EUBLIHUYY

Foddng: FEONEIEL BUEBMGDS § [Uaelding

sy BUNINSUDT) PUE PeUEng

Hunanyy

SR poje} PUR SUGUSE 'SEUNGG
SASHIINT DHUYEIIO

LA0d $H0ED
TOs RA00D 40 1500 Triol
INMAATY Te'LOL

[1573 EDOE E00E
H a3d Ll

—_—
maj
o

BLBGOL iyl LEL'GE
BSETH a4 ES0'EE
e Lo SENEL
00 5] 04
14 0'E il
ooo'n oaraL 000'n
oo's L'y ma's
oU0'sE i kT8 000'ss
ono'e a0a'e DO0'E
oOC'Le 0wl [T 1S
a2 [ E D002l
EE8 2] EES
[E- (i [
0p0'EE 000653 DO552
PR ] brr'i5a SopTEs
000'LE et v E I00'LE
ook £k ] 0ol'e
BESHE LR PSR
FPEELEE £ PESISE § WEG'IGE %
VEFEESIS 556'L09°1E ST RDL'LE
0O0eLy § ZRIROF B GZZGEC &
FESLLLTE  LOLTIOZE  eNaE0R’LE
T00T CO0OT 414
M LW Hdw
JLE EFRJEED ol ]
VIO Od YLY3ETY

"IN VOV D LIEO

15551 - 66k

10/14/99

-56 -

Orbit Canada Inc.



Orbit Canada Inc. -57 - 10/14/99



WY TEZL &8 Lo

lEno'vos v (5582520 &

il

feL R
[}

PRG LOF
TR LD
506'TER
WEELY
Bo0's
0052
BOGE
g
00008
000/ 98
000"
00588
L0
GOk L
iy 1
0'00s'
FE LR
DOMEEY
[T ]
ST
HIEEGE

Empaey
BSE'F0SE S
nriedilel

(1004
230 4

(ZL04BZ) B (9600060 & (2w GZEl & [ZBLEPE) 8 (VLS6wE) S (DGEPEEY 8 (C20'004) & (PeLTEwl & (Wps1ze) & (899650} & (LOSTE) § WO L3N
SECOIZ FE'eLZ LGl FEEEST T AvELOE SELPLE 2A'FEE HARSE BEETL0 ETS PrE e Geml| suoay
lGho'iea’sh (ioe'soE)  (es'mizl  esEREl Gereie)  jopeEn)  EseicE) BOGZEZ)  (PCZUE?)  [SB02e2  (00%62)  lgio'sz)  lsLow) sasundyy nopy
E0E0s sl (ERGERY  (eobugl  (ZEise)  imWzew)  Lse'nis)  dle9'oss) foos'wes)  (BRESSH  BER'BEO  (ESE'BLY paliss)  (sgass) Loy
BESEEUTE BOUUID § ZOURIS £ LAY S LGRSSF § GOLMIF § BRSO § FEPUOR § JEVEN § DLELEL § lm0'iesl t MEL'EE 3 weEle & vawas
SLETTETE  OFO6LT Z8C'TR'ME ZDO'MEOTS ela'ise'm  cmo'susr BUEHT GLOWLEE Z0Z'HRFE ALOWOL'EE  LHMIETS  £00'LkETE BIENIANT DNLLYH IS0 TWLOL
CED 520 a2 624 =] W =3 29 = =] ® a2e Aaumbuuos
PLE Lk R BERIBOT)
I FEEEL 056°LEL 595°981 eIl BaLslE FLFoLh  E0'SH) AFEEGL TREPEL ELTERl SRR PNy ucjEifgs
LRVLE TEE'RL [T A TIVEs BLETL 991 '53 10’88 BSHEY hi'la L6585 BEEUL el 9 1
L LovsE DEC'GE ELEE W' 18 BT B00'EE GE5'LE EGETE BT 1 ekLadi] 98 peg
0% 015 ooy 005 s 0rs 005 005 (il 00 0og D08 ol yueg
[ 0a0E i il i o'z 0O 00T 00T oc'E ooz [0S D0 ; aouemsu|
00T0L [HHEOE Lol 000 00'm 600k o0k o} 1] £H 'L oo 0L DO DL Buguncrry g play
000's 0On's 000 ooe's oea's Dix's ooo's DOFS 05 000G (M poo's b ddng om0 pue suoylne)
R HIH A I Oy 000E D000 o000z D00 O00'E O 0E 000'0E 800'0E Sty bugp et py
COHY € HOTE HHE [0's ooo'e 00 I 'E 000'E B0'E OOE O00'E SHEUSM] SpELe,
DOUED MIEE EE DOO'EE 0O0EE 000 HEE 000'T2 DOEE By R fiiierrd 0005 jusy FIG 18ERdaY
008 [ ) (HOHS 00'es L] antes fraif o00'Bg D00 RY o' D005 RS L U pee EY
] tEn EER £E® EE® ECH £E8 [23:3 2] £ [ax] £ER el | §5U|ENE § Aol ‘S| ey
5L DELE o' 0648 0848 Hid'E 0L a5l 05L's 05L'6 B D5LE 1% mimncia ayj 18 556208 [0y Sapurg
[arg SAIBUD LONEIERL Sy s
DO0°SLE 000'SLE QOO OO0 'SLE EGLE DOY'GLE Q05T O00REE D00'GLE OT'GLE CO0'ELE DOD'GJE Sulling S0y pUT-Cem iy
BeE'REMY  EOORRCT  OTO'WEOL  DOOOWDL DD'SROL  LDL'ZEE SILENE BN kL0 BELDES  TEZELE LRENE SENYE 0 Serdiy PUB SILSUGLIY
BI6'9E 008 '8¢ 000"3E (O6'IE 000 0008E G0'9E Coo'se 000'sE 006 DOO'SE 000'5E FOONG [BHRAI0] RMEDT § eIy
=4 M [T [~ 052 L 0EEY DEZ'L azL i 4.4} ) 6E'E 5864 BLGNEas pUB o Loodrs:
BER'LRE PBA'08E VEELE O SAE F2'EGE LeLzge BLE'PIE Seg'es b FFSEES HOFELE E9E'50T CumsyiEy
LGO'SEE B LGOS £ SBAUMr § BES'ERF 5 GRE'DRY § GEE O $ OWRSMEY § WREUEF 8 WB6LZY £ LEBEZR B GOTUOP § GOGEOF DS DEENIL DU EYOUSE ‘BeLeT
SISNIANT DNLLYHIHO
PLLUTE TS CLIDOES CREIDEMS eSP'eoie om'msom EE'P06TE TMULIEEE CSPLLSTS ZBAIOZE TEELISTE TITERE LIFNTE L0 SE0ED
LIFSES § BGO'BES § LWOWIG f FIEO99 & DDE'9SS § BEB'ORS % LIDUES § ESLUZE B FEFULG § GICUOS B LOMISK § REV /A % 0% 90000 40 L5802 WioL
USEPSIW TIVBMS WSREIE 00T GITEIYES LS6'TMSMS ERDEDNES COUGORES SYR7EL'SS MR ZSEE e ANMIATY TVLOL
e £00Z 304 oo 008 E00T T woeE TOO0L Tooe [ tooz e,
230 AR 190 dig ony e HAr AVH Hdv YW B34 MY puoy
= TR T T
LNIWE LY IS 300N
WINHOA O WLHIETY

oM WIVNY' D L0

10/14/99

-58 -

Orbit Canada Inc.



Orbit Canada Inc. - 59 - 10/14/99



MY ZET) B8/E LT

ZINELE

ETEA A
a0s's
pHEaiE
BUE'EGHE
FREERLE
ZPA'TLS
atn's
000'sE
DOEaEL
O O
DOGO0E
000"
000" #EE
T AER
000'ss
005 Lk
DIERL
DOT0FE'S
FEA'CIZEL
i a3
ZEL'RE
EET'ELNG
PELESD'S &

Hipyagsiy

WE'GLEL &

R

L
230 FA

LES'SR0E)S (GE'R0M £ [B2e'SE) 8 (Risswil § (ELE'age) & foRcean) & (Mo 8 (irezzl & (porZezt & 12022l & (ose'ssn) ¢ (OWEE) § (3o OZE) 8 MOIM| L3N
29 65504 [ 1IN E2r'SE) Fag FSl [FANT fiVABL E95'007 PRE'CZE L GOE'SEE ZLFZ0E B Moy
EI'EREE)  d0ERUSL)  lEAl) Guren) (RER'RL) (BAS'LaL) (iBU'sel)  (LEWERL)  (REEEEL (W) loPeeozt  (szegng)  (Leeioz) SHSLSNT BRI
(ERDLLLZ) (OSLBLLY WE0s'omLh (ERe’ie0 L) {epz'zant) (eoioron) LEPEEZ0M) LB PODS) SBESEE)  (BOE'RSE!  (STLUMEl  (eWEUTS)  (vor'wos) ey
BENEISE S OWEDUE GRELRDIS BIFIES § OSTUCE € G617 & W0 & PELBLL B BORELL § mBLOS § (RISEO) & ADOGS §  miriZS € LT E]
CMBES'ES SIT'9ENES PRLPTES  LDEEDNEE RRLDOEES WZDipEe TEFEEEE WSEITES MG'RELER SOUIERNS GS6ULODE  pRCEED'RE FIEMIANT BHLLYE 0 TWLOL
529 529 528 58 = 528 529 = 520 529 G 82y fousbiseag
R i UGN
PO OWYEDZ  SHEOGE TETISE BGRSRE PEWDED DAYSER  [p9SEE EREREE GRERIZ GERCLE o180z PN uajEanps
FLE'90L LR PO BGRSTOL 050N 3] =1 = BI04 L' ELL'EH BE5'LE HEL'SH OPEER FEPUBC ] B
LEFEE BOFES BRELE 05205 ZLLEY i) FaLr GEE'SE Pl ALLER BEATR Ly QEedy ] 1360 peg
4os o0s 00 a5 0% bos oG 005 063 nos % 002 sdisnyg yuey
00E e iF 002 [ilir Rl [ ono'E ooE oo’z oooE DooE o0'E LN B
L 000"t 00’ 00004 00'0L DOk O 00 il (O] noeat o0l Busancosy g eber)
'S o0o's 0o0's B0's a0's 000'S aie's 000 ooo's [HHY'S H0's o00's SRoking e pus suogrog]
000'sE 00T JLnaf=rs 00'sE 00052 on'sz oo'sE 000°5E oo'sT 00058 00052 s SESUSINT ANE LRSI e
ODG'E O0'E 000'E O0'E O0'E o'y 000 oInE 00'E 0o0'E (il [l susimdys eogan
[ 4 O00LE D002 000’4 00047 ang ez 000’22 nod'rz abd' L2 Do0'LE 0042 e pamp g sty
000"t D00 0w o0l 0w, O *L, [T 000w 00 +f 00'w 000 000"k S DU ey LRy
£ER 5= £ EER £E8 EER EER EE® EER oeg i 53] iy issusng § Aedoiy sy sagn
0068l 005Gl [l 18 005'al ons'sl [ 0658l fos'an [Ee T8 00598 oog'a W5 meacs) ] 18 SSe00E E20) Kypiay
DOZ'GrL SREIET UCIEIEME] 0| sug
ODI'SER  QDO'SEF  GOO'SER DOO'SEY OOO'SER OOOGEP OOO'SEF Obo'saw MOO'SsEF  DOO'REF  OoCSER 00OSER safimg sseacy pu3-poe Uy
BROGEE L EROWLEL  SELSE OMUUIE SELEDET  GIREIEL  EEERREl  RGELEEL TRELOZ'L  GOB'CMLL  LERBSYV)  SSE'SELS SERIEE J7 SIRCHI PUE BoUrUTRITRY
oo'LE oo’ Le DO L ¥ 0oLk OO0 L¥ 00k 0O L Y L 0L 0L o0e L 000he  BERG BRG] MRRgeE § e Lsrhg
1953 £ 151 334 155’8 5151 514 1959 La5's €] [3-41 [§155"] 1953 ity Buginsuss pus pogesng
EIEELY PEOBAF  CICGSE GSETER BRLSPE  ELO'RER oEROEy EFETP LS 9T FREGOS  SAVPDR 900588 Gy sy
LPSUES § UPSMES § DESHIS B LWL § EZPLIS £ GG £ BEUEEF § GEIWER £ FYEEF & AOMMEL 5 SENLY § ZORELF & esueded peserM DUS S)yBusy 'SrEes
BASN I DNLLYEIH0
LEVSEEH WRPUES' GIESCRM 15V METIEW A0 L58eNR FEFDE'E OEDSHEE  LGZG0E veS'ESE'R JLECELuR Ldchid SE0HD
SEOELL ¥ PLEED 5 EOSEAD % ZEWEHS &£ LUUWR 5 DMPR00 B BCOWSD § BHIERG & JEI'SES § ST9'ST9 § SUE'SLS § MOZG0S § 0% S0000 40 1500 WAL
GLUEFE'SE BELOMS IBEEL'S EWISIO® S9LLEW EEERNME DLE LS CEREAC MR SLO'SER'ME LLCAEM BEDSSEH ZZ0TOVM ANNIATH TWLOL
O #oOzZ FoOE YOOz FOOZ ¥O02 ¥OOZ ook voar [T BT [T oL
30 AON 130 o3 ony anr LILy AYH Hd¥ HVN B34 NuT ]
6661 - JBEL
ANTNELYLE INOIN
VRRIO D Old V1H28TY

O W IMED LTH0

10/14/99

-60 -

Orbit Canada Inc.



Orbit Canada Inc. -61- 10/14/99



WY LEZL 66/ELI0L

- $ - § - $ - 5 - $ - $ sauejeg yueg Suisorg
I6ZEPS' $ 0BZ'00/'vI$ VTO'COR'0ZS 060'180'GZS ODOZ'OSO'ELS PLISKY  § pesiEy RHdeg
- - - - - - sjuewe Xe) SO}
(eza'svz'z) § (Svi'162'D) & (168'2/2'6) § (bL¥'er1'D) § (sS9'sie) & (2ee'd) $ susw/ed amps
PpesELIINg syessy ejiden
(000’0181l - 3 H 3 {(000°05L'4 L% $ posee] smesy [} deg
- $ 8 - | s - 3 g sauReg yueq Buusdg
ZEE'GHEL § 95PIR'L § (ceeTRi'e) 8 (56e'0s0'®) § (BYE'POS) ¢ (screry) § suopeiedy) woy Mojd Ysen
929'PG2'rS B2E'I6SRES EP)VZGECS BEC0OL'LE  LY6'TUS § echerr § Sjueiueaingsiq jeja)
ZSL'BEE'0F  1/S'498'VE  OZ6UVKEZ  O0GZELL'SL  LLG@6LE  BEPERY sosuedyy Bugesado
9/E'GLEY § BGEVOS'D § £2Z'9/0'C ¢ 60'9PO'E § 0£0'0ZG'L § - $ PIog speag Jo 1500
- - - - - sjuseINGS|]
092'69.'95% PRCESZ'OVS DIE'LPI'PZS POSBLO0LS 255092 § - - sidlony
Y002 £002 2002 100T 0002 [ o)
23d I 030 TA 23Q A I WA D30 WA =T ETN yjuon
6661 - 166}

ANINILVLS MO HSYD
YWH04 O¥d Vidaay
"ONI YGYNYD 11880

W] RPRUEYD Je

10/14/99

-62 -

Orbit Canada Inc.



Orbit Canada Inc. - 63 - 10/14/99



WY JTTLBRILLADL

u.n,n-u.u.u.m.u,*-u.“.*.n =umpeg yurg Dujsory
SOZDSHELS BDOUERL § LELEDY) £ deo'ms § GIGGEY 8 29TRITL 8 BT £ eTFSEYL § SIS 5 SELIEFL & BOUSETT § ISICWSL § BELENSL S pesiry mjdey
WIUmL g TH UGS
(peesedl 5 (oRAL (a6 el (vt el {1 'eah (B e l2e¥zg) [ (oag'es hawatl (oec'se) AT [ Spuley pmmug
POSEUN SeRy REdED
loou'oasisls lefe'eesl § (EEEEust 8 (EEe'oes) § foRCWeS) § IECCSS®) § UEEWOI} S (ecooesl 4 (ooonosl 8 feeress) 3 {eee'me6) § leoo'acel § (pecssl i P gy ERdED
&P - 5 - 3% - 5 - 8§ - &8 - ¥ - £ - § - & - & = % - 3 sauepeg yuey Bopmdg
ioke'sogs) 8 (oeo'isel § lsie'ses) 8 inewscs) S OsTuwsl 3 loniesed 8 (owaal § (GRUBOS] 8 KOS 3 LEDveH 8 IG0'sre'sl § Gis'oml 4 igen'iesl s UCTRELY W0 W0 e
PEWEH'E § WG9'\EE 3 SWLUMG % pesREE S RiJGW 5 PODEL S LEEm & | $ CPLEME 4 PEoDEG 5 OSOERE' § 65T 3 eRUEm 8 jumUsirg [0

LEDELE  ReEwk sie'En ET 002 158 G520 (o] BLETE R0 LE% T BEEZEET  UL9Ole | LiEWES sasudes lupady

EOEEOL § OSFERE % LEE'SEE § GOZ'WOT F MSWRL S SKEWRL 3 WEGRL T eRiSCL 5 0e090L T lgvow 5 fogoe € LYV ] P EpOGE, B
LS LT T
ERSOEZZ § WOIE 3 IEELIE § AR 5 ReESE § w662 f mTer  § Pedan 4 LOFIEL 5 iba'BEr § oSeRE 5 eETRr  § - H il panly
[T 0T (773 [ [ 0E [ ooz T4 0002 [T 005z [TT=3 mp,
i ETY =0 ADH _iao e SNy i Lls L] oV HYN |55 WY Wruon
5861 - J681
PR S| R R Qi
e EEETY SR

ANIAPELYLS MO HEYD
WWEDD Obd ¥V LHFETY

"IN WIYNYD LIERD

10/14/99

-64 -

Orbit Canada Inc.



Orbit Canada Inc. - 65 - 10/14/99



WY LT BRI LA

£ - % - 35 - &8 - £ « £ - g = &g = Eimeoe 5§ - % xRy Yurg Ausorg
DED'EYOZS LLUWHD § TEZ'ELE § COUCORL 8 GRTVSS'L § SOVUDEL § SSFIEDT 3 PGTEE'D € GrbEse § LEG'DBE'T 1 ZOUBERT § GUDTSSL § MWW Py [Edded
il | musoa
PPEPLER E (los'eefl  (zopoos lesuert (R lga'soed  ee'ean]  deeredl)  Grocws) Dsgond (e (IR lRee) B ey o
1ob0a00' Pl (eER'osi'i) 3 (oew'ama't) § evwostt) § (oewos iU (ocoswlal 8 (ooR'Dsrl ¢ IEERERLL) 8 (EEERIY 1 EEROSL) 8 (SRRl 3 (EERSRL L) S e PRy STy e
. § paseer] sy Epde
$ - 5 - £ = ¥ = § - £ - & = £ - &£ -  ginwwH z - 5 - % saUBRg YU Buedy
lseaoedsl § [BR'S) 8 lloover) s (zeswer) s (eneisl s (soavend § (CRETRO § (elELu) 3 Lcoess) g FS5EN 5 (006'EE'H S 22w § (Ese'siAl g S dr) KR mor YRED
BEC 094 BL§ IITESL & BGOLSL § wEEID § MOl 4 poiong'l 8 2ER'04WL 3 ECPVTKL 4 PRO'IE'L § £ri'LiE'L § emc'osT LN 9] ML

DSTTLLIGL  ZERELY GEVERT L  BOEREE| R4 ISLEETL RMIEN BRSOV DORER eedEB0’s seDROLL EOZ' 168 HEX sasuRdi] Fapsiaa]

GRORMAE $ WSGEGE S SOUME S BLIMES f MWWEE S MOUIC S WEID 5 ER0'ME S LCKENZ S TIZBSE S GGENME 5 AEWST § 9MEW S PIOS, SPOOT J2 )
AL LRI N
POSGLA0IE EPLERE' 5 SOOWLE'L $ Q0SUWELL £ BOSUON| § SIEEREL § LSJUGE % GUOTSR B MSUSL 5 STE 8 JENIEE S BETIS § MRS £ sy
1173 [T 08T I3 1002 [T 00E VMIE 773 HE [T I3 [ ou)
290 34 Ha AN (5] d3s By e L1 A v b | e N e |
S84 - (B8L
e Ml YY) BULIO B
‘I EpERE D) B0

LMEME LY LS MO HEYD
VINHOH Ol WLESETY

"IN WMWY LSS0

10/14/99

- 66 -

Orbit Canada Inc.



Orbit Canada Inc. - 67 - 10/14/99



WY LEZL 68/11/01

- § - 3 - $ - $ g - | $ H % {cya'omm) § - $ saupfeg yueg Buisory
0B0'LR0'SZ S Li/VER § TETELE'L § EUE'E0G 3 £B2768'L § SIVLO0BL § SerTeR'E § FIO9EE'L $ 9KY'6a6TL $ LEEDEE'L § ZOG'BEY'C $ GIO'T66'L § KRN pasiey Ejden
- - - - - - - - - - sumwieg xXe| swoau|
(riv'avt'a) § (tos'seg) (zov'ese) lgsa2ezt  (ror'ee) (4z8'902) (229'881) (gg'ziL) (rir'ggL) {156'0p1) {L26"LLL} (elgzed)  (gis'am} sjusiufe yseson|
(000's00'rLl (e68'081'1) § (ce@'@nl't) ¢ (ee0'omi't) & (EEB'0SHL) & (EE8'SPL'l) § (EEG'067')) & (eew'srL'L) § (569°651'1) 8 Ees'oaL'l) & (E9°091'1) § (EER'SHL'L) § smisesmms PesREYAING Spessy E)NdED
- $ Posee) spsy [Epden
- 3 s - $§ - $ - s - 3 - 5 - $ - s - $ (Zve'ore) 3§ § - 3 eoleReg yueg Sujuedo
(sco'000') § (EvZ'sly) & (200'tevt $ {z9vey) S (960'6IS) § (SOB'PSS) & (ezeze) ¢ (616'219) § (1e0'989) § (/vg'969) § (906'6/61) S (B2Z'¢bl) § (zsg'sie) ¢ suolesedy) woy mojg ysed
BEC0OL'BIS ORE'RLI'E § 1ZLZEL'L § BS9IG' $ KS6'O29L § bEOLS'L $ p/3'0RO'L § ZES'OLV'L $ LEFPIP) § ZO0'RIE'L § SIE'L6'L § BEC'OGT'L G AN SJMUBSINS|] 0L

0S2Til'st  zeg'sLb'l Ger'ese’L BEB'EE"L ZGL'862'1 162'85¢"L B0L'HLE'E EVG'LLL'L DOE'SEL'E  6FE'REO"L LV0R0L'L 602'466 SEV'OEG sesuedx3 bujesado

690'8K9'T § PSS'RIC $ LCOFE S GL'OEE § LOGDZE $ KSEEIE § 906'00E S 6pOSGT S LEIEEZ £IZ6iT § 962'692 § BE'BST ¢ L9YERT 8 PIOS Spo0g) 40 1507)
ususangsi(g
VOS'5LI0LS EPI'ERE'L § GU0'RTL § QO6Z6L'L $ BOGLOML § 6ZB'ZRN'L $ IGIUEE S £/07GR § POTO. T 915289 S JOVUES $ 65821 $ wRZ'veE § 3)decay
[T 1002 1002 1002 102 1902 1002 1002 1002 1002 1002 1002 1002 L)Y
230 VA a3a AN 190 d3s Ny ne NDP AVH HdY UV 34 NV uop
8661 - 166}
JuSLLSIRIC MOL YSBD BULIDS D1
DU epRUED) QIO

ANTAEIVLS MO HEVD
VYINHOA ONd V1NIETY

"ONI YAYNYD LIgH0

10/14/99

- 68 -

Orbit Canada Inc.



Orbit Canada Inc. - 69 - 10/14/99



WY J£:7L 85/11/0)

-8 - & - 3 &E - &8 - $ - & - & - $ - 3 - 8 - & - 3 saueeq yueg Bujsojn
VEQ'SOR'0ZS OIO'ISE'L $ E8YVLFL $ OEE'SOPY 5 GIPEISY § G/0GIS'E § J96'6L'L § OLI'SR9Y § JZTUSIL § eR'0ZEL § 910'6ES'T § E6CHEIEL § 690TI66 ¢ postey [eydes
- - - . - ) - B - - - - - Sjunwrizg Xe] HU0IU|
(161'ziz'e) § (620'5p2)  (180'052) (ve1'sez) - (zc'oog)  (904'592) (6zi'tiz)  {eog'miz)  (eoe'zen)  (0u0'082) lete'sd)  Love'esd)  (se9'eme) USR] IR0
(o00'0le'els (eea'ost'h) § (ees'oqi't) ¢ (eca'ost't) § (£eg'os1'} § (eee'osi't) § (SE0'051') § {08w'ost')) § (ees'os1't) § (cce'osh'h) & {eea'061'1} & (eeg'osi'1) $ (ess'oal’l) $ PeaBYOING SISy |eydes
- $ pesee] spasy epdes
$ - s - $ - £ - § - & - § - g - § - g « & - 8 - s sauejeq yueg Suluedg
(esezes'el s 9ez'vy § (og'el) ¢ {eie'ea) ¢ (sbE'sLl) § (Beg'zol) & fcoo'so) & (Biz'ose) $ (ceo'vze) ¢ (16'leg) ¢ (see've0's) ¢ (e1s'zep) ¢ (1g8'oss) ¢ suojesed( woy moj4 yseg
EVLPZSBES BLG'0IST § 2CA'00GT § EZZEOST § LOUGKYZ § GUSUBE'T $ BGIMGYZ $ LZE0ITZ § PELOZTT $ evLYiI'T § GI6'ISIZ 3 S0RUSUT § £0'G007 § SjusweINgSIa RI01

OZE'IPP'ET  266'CEL'T  BE'EB0T ZEY'SPO'T  PER'LODE 05%'616'L 181'560' 197'358'1 265°816°L €26'BLLL Ti9'€6E'C 91r'5.8' 109'089°L sasuadxd ujesedp

EZZ'9L0S § SOSULY 3 BKOUIY § OELMSt § CIB'UW $ S6RUSP $ L/BUTY § 0S0'8lr $ ZYL'BOP § GZZ@6E § Lo0ceeE § eBCB. § zipee Plog §p009) J0 J500
Sjuslles ngsig
DIELPL'PES PIE'PSOT § Z9CUVST $ OIGBEFZ § RGYZEET § 900'SCTT $ PSELMIZ § LOMOIDZ § 6YO'TOS'L § 26161 § Shrieg’ § S6C0BS'L §  ZTERKl § sideony
2002 Z602 00z 002 Z002 2002 002 200 2002 z002 002 z00Z 2002 ey
239 A o390 ADN 190 d3s ony wnr NN AW udv Uy 834 NYI Hiuen
G6EBL - 1651
JUSIeRIG MO Yses) Bwiod Oud
"3up epeue) QD

ANVEILYLS MO HEYD
VWN04 Odd YLHITTY

"IN YAOYNYD LIFHG

10/14/99

-70 -

Orbit Canada Inc.



Orbit Canada Inc. -71 - 10/14/99



Orbit Canada Inc. -72 - 10/14/99



Orbit Canada Inc. -73 - 10/14/99



Orbit Canada Inc. -74 - 10/14/99



APPENDIX 2

Maps of ClearNET Coverage Areas
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APPENDIX 3

Report from Omnia Communications
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Backgrounder on OMNIA COMMUNICATIONS INC.

Founded in 1986 by David Ellis, OMNIA COMMUNICATIONS is one of Canada's leading new media
research and production firms. OMNIA tracks consumer behaviour, technology developments,
business strategies and regulatory affairs. We advise our clients, which include some of the most
notable communications players in Canada, on how to benefit from changes in the media and
media technologies. These clients include telecommunications and satellite companies,
broadcasters, the cable industry, publishers and government agencies.
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Scope of Information and Limitation on Use

This document provides research about the Canadian media marketplace as it relates to Orbit
Canada’s application for an MCS licence from Industry Canada. The contents of the report are
not intended to form the body of the application but are designed to provide Orbit Canada with
insight into the marketplace it wishes to pursue.

The information in this document has been provided to Orbit Canada Inc. for the express purpose
of filing for an MCS licence from Industry Canada. This information is the property of OMNIA
COMMUNICATIONS INC. and cannot be used for any other purpose without the express written
consent of OMNIA.

OmMNIA COMMUNICATIONS does not necessarily support the views expressed by the applicant in its
submission to Industry Canada.

Orbit Canada Inc. -85 - 10/14/99



Learning Plan Research

Growth in demand for new media learning tools

In their report Market Assessment Study of New Media Learning Materials, published in January
1996, the authors of the report, sponsored by Industry Canada, identified several demand factors
behind the increasing attractiveness of new media learning materials. They report:

= Canada has enormous learning needs itself, both in the development of new
knowledge-based industries and in the mining of knowledge from within our
traditional resource and manufacturing-based economy, sectors that are under
extreme pressure in the face of global open trading (pg. 7).

= A key factor and threat affecting attitudes to and use of NMLM [new media
learning materials] relate not so much to which industry sector is being
examined, but rather to the technological sophistication of workers, trainers
and mangers in each industry. Highly educated, highly computer-literate
workers who are employed in technol ogy-intensive jobs show great readiness
to use NMLM. They are familiar with the technology and are comfortable
using it to meet their training and information needs (pg. 11).

= With growing competition and increasing foreign market orientation, there is
alarge demand for training that increases knowledge about foreign markets
and trade promotion skill (pg. 11).

NB: The report defines new media learning materials (NMLM) as “computer software and
courseware content, including multimedia and interactive programs, applied to computer-based
training. The spread of NMLM follows the increase in desktop computing power, sophisticated
presentation software, CD-ROM technology and broadband networks” (pg. 1).

Benefits gained using new media learning tools, including savings per
employee trained and productivity increases

The Market Assessment Study also identified the economic benefits expected to accrue from the
collective use of new media learning technologies. The report states:

In terms of training costs alone, NMLM will generate significant savings for
the Canadian economy. For the sectors under study, annual savings are
expected to increase to $1.6-2.5 billion by 2005, with a best estimate of $2.0
billion. On a per-employee basis, this represents savings of between $178
and $270 annually, with a best estimate of $223 (pg. 22).

Projected growth of the e-learning market in Canada including
compounded annual growth rate

In Technology-Mediated Learning: Current Initiatives and Implications for Higher Education, a
report funded by Industry Canada and presented to the Council of Ministers of Education in
November 1998, the authors report the following:
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The Canadian IT training and education services industry is estimated to be
$635 million for 1996, a 17.5 per cent increase from 1995. The E-learning
market represents 2 per cent, or $13 million, of the total market. By the year
2000, IDC Canada anticipates that this market share will rise to 22 per cent of
the total, experiencing a compounded annual growth rate of 16 per cent.
StatsCan estimated in 1987 that one third of companies provided formal
training for their employees for a total of $1.4 billion annually. The Conference
Board of Canada surveyed companies in 1990 and discovered a growth
trend, with training expenditures of 444 companies reaching $315.9 million in
1989. In 1993, the Board found that 275 medium to large businesses had
increased spending from an average of $659 per capita to $849 between
1992 and 1993 (pg. 9).

Requirements for retraining of the Canadian work force
Technology-Mediated Learning also reported the following:

According to the Canadian Labour Market Productivity Centre (1989),
students leaving school today will need to be retrained at least five times in
their working life, and nearly half the new jobs created will require the
equivalent of 17 years full-time education. Many of the new jobs will require a
much higher level of skill than those they are replacing. Those already
employed will need to retrain to higher or different standards to keep their

jobs (pg. 1).

Perceived benefits of increased opportunities for education through the
communications infrastructure

In the 1995 document entitled Lifelong learning on the knowledge highway: Access to lifelong
learning opportunities on Canada’s Information Highway, prepared for HRDC's Office of Learning
Technologies, the author reported that:

Access to the information highway will enable more cost-effective, productive
and relevant education and training through increased opportunities for:

home-based learning;

training opportunities closer to home;
training in the work place;

customized training services to industry;
just-in-time learning; and,

school -to-college or to-work linkage.
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Factors behind the increased importance of distance- and tele-learning.

Lifelong learning on the knowledge highway, prepared for HRDC'’s Office of Learning
Technologies, reports that:

The last report of the Economic Council of Canada was on Education and
Training. The study revealed, among matters, that:

historically (1909-1988), education has contributed positively to economic
growth(on an annual basis approximately one-half percentage point);

the education sector was a major contributor to the level of gross domestic
product (between 5 and 8% (in 1986 dollars) in the period 1961-91);
education is a highly labour-intensive industry. In 1991, over 850,000
persons — 1 out of every 14 Canadians employed — worked in the education
industry;

the absolute number of employees in the education sector increased 30%
between 1976 and 1991 while the total school enrollment (all levels)
remained relatively stable since 1976, although its composition changed (e.g.
more disabled and ESL students);

expenditures on primary and secondary school sectors since 1971 have
stabilized, even through student enrolments continued to decline in both
absolute and relative terms; and,

impressive post-secondary enrolment increases since 1971 have not been
matched by corresponding increases in expenditures.

The Council report concludes with a number of guiding principles for
sustained, long-term, future action including:

creation of atraining culture in Canada

development of a stronger skill training system to complement a general
academic orientation;

increased business-education partnership in general and vocational training;
transformation, by employers, of their business operations into “learning
enterprises’; and,

systematic co-ordination of government efforts at all levels regarding
education and training.

Demand for educational services delivered to the home

In Lifelong learning on the knowledge highway, prepared for HRDC'’s Office of Learning
Technologies, the author reported that:

A 1994 Gallup Canada Survey indicated that of six possible types of services,
interest in educational services, such as a home study course or programs
that would help with school or university, was by far the highest. Aimost 60%
of Canadians expressed interest in such a service compared to 21% interest
in, for example, home shopping (pg. 11).
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OMNIA Technology Forecasts

Growth of the online marketplace in Canada

Growth of Internet penetration in Canadian households (1998-2004): Total online households vs high-speed

households
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Market Research about Canadian Internet Users

Users of survey data should always be aware of the inherent “statistical error” associated with
random samples. Such error is often cited in the form “plus or minus x per cent, 19 times out of
20.” What this means is that a proportion of 50% can be expected to vary from 50 - x% to 50 +
x% in 95 out of 100 randomly drawn samples. This is also referred to as “sample error.”

In larger samples, the error is reduced. In a sample of 383 (infinite population), the sample error
is 5%. In a sample of 1000, the error is 3%. And so on.

Often proportions less than 50% or more than 50% are cited in reports. What must be
remembered is that as the proportion cited approaches 0% or 100%, the absolute error
diminishes and is NEVER MORE THAN THE PROPORTION. Logically, the error of a proportion
of 3% or 97% cannot be plus or minus 5%, since that would imply that some samples would
produce proportions larger than 100% (an impossibility). As the proportion approaches 0 or 100%
the error diminishes absolutely, but increases relative to the size of the proportion.

All statistical estimates are subject to “error” of this kind. Therefore, in reading reports based on
survey research it is wise to keep in mind that successive measurements of the same population
might produce different results. Also, it should be emphasized that only RANDOMLY selected
samples can be estimated in this way.

The research data stems from a survey of 1,600 Canadians conducted in June 1999. OMNIA and
Pollara, one of Canada’s leading survey companies, oversampled Internet users so that
Canadian onliners made up over 1,000 of the total respondents. Respondents were asked over
100 questions on a wide range of topics related to Internet use.

Why unconnected Canadians don’t have Internet access
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Have access from work

No service available

Other

Doesn't approve of it

Don't want children accessing Internet
Computer is outdated

Retired/Old age

Don't own a modem

No time

Lack of information

Don't know

Cost of hookup

Lack of interest

Don't own a home computer

0 5 10 15 20 25 30 35 40

Percentage

Percentage of onliners who are rural vs urban

Don't know/refused 6
Urban 75
Rural 19
(') 1'0 20 30 40 50 60 70 80

Percentage

How long Canadians with Internet access have been online
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How long has your household had an Internet connection at home?

Don't know/refused § 1

Less than one year 21

0 10 20 30 40 50 60 70 80 90

Percentage
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Time spent using the Internet from home

How many hours per day do you spend specifically on the Internet, including both email and the

World Wide Web at home?
11 hours or more 4
5.1 to 10 hours 2
1to 5 hours 53
Less than 1 hour 35
0 6
(') 1'0 2'0 3'0 40 50 60
Percentage

Time spent using computers at home on an average weekday

How many hours per day do you spend on your computer on an average weekday at home?

11 hours or more 5
5.1 to 10 hours 10
1to 5 hours 59
Less than 1 hour 14
0 3
(') 10 20 30 40 50 60 70

Percentage
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Time spent using computers on an average weekend at home?

Approximately how many hours do you spend on your home computer on an average weekend

at home?
Don'tknow W1
11 hours or more 5
5.1 to 10 hours 15
1to 5 hours 64

Less than 1 hour 10

0 5

(') 1'0 20 30 40 50 60 70
Percentage

Number of computers in the household

How many computers do you have in your household?

Five 1
Four 3
Three D
Two 26
One 60
(') 1'0 2'0 3'0 4'0 5'0 E;O 70

Percentage
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Modem speed Canadian onliners are using to access the Internet

What device do you use to access the Internet?

Don't know/refused

—

ISDN or greater H 10

o
(&)]
=
o
=
&)]
N
o
N
&3]
w
o
w
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40 45

Percentage
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Peripherals Canadian onliners have on their computers including TV tuner

cards.

Does the computer you use to access the Internet in your household have:

TV-tuner card
PDA

Scanner
Printer
Joystick
Microphone
Fax capabilities

Sound card & speakers

DVD-ROM
CD-ROM 95
100
Percentage
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What media equipment (e.g. television) shares the room with the computer
used to access the Internet

What other media equipment is used in the same room as the computer you use most to
access the Internet?

VCR 1
Home theatre 1

Other 2
Fax machine 2

Don't know/refused 3

Telephone 5
Radio 6

Stereo/CD player 13

TV 26

None 42

0 5 10 15 20 25 30 35 40 45

Percentage

What kind of multichannel television service is received by onliners

What kind of multichannel television service do you receive?

Don't know/refused i 1

Wireless cable I 1

DBS .6

0 10 20 30 40 50 60 70 80 90 100

Percentage
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Estimated monthly spending on multichannel television service by onliners

How much would you estimate you spend on all cable television services, per month?

Don't know 10
More than $100 | 1
$61 to $100 5

$41 to $60 23
I

$26 to $40 49
|

$25 and less 13
(I) lIO 2IO 30 40 50 60
Percentage

Estimated monthly spending on telephone services by onliners

How much would you estimate you spend on all telephone services, including long distance, on
a month basis?

Don't know 6

More than $100 1

$61 to $100 26

$41 to $60 23

$26 to $40 21

$25 and less 10

25 30
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Estimated monthly spending on Internet access

How much would you estimate your household is spending per month on online connections?

Don't know 8
$61 to $100 3
$41 to $60 7
$26 to $40 22
$25 and less 60
(I) lIO 2IO 3IO 4IO 5IO 6IO 70

Percentage

Familiarity of Canadian onliners with Internet over television

How familiar are you with Internet over television?

Don't know

Not at all familiar

Not too familiar

Neutral

Somewhat familiar

Very familiar

0 5 10 15 20 25 30 35

Percentage

Familiarity of Canadian onliners with satellite television

Orbit Canada Inc. -99 - 10/14/99



How familiar are you with satellite television?

Don't know0
Not at all familiar 17
Not too familiar 13
Neutral 23
Somewhat familiar 25
Very familiar 23
(l) L;> llO llS 2lO 25 30
Percentage
Familiarity of Canadian onliners with wireless cable television
How familiar are you with wireless cable television?
Don'tknow | 1
Not at all familiar 19
Not too familiar 14
Neutral 19
Somewhat familiar
Very familiar 7
(l) llO 20 30 40 50 60

Percentage

Familiarity of Canadian onliners with high-speed Internet access
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How familiar are you with high-speed Internet access?

Don't know0

Not at all familiar 13

Not too familiar 12

Neutral 22

Somewhat familiar 28

Very familiar 25

15 20 25 30

o
(&)]
=
o

Percentage

Familiarity of Canadian onliners with cable modems

How familiar are you with cable modems?

Don't know0

Not at all familiar 26

Not too familiar 12

Neutral 21

Somewhat familiar 19

Very familiar 21

15 20 25 30

o
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=
o

Percentage
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Familiarity of Canadian onliners with DSL

How familiar are you with DSL?

Don't know 3

Not at all familiar

Not too familiar 8

Neutral 6

Somewhat familiar 4

Very familiar 4

0 10 20 30 40 50 60 70 80

Percentage

Familiarity of Canadian onliners with DirecPC

How familiar are you with DirecPC?

Don't know 2

Not at all familiar 56

Not too familiar 14

Neutral 14

Somewhat familiar 8

Very familiar 6

0 10 20 30 40 50 60

Percentage
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Familiarity of Canadian onliners with wireless broadband

How familiar are you with wireless broadband?

Don't know 1

Not at all familiar 64

Not too familiar 13

Neutral 11

Somewhat familiar 7

Very familiar 4

Percentage

Importance of owning the latest home entertainment technology to Canadian onliners

| try to get the latest home entertainment technology for my home.

70

Don't knovd
Completely disagree 36
Somewhat disagree 21
Neutral 2%

Somewhat agree

Completely agree
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Importance of owning the latest computer technology to Canadian onliners

| try to get the latest computer technology for my home.

Don't knov@
Completely disagree

Somewhat disagree 19

Neutral 26

Somewhat agree

Completely agree 10

30
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o

Percentage

Importance of price when making technology purchasing decisions to Canadian onliners

When it comes to technology purchases, price is no object.

Don't knovo

(o8]
©

Completely disagree
Somewhat disagree 21
Neutral 26

Somewhat agree

Completely agree 5
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Percentage
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Most satisfactory part of the Internet experience for Canadian onliners

What would you say is the most satisfying part of the Internet experience for you?

Financial/lbanking operations
Chat lines

Use as work tool
Surf/browse
Entertainment/music/games
Educational

Don't know/refused
Communicate/keep in touch
Other

Immediate/quick access
Research/look up information
Variety of subject/information
Easy to access/availability of information

Email

10

Percentage

15

20

25
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Least satisfactory part of the Internet experience for Canadian onliners

What would you say is the least satisfying part of the Internet experience for you?

Busy period/busy server

Too much information

The garbage on it/junk sites

| don't know how to use it/confusing
Difficulty in transmission/get to sites
Disconnection/interruption of service
Pornography/sex

Junk email/lunwanted email/spam
Nothing

Too much advertising/commercial
Hard to find what I'm looking for
Don't know/refused

Other

Lack of speed/slow

15 20
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Importance of high-speed access to Canadian onliners

How important is it to you that you have a high-speed Internet connection such as cable modem
or DSL at home?

Don't know/refused

Not at all important

Not very important

Somewhat important

Very important

0 5 10 15 20 25 30 35 40 45 50

Percentage

Frequency of Internet use for listening to music

How frequently do you listen to music on the Internet?

Never

Seldom

20

Frequently/as often as
; 12
possible
0 10 20 30 40 50 60

Percentage
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Frequency of Internet use for playing games

How frequently do you play games on the Internet?

Frequently/as often as H
. 10
possible

0 10 20 30 40 50 60

Percentage

Frequency of Internet use for paging others

How frequently do you page someone on the Internet? (e.g. using ICQ or AOL's Instant
Messenger)

Seldom - g
Occasionaly - 7

Frequently/as often as H
; 11
possible
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Percentage
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Frequency of Internet use for chat

How frequently do you use the Internet to chat?

Seldom

17

Occasionaly

Frequently/as often as H
: 12
possible

0 10 20 30 40 50 60 70

Percentage

Frequency of Internet use for making phone calls

How frequently do make a phone call on the Internet?

Seldom - O
Occasionaly . 5

Frequently/as often as 4
possible

0 10 20 30 40 50 60 70 80 90

Percentage
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Total number of occupants in the households of Canadian onliners

Including yourself, how many people live in your household?

6 and more h 5

o

10 20 30 40 50 60

Percentage

Number of occupants over 18 years of age in the households of Canadian onliners

How many persons 18 years of age and older live in your household?

Don't know 1
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Percentage

Number of children under the age of 18 who live in the households of
Canadian onliners
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Do children under the age of 18 live in your household?

Yes 42
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o
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o
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Percentage
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Main Internet user in household

Who would you say is the main user of the Internet in your household?

Don't know/refused

Brother

My partner (Female head of household)
Daughter

Other

My partner (male head of household)

Son

Female head of household

Male head of household

0 5 10 15 20 25 30 35 40

Percentage
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How Internet use is affecting the use of other media

Percentage

Percentage
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Use of the Internet has slightly or significantly decreased my consumption of:
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Use of the Internet has slightly or significantly increased my consumption of:
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50

45

40

35

30

25

20

15

13

10

O

0 A

jllll

B

Radio Magazines  Newspapers Books Films

Movie Rentals

Orbit Canada Inc.

- 113 -

10/14/99



APPENDIX 4

Incorporation Documentation and
Related Information

Orbit Canada Inc. -114 - 10/14/99



Orbit Canada Inc. -115- 10/14/99



5. Aestrictons, if any, on buginess the corporation may  Limites, =7 y a fisu, imposées aux activités commerclales
camfonoronpwatsﬂwwpnraﬁonmayemdse. cu aux pauvoirs 0@ Ja compagie.

There are no such restrictions

8. The classay and any maximum number of sharas that  Catdgonies of nomive maxinal, s’/ y & Heu, dactions que
the corporation Is authorizad 10 issus: fa campagrys st sulorisée & dmettre:

The corporation {s authorized tc issue an unlimirsd number of
shares of one clasgs.
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7. Pighes, privileges. residctions and conditions. [l asmy) ﬂhﬂtxmwhpnnnﬂmtﬁm!nicumnhmu Wy & Weu,
allaching 0 each cidss of shares and directors ratachés 4 chague calbgors S'SCHONS & pOUWDIrS O8S
sasthonity with respect 0 amy class of shares which -dnhurHWuwsduﬁ{a:ﬁuwlnmﬂnwﬂiﬂwﬂmﬂaw
may ba fesusd in senes: JrEiR $ra dmise oan sove

Hot applicable
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o PR ) 4.
8. The lssue, transfer or ownership of sharas sAs not L'amiasion, e wansiert ov la proprigte o'dctions est/n’est

rastricted and the restrictions (1 ary) are as lollows: pas respeint. Lps restrictions. sl y @ keu, sonl les
SUNENSS:

That the number of the shareholders of the Corporation, exclusive of persens

who are in its employmear and exclusive of persons who, having been formexly

in the employment of the Corporation, were, while in that employwment, and

have continued after the termination of that employment to be, sharsholders

of the Corporation, i5 limited to not more than £ifty, two Or more persons

who are joint registared owners of one or more shares being counted as one
shareholder.

That any invitation to the public ro subscribe for asecurities of che
Corporation is prohibited,

L]

COR 190
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9. Other prowsions, (i any. are): Autres dispositions, 5°# y a feu!

None
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10. The names and addressas of the incorporators are Fuli address 1or senvice or address of registered office or
Alom s acrgsse (s fondateurs of principal piace of busingss giving strest & No. or R.A.
First name, initials and Inst name o corporate name Ne., municipality and postal code
Prénom, initisle of nom de lamille ou denominalion Dumicile &, adresse du siege socisl ou adresse de
sociale Fotablissement prinplpal, y compes a rue of e aurmdio, 1o

numeéro de fa AR, is nom de la municipatitd ot le code

postai
Denise Revnolds 1354 Fenside Drive
Don Mills, Ontario
. M3a 2va

These anicles are signed In dupiicale. ims présens siatuts sont signds en Jouble exempkaire.

Bignotures of hworporators / Sigratures des londateurs

Penise olds
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Please note that there is no holding company related to ORBIT CANADA INC. (the “Company”).

1. Incorporation Documents

1.1 The incorporating documents, including any by-laws relating to control matters
for the Company and any related holding company.

A copy of the articles of incorporation for the Company is attached hereto.

The Company does not have any by-laws relating to control matters.

2. Shareholdings

2.1 The details of the authorized and issued shares for each class of shares for the
company and any holding company.

Authorized Capital - The authorized capital of the Company consists of an
unlimited number of shares of one class.

Issued Capital — As at the date of this Application, there are 10,000,000 common shares
issued and outstanding by the Company.

2.2 The details of the rights, privileges, restrictions and conditions of each class of
shares for the company and any holding company

The holders of the Common Shares are entitled to one (1) vote for each common
share held on all matters to be voted on by such holder and are entitled to
receive pro rata such dividends as may be declared on the common shares by
the directors of the Company out of funds legally available therefor. Each
common share ranks equally with each and all other common shares with
respect to dissolution, liquidation and the winding-up of the Company.

2.3 The details of the beneficial ownership by Canadians (as defined in the Canadian
Telecommunications Common Carrier Ownership and Control Requlations), and
by non-Canadians, of each class of shares for the company and any -holding

company.

One hundred per cent (100%) of the shares issued and outstanding by the
Company are beneficially owned by Canadians as defined in the Canadian
Telecommunications Common Carrier Ownership and Control Regulations.

2.4 Copies _of all shareholder agreements for the company and any holding
company.

There are no shareholder agreements for the Company and there is no holding
company related to the Company.
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3. Directors

3.1 The name and citizenship of each member of the board of directors of the
company and any holding company.

Harold Dunstan — Canadian citizen
Douglas Lloyd — Canadian citizen
Dan Servos — Canadian citizen

3.2 The details of any agreements or arrangements related to the election of
directors of the company and any holding company.

There are no agreements or arrangements related to the election of directors of
the Company.

4, Officers

4.1 The name _and citizenship of each officer, and office held, of each officer of the
company and any holding company.

Harold Dunstan President — Canadian citizen
Douglas Lloyd Vice-President — Canadian citizen
lan Hochberg Vice-President — Canadian citizen

4.2 The details of any agreements or arrangements related to the appointment of
officers of the company and any holding company.

There are no agreements or arrangements related to the appointment of officers
of the Company.

5. Financing

5.1 The complete details of the financial structure of the company and any holding
company, including the source of debt and equity financing.

The Company has been financed to the date of this Application by an operating line of credit
provided to the Company by 9074-4301 Quebec Inc. in an amount that has not exceeded
$500,000.00.

Each of 9074-4301 Quebec Inc.’s officers and directors and the beneficial owners of more
than ninety per cent (90%) of 9074-4301 Quebec Inc.’s issued and outstanding shares are
Canadians as defined in the Canadian Telecommunications Common Carrier Ownership and
Control Regulations.
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6. Agreements

6.1 Copies of any agreements between the company and any foreign partner or
affiliate.

The only agreement between the Company and a foreign partner or affiliate is
reflected in the letter to the Company dated October 6, 1999 (copy attached
hereto).

6.2 The details of any other agreement or arrangement which could affect whether
the company or any holding company are or are not controlled in fact by
Canadians.

There are no any other agreements or arrangements which could affect whether
the Company is or is not controlled in fact by Canadians.

Orbit Canada Inc. -123 - 10/14/99



APPENDIX 5

Profile
Of

3Com Canada Inc.

Orbit Canada Inc. -124 - 10/14/99



3Com: Connecting People to Information

3Com's mission is to connect more people and organizations to
information in more innovative, simple, and reliable ways than any
other networking company in the world. More than 300 million
customers worldwide rely on us to connect with the customized,
personalized information they need at home, at work or on the move.
We have always innovated for simplicity and reliability. Today, our
innovations run the gamut from the industry-leading Palm™ connected
organizer - that has set the standard for personal information

access - to our award-winning LAN/WAN infrastructure products for
the enterprise. All in all, we hold more than 235 patents for the
innovative, ground-breaking technologies and products that we've
brought to market since our company was founded in 1979.

And we continue to innovate with next-wave connectivity solutions in
emerging areas of broadband connectivity, home networking, wireless
systems, handheld computing, LAN telephony, and Voice-over-IP
services.

3Com: Innovating for Simplicity and Reliability

Palm Computing, Inc. - a 3Com company, is the leading provider of
handheld computing solutions, including the best-selling Palm 1li
series, Palm V , and Palm VII connected organizers. The Palm
Computing platform is supported by more than 18,000

Third-party developers worldwide. Palm Computing's handheld solutions
let people carry their most critical information wherever they go and
have easy access to other databases and data services.

Consumer and small office/home office - 3Com is the leading supplier
of network interface cards, modems, mobile PC Cards, and handheld
computers to the consumer/SOHO market, and has the strongest retail
presence in this market of any networking company.

Consumer and small office/home office - 3Com is the leading supplier
of network interface cards, modems, mobile PC Cards, and handheld
computers to the consumer/SOHO market, and has the strongest retail
presence in this market of any networking company.

Small/medium businesses - 3Com leads the industry with 25 percent of
this fast-growing market that will continue to grow as businesses

take advantage of networked resources and e-commerce. This group
supports 3Com solutions such as NICs, modems, PC Cards, as well as
Office Connect and Super Stack systems.

Large enterprises - 3Com is the industry-leading provider of

Ethernet, Fast Ethernet, and Gigabit Ethernet connectivity in

business, government, and educational organizations with more than
500 network users. Continued growth of current trends such as voice,
data, and video convergence, and e-business will continue to drive
growth.
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Carriers/service providers - Nine of the top 10 North American
Internet service providers use 3Com's powerful Total Control
multiservice access platform to link subscribers to the Internet.

3Com also offers a leading voice-over- IP solution and a

high-density cable modem termination system using the Total Control
platform. Packet-switched wireless modules will soon deliver mobile
data networking capabilities.

3Com: Our Customers

Our customers include consumers and businesses, and range from
educational and medical institutions to well-known corporations and
retailers, such as Wells Fargo Bank, Home Depot, Amazon.com, MCI,
and Wal-Mart to the home PC user who wants a fast, simple way to
access the Internet.

Location

3Com is a global company with 200 offices located in 48 countries on
six continents. 3Com has manufacturing facilities in Ireland,

Israel, and Singapore, and in the U.S. in Santa Clara, Calif,;
Boxborough, Mass.; Chicago, lll.; and Salt Lake City, Utah. 3Com
Service and Support Centers are located in Asia Pacific Rim, Europe,
Latin America, and in the U.S. in Santa Clara and Chicago.
Headquarters:

5400 Bayfront Plaza

Santa Clara, CA 95052-8145

Phone: 800 NET 3COM (Canada and the U.S.) or 408-326-5000
Fax: 408-326-5001

World Wide Web: http://www.3Com.com

Employees
Approximately 13,000 worldwide

Intellectual Property

3Com is one of the networking industry's leaders in the number of
U.S. patents held-more than 235-that cover various features of the
network. Owning core technology is key to 3Com's success in the new
era of networking, enabling leadership in markets such as workgroup
switching, remote access concentrators, intelligent NICs,
DOCSIS-standard cable modems, and handheld computers.

Boundary Routing®
system architecture for plug-and-play remote office connectivity

Parallel Tasking®
performance for increased throughput in Ethernet and Fast Ethernet
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NICs and PC Cards

PACE®
technology for enjoying multimedia over Ethernet

XJACK®
connector for attaching a LAN, modem, or LAN+modem PC Card
directly to any phone line or network cable
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October 6, 1999

Mr. Harry Dunstan
President
Orbit Canada Inc.
22 Victoria Street,
Toronto, Ontario
M5C 1Y2
Re: Support For Orbit

Dear Mr. Dunstan,

We welcome the opportunity of supporting Orbit Canada inc. in its application for Multi-
Point Communications (“MCS”) spectrum in Canada and supperting the build-out and
marketing of its services upon success in the application process.

We understand that a critical component of your application is your Learning Plan for
educational institutions. We are particularly interested in this aspect of your application,
as 3COM has dedicated significant resources to serve these markets. Our annual
revenues of nearly US $6 billion and US $2 billion in cash reserves allows 3COM to
provide to Orbit's subscribers in the education, healthcare and library communities such
support as:

= Discounts and financing on network equipment. Financing could take the form of
lease or renta! programs for the institutions as well as individual faculty and staff
members. In terms of pricing, 3COM could be prepared to review its current
discount program for this market in light of the potential of Orbit’s license. With
regard to finance, 3COM has a capital corporation subsidiary through which these
programs could be delivered.

= Service and support for the equipment installed in schools as well as assistance in
designing and implementing networks. Support will include the provision of courses
for MIS professionals in the management and maintenance of networks. These
courses can be offered at substantial discounts for the institutional markets. With
regard to service, 3COM can provide both remote diagnostic and on-site services as
1 required on a 24/7 basis.

= To assist Orbit to meet its obligations to the institutional market, 3COM can share
insight into new technologies and patents as they are being developed. This should
+ . assist Orbit to keep its advanced wireless and terrestrial networks at the leading
edge as well as the networks of Orbit's subscribers. To ensure that Orbit is able to
maintain its leadership position in network design, 3COM can provide hardware and
software upgrades at discounted price levels.

..12
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= 3COWM has significant resources dedicated to marketing and sales to the institutional
market. For example, we have 40+ direct =ales representativas across Canada, as
well as support staff, trainers and maintenance personnel in offices across the
country. 3Com also has formal relationships with hundreds of other organizations
that could be leveraged for the benefit of the institutional market. Upon success in its
application, we can enter into a Marketing Agreement with Orbit that can ensure that
all institutional organizations in its coverage area are made aware of the numerous
services that Orbit is capable of providing. Furthermore, Orbit would have access to
our facilities across the country to ensure that Orbit's subscribers have the fraining
and support thay require.

«  3COM would also be very interested in having representation on Orbit’s steering
committee to assist in the continued development of services for the institutional
market in the years to coma.

= Capital to assist Orbit in the roll out of its sarviees upon SUCCESS in acquiring a
license. 3COM has a venture capital fund available to invest in advanced
technology-based companies such as Orbit. This support may take the form of
equipment financing for head-end equipment as well as working capital in ihe form of
an equity investment. Subject to restrictions on foreign ownership, this equity could
be voting, nan-voting or a combination of both. The specific levels of investment will
be determined once the coverage areas have been awarded, however, 3COM is
committed to ensuring the success of Orbit's service deployment,

| trust this letter will serve to support your application and am looking forward to working
with you as you rollout your services. 3Com is excited to be involved in this process with
your organization as you have clearly developed an advanced approach to utilizing radio
spectrum. We certainly see synergies between our organizations that can be developed
for the benefit of our mutual markets.

Harry, please do not hesitate to contact me should you have any guestions regarding the
contents of this letter. We will also make ourselves available to meet with the Leaming
Authorities and/or Industry Canada at any time during the licensing process.

In closing, | want to reiterate our strong support for your application and wish you well in
this endeavour.

Yours truly,

Dan Servos
President & General Manager
3COM Canada Inc.
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Cablecom

Headquartered in Toronto, with branch offices in Ottawa, Montreal, Kingston,
Edmonton, Calgary and Vancouver. Each branch is a self sufficient business

unit with its own sales, operations and support organization. More than 150 people
are employed by Cablecom across Canada, over half of whom are field service
representatives, and we utilize additional contract and subcontract personnel as
required to meet our commitments to our customers.

Through our branches and network of authorized service affiliates across Canada,
Cablecom offers a single point of contact for our customers' multi-site cabling
installation requirements, no matter where they are geographically located. All

of our offices are electronically linked to ensure the timely transfer of information
about multi-site jobs, and our national sales and estimating team assures
consistency is applied to the design of multi-site installations.

Cablecom prides itself on establishing and maintaining long-term relationships
with our customers, achieved by providing high-quality, reliable service on a
consistent basis. For national customers who have multiple office locations across
Canada, Cablecom offers "single-point-of-contact” service, with the emphasis on
consistency in the level and quality of the installations. Cablecom's national
customers have come to depend on service that is responsive and stable,

at every location, every day. Our customers who are based out of single or
smaller-scale locations receive this same high level of service, on every project.

When a customer chooses Cablecom, they are gaining a strong partner
in their telecommunications department, not just another cabling
vendor.
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Hybrid Networks, Inc.

Designs, manufactures and sells broadband data communications systems

which include cable and wireless modems, and management software.

These products provide high-speed Internet access over broadband networks
operated by cable TV and wireless operators. Hybrid's customers include telcos,
broadcasters, cable TV operators, wireless operators, and Internet Service Providers
(ISPs). Hybrid's products allow these companies to offer the Internet user T1 (1.5 Mbps)
and greater speeds at prices you would expect to pay for ISDN. Hybrid Networks
focuses on systems for business and work at home users, a segment of the market
the company believes will lead market growth. Internet access, telecommuting, web
surfing, video conferencing, file transfer and email applications benefit from the
speed of Hybrid Networks' cable and modems.

The company is now delivering its third generation system, which provides
a modular mix of speeds, media, and protocols in a single system. Cable
and wireless operators with one-way networks can enter the high-speed data

market immediately and upgrade as their facilities are made two-way
capable.

Hybrid Advantages

Wide range of network options including cable, wireless, and telephone networks.
Modular headend architecture easily scales up as subscriber base grows.
Most-effective solution for small businesses and remote offices.

Collision-free, client-server protocols maintain stable operation

regardless of distance from headend. Corporate support with secure data
transfer to teleworkers and remote sites.

Key Partners
Alcatel Telecom, AT&T, Intel.

Key Customers

A sampling of Hybrid's cable and wireless customers:
Alcatel-Telecom

AT&T

Comcast

CS Wireless

CyberLynx Communications
DirectNET

Heartland Internet
InterJetnet

Internet Ventures

Jones Intercable Corp.
Magnavision

Ohio Valley Cable
SpeedChoice
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200 EDGELEY BIVD AT 24 TEL 908 WB0Ca0s
COMOORD ONTARI) CAMADR L4X TV FAX 508 BED-MMD6

Date: October 10,1999
Mir. Harry Dunstan,

Orbit Canada Inc.,
44 Victoria Street,
Toronto, Ontario
MSC 1Y2

Dear Harry,

IMﬁhmmhﬂwplnamdnﬂmitndiTs Electropics Inc. is to have the
Wmmm&bnmmmmw‘mmmm

lmaﬁmbﬂnuﬂuﬂ\k’hﬂmlmisrhebmrppumﬁmofme
mmmmmﬁmistmmmufwmmmmmm

providing equipment for edmunmimm 1993 when we first shipped Solid

An}ruulu:!ow. ITS Equiprent is also used in Commercial and Consumer
oetworks worldwide. memph,wai@chuhmwiﬂ: 10 high powered channels
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innmdumhm_ configuration is being operated successfull ultivision i Lanka,
subsidiary of Rystar Communications, a Caudmpl:blmg::p::y s :

3 ITS products are known for their uality. In February achieved
milestons when we mmﬁnmmlsognm hwﬂmlgﬁmﬁm

‘Eﬂ'kythisym, Iﬁhﬂudmodmnmmﬁmuﬂndlmwmw which

! ) Our Canadian identi ity is very important wholly Canadian-owned
puwamnmdnﬂurmrdaﬁpmd mu;fd:n:iuémda]‘me
company gtmﬁ’ummﬂ:hginlgﬁ?mmmmisiuafﬁmphymmdwem

and technically sound, so you should be wel] winning the licensze lawc‘
mrmi&ulﬁﬁuhﬂpyuuinmywwm:“m.hmjm - e~ >
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Teleias

October 8, 1999

Orbit Canada
44 Victoria St.
Toronto, ON
MSC 1Y2

Aftn: Mr. Harry Dunsten, President

Dear Harry,

On behaff of the entire Telelas Inc. team, I would like to congratulate you on your
success regarding the launch of your wireless Internet service initiative.

We are very pleased o be part of your team of strategic partners and look forward to a
long and prosperous business relationship. Teleias is very excited to play a key role as a
partner and assist Orbit in becoming a maior player in the Internet Service Provision
Market Place.

With other powerful partners such as 3 Comm and ATT Canada in your corner, Orbit Is on
the fast track to offering higher lavels of service to an ever growing market that is
starving for unique, reliable and efficient internet access.

Thank you again for choosing Telelas Inc.

Sincerely,
,// i L nﬁ‘&‘ "/.
" 3im Campbell
' Regional Market Manager
Teleias Inc.
Jcampbell@iciving com

Teleias InC. » 37 Front Street East » Toronto, Ontasio » Canada M3SE 183
Telephone: (416} 366-3335 » Fax: {416) 366-0620 » URL: http://www.teleias.com

rid Networks, Inc.
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October 7, 1999 .
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YORKTON BCE P

181 Bay Streer
* Sure J100

"D, Bax 330
“Toromig, Oneano
bS] 2T

Telephone 416 S54-3500
hrpe ! Farerw yorkeon. com

Occber 8, 1999

Mr. Harry Dunsan
President

Orbit Canada Inc.
44 Victona Sooet
Suite 1701
Teromo, Omtario
M5C 1Y2

Diear Mr. Dunstan,

We understand that Orbit Canada Inc. (“Orbir”™ or the *Company”™) is applying to Indusory
f:mtbﬂ:?:t: tmdeﬂtmd Drbu Wlm:;h mZS%
. WE thar ir's icarion is for in Alberta, Bririch

Columbia, Ontario and Seskatchewan -
This will confirm that Orbit and Yorkton Securities Inc., (“Yorkron™) have had preliminary
mmemwﬁhﬁwaFm
mkuw ing that Orbit would bike 10 engage Yorkton as its exclusive

ial advisor. In that role, Yorkzon would be responsible for working with the Company
on structuring and implementng 2 financing plan with external investors and suppliers. The
actual terms of the engagement are subject 1o negotiation following the awanding of your

Asyou know, Yorkton 13 Canada’s leading independent investment dealer with offices across
Canada and in the United States and Eurcpe. We have made 1 major commirment to
Canada's knowledge-based industries mchading telecommunicanions and technology and
have the expertise to act as your exclusive advisor. We look forward to working with you on
this exciting venture.

Sincerely yours,

Gl I

Bradley Goldhar

Dhrector of Invesunem Bapking

Telecommunications and Cable Group

Tomnoe, Canada  Vancewws:, Coneds Calgary Canada Mew Yook, LILEA. Londan, Englund Paris, Framce Furich, Switserland
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APPENDIX 8

Network Diagram of
First Canadian Place

Related Web Sites

AT&T Internet and VPOP
Service Documentation
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Related Inetrnet Links

Orbit Canada Inc
3com

Hybrid Networks Inc.
ITS Electronics Inc.
Lucent

Decathlon

Silicon Graphincs
Sun Micro Systems
Optivision

AT&T Canada
Cablecom

MCI Worldwide

CAl Wireless Systems

Teleias

www.orbitca.com
www.3com.com
www.hybrid.com
www.itselectronics.com
www.lucent.com
www.decathlon-digital.com
Www.sgi.com
WwWWw.sun.com
www.optivision.com
www.attcanada.com
www.cablecom.ca
www.wcom.com

www.investquest.com

www.teleias.com

Orbit Canada Inc.
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